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Mid-winter Magic: a shower of pastel beauty 
over your Aisles. 

Where else but Schack's 

the exacting skill... 

the heritage of experience ... 

the faithful reproduction 

of Nature's best. 





2516 Armitage Avenue 47, Illinois HUmboidt 9-2516 
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EXCITING DESIGN 


FOR YOUR 


SPRING AND SUMMER 


DISPLAYS 


New translucent plastic materi- 
als with exquisite colorings and 
designs by famous artists. Beau- 
tiful for use throughout “‘Light’s 
Diamond Jubilee’. ..75th 
Anniversary of Edison’s inven- 
tion of electric lighting. So very 
durable for many uses and 
re-uses. 





THE HIT OF gat’ ay a - — ti G-1034 "SAILBOAT" 
THE NEW YORK SHOW \ he ~ tae. = ; Artistically formed of wrought iron, sails 


full blown with pennants of polished brass 
flying in the breeze, based on 24 in. square 
of Masonite, screen processed in splashes of 


Ask our representative to yellow and brown on white. Size: 45 in. high, 


call and see you with samples. : 40 in. wide, base 24 in. deep. Each. . $75.00 


G-1015 "SUN AND SHIP” DISPLAY SET 
Magnificent design of bursting sun rays in yellow- 
brown tones, above a splash of blending blues 
against an outline of sailing ships, with indication 
of conches and beach scene. An excellent design for 
all travel, vacation or fashion windows and interior 
settings. Silk screen processed on heavy translucent 
vinyl. Sold as set of one large vinyl panel, size 48 in. 
x 96 in. and 4 soft sheets, size 12 in. x 24 in. (same 


art work) .........per set $67.50 





eee ee Re V2 O 
FISH DESIGNS ON PLASTIC tetany illhmeay un slivtg-tenaetl 
Fish motifs are half-tone silk screen proc- 7 ® G-1021 7 Delicate Summer designs, featuring 
essed in richly printed oil colors directly . a. StAney BASSI butterflies, rose and leaf patterns 
onto hemp patterned translucent plastic, , en rhe, Cut-out, in deep re- which appear as sheets torn from 
offered unframed for mounting and use as e lief, dressed in white collectors’ albums, pinned against 
you desire. Magnificent when used with light. , y plush, with touches soft, green-toned panel background. 
Sour designs: of velvet, fringe, Half-tone silk screen processed in 
6.102718 ia. x $4 ie. Each $15.00 plastic. Wires extend beautiful oil colors on heavy Feltuk,a 
2 one .ta oe 4 Each $10.00 above rabbit s head new felt-like fabric. (Easy to mount) 
G.1027.C—18 in. x Each $10.00 for actual display of Offered in three panels, (2) 18 in. x 
pion le “eat “10 , Each $10.00 millinery if desired. 72 in. (1) 36 in. x 72 in. Per set of 
; ; ee ° leeheaanaad Size 66 in. high, 11 three $47.50. Also on translu- 
in. wide, base 8 in. cent vinyl Per set $87.50 
deep. Price $54.50 


W. L. STENSGAARD AND ASSOCIATES, INC. 


Send today for free copy of new / 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
Spring and Summer Catalog. ‘ Specialists in Merchandise Presentation « Demonstration « Displays + Exhibits 
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Top Prize In DISPLAY WORLD Contest Won By Schlipphacke 


Self-Selection Helps Branch Store Give Fast Service 
Giesla Werner 
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Display Is Important At Block's Florence Marie Taylor . 
Flowers And Set Pieces . 
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Virginia Roehl 
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By S. Marie Ware 
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PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1!, OHIO 


OUR NEXT ISSUE 


One of the features of the February 
issue will be an article dealing with 
how display is handled by a well known 
English chain . . . another deals with 
shoe store display . .. and there will 
be a number of equally interesting fea- 
tures on varied subjects ... In the mail 
February 15. 


THE COVER 


This beautiful display by Winston 
Jones, Franklin Simon & Co., New York 
City, was one of a series of Spanish 
Renaissance promotions tied in with 
the store's ‘Placita de Espana” shop... 
(Full-color photograph by Virginia 
Roehl Studio, New York City.) 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 

John Mendel], Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
United States and Canada. To foreign 
countries, $5.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 50 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date: other- 
wise missed copies cannot be _ supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


eo 
Cuca* 


Audit National 
Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 
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—a ‘sleeper’ if we ever saw one! 


Just the girl to model apparel in the boudoir, beach- 
wear on the beach, sportswear too, Mary’s new 
Relaxed Mannequin is one of a group of six interesting 
figures useful inside the store as well as in the 
windows. Styled for B. Altman of New York, 
available direct or through your Williams salesman. 


DCW rvs doe 


498 Seventh Avenue New York 18 « Dot Williams, president 
Mary Brosnan & Durabeile Plastic Mannequins e Pacific Promotions 
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4FW 158 PICKET FENCE 


DISPLAYER 

Height—4 ft. 

Width—3 ft. 

Depth—2 ft. 2 in. 
All white wood work, yellow blossoms 
Complete $32.50 
Woodwork only $22.50 


Pia 


4AF 189 BLOSSOM TREE & 4PF 254 SHASTA DAISY 


BIRD'S NEST IN WALL SCONCE 
Height—7!/, ft. Height—5 ft. 8 in. 
Width—5 ft. Width—3 ft. 7 in. 
Depth—3 ft. Depth—! ft. 
Chartreuse papier mache tree trunk, Plastic daisies and cloth leaves in 
pink blossoms, lite green lace leaves, papier mache pot....... $27.50 
two feather birds 7. 


4FW 159 BIRD HOUSE 
DISPLAYER 
Height—7 ft. 
Width—3 ft. 
Depth—3 ft. 
All wood construction. White with 
blue trim. Tan bird house, yellow 
cloth roses. Complete .......$59.50 


4PFW 186 SPRING FENCE 


POST Height—7!/, ft. 
Height—6 ft. overall Width—3!/, ft. 
Width—4 ft. overall Depth—3'/ ft. 
Depth—2 ft. overall Pink, yellow, white and lavender parch- 
Papier mache post on wood base. ment wisteria. Green muslin foliage. 
gray finish. Trimmed with yellow, Also available in solid colors. Unit 
pink, blue, cerise hyacinths. Light set on grass mat base. 
green lace leaves and adiantum ferns. Three-Quarter round $29.50 
Half round unit. Each $26.50 Full round $42.50 


4PA 238 BUNNY 
A—MOTHER BUNNY—24 in. high 
B—FATHER BUNNY—27 in. high 
Papier mache, full round, hand dec- 
orated. Each . $19.50 


4FW 174 WISTERIA 
TREE 


4FW 162 MAIL BOX 
AND WALL SHOWROOM & OFFICES 


Width—2 ft. 4 in. 


Metghtoy fi. 115 W. 31st ST. NEW YORK 


All wood construction. Woodwork 
painted white: cork brick wal! shaded — ° 
rust and green. American beauty Visit our showrooms or write for 


roses, cloth leaves. C omplete.. $55.00 
Unit without foliage * $43.50 Brochure DW 
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WRITE . . . The Morgan Co.., 
3984 Avondale Ave., Chicago, 


for catalogs, prices, examples. 
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Bring your own 








ideas to life! 

















It’s easier 
with 











MASONITE 
PRESDWOOD 


WHY USE PRESDWOOD? You’d think that Masonite Presdwood” 
panels had been invented especially for displays...they’re so use- 
ful, so economical and so easy to use. They’re easy to get, too... 
just see your building materials dealer. 


WHAT IS IT? A strong, smooth, all-wood hardboard, Masonite 
Presdwood has no knots or grain, will not split, splinter or crack. 
There are 33 distinct types and thicknesses to meet all of your 
panel needs. Come in handy 4-ft. and, in some cases, 5-ft. widths, 
with lengths up to 12 and even 16 ft. 


HOW DO 1 USE IT? You cut it with a hand or power saw in straight 
or curved lines. You sand it, bevel it, plane it, drill or rout it. You 
fasten it with nails, screws, bolts, rivets or adhesives. You can even 
bend it to simple, flowing curves. You cover its smooth surface 
with almost any kind of finish. You can refinish it many times... 

All through get many extra uses out of the same panel. Money-saver! 


the store WHERE DO I USE IT? In temporary window and interior displays for 


structural settings, banners, copy panels, cut-outs and the like. In 
cA 4 oO ed iT & permanent displays as walls, columns, ledges, partitions, platforms, 
risers, shadow boxes and so on. A favorite material for building 


aa os a 4 5 We oO oO ey cases, counters and self-merchandisers. 


WARNING: Guard your supply of Presdwood! Your stockroom and 
shipping people like it, too! They use it for bin separators and liners, 
counter tops, tote trucks, trucking aisles and many other purposes. 


NATURALLY STRONGER WITH LIGNIN 


MASONITE: 


PRESDWOOP | CORPORATION 
WOOD MADE BETTER Dept. DW-1, Box 777, Chicago 90, Ill. 








“Masonite” signifies that Masonite Corporation is the source of the product 
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Cash Registers JINGLE When 
Your Store Wears a 


BUILT-IN SMILE! 


Let your store not only invite but welcome 
shoppers by its friendly, magnetic personality ...a 
radiant smile that duplicates itself both on the 
faces of your customers and of your sales personnel. 


Your customers think “Why, it’s going to be 

fun shopping here!" They expect to find what they're 
looking for...and they will, quickly and 
pleasantly. Why? Because Store Kraft Custom 

Style Interiors make the most of display possibilities 
and beauty of design. 


The clean attractiveness and orderly appearance of 
your SK Custom Styled store are genuinely 
appreciated by your customers and are a large 
part of their feeling of trust in you, your 
personnel and your sound business practices. 


CUSTOM STYLE LOOK Need Not Be 


Custom Costly... 


SK CUSTOM STYLE INTERIORS are so designed 
and produced that your order is an individual 
custom order. Only STORE KRAFT’S nationwide 
volume business and production methods give 

you individual, magnetic store personality at prices 
you expect to pay only in mass production 
“standard”’ units. 


WHAT MAKES A 


MAGNETIC PERSONALITY ? 


Just as it takes more than a pair of lips and an 
assortment of teeth to make a winning smile, so too, 
it takes more than a mere listing of intangible 
features to explain what SK Custom Style 

Interiors can do for your store’s “personality”. 


True, the sweeping, polished lines and gleaming 
surfaces of crystal-clear glass play their part. 
The velvet sheen and vibrant life of beautifully 


finished hardwoods also have their place...as does 


the craftsmanship that wrought them. 


It's enough to say that you, as a merchant, 

will recognize in Store Kraft fixtures a sales-wise 
personality ...a personality not born yesterday, 

but developed through 33 years of experience 

in designing and building for retail merchants...a 
magnetic personality that attracts customers 

in the frame of mind to buy. 


FREE NEW BROCHURE 


We'll be happy to send you 
our new photo-brochure 
entitled, ““How To Build 
a Magnetic Personality 
into Your Store’. Just 
attach the invitation 
coupon to your letter- 
head and mail today. 
No obligation, 
of course. 


a _ 
ae 


LOW BOY DISPLAYER for CURTAINS 
Here's our Double Low Boy Dis- 
player, including two Low Boys 
3012"x62'2", with sliding doors, 
30” metal standards, brackets, wood 
shelves, glass, splicing and metal 
divider holders. This effective dis- 
player is a proved volume builder. 
Write for detailed information on 
Curtain Displayer No. A626, com- 
plete as above, $263.67. 


@ag@e@ eae es & & = 


The STORE KRAFT 
MANUFACTURING CO. 
214 WN. Main St. 
Beatrice, Nebraska ©1953 


Yes, I'd like to receive your new booklet on ‘‘Mag- 
netic Store Personality’ ...without cost or ob- 
ligation. 


Name 





(please attach to your letterhead) 
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Completely Easily Absolute Rigidity 
Disassembled Assembled Display Visibility for Storage 











Here at last is a Display Rack which combines newly | 
designed beauty with old fashioned utility. Available in \ sila tics 
2 sizes and heights for the utmost in display flexibility. \ Chrome or Black finish 


’ } ’? . : 
Model R-100 (621/2 high) | Jobbers, Distributors, Representatives j 


) a cg Bo ( wanted. Write or wire for full details! R-400 


NATIONAL DISTRIBUTORS 


DISPLAY EQU i PMENT CO. OF CALIF. 511 WEST OLYMPIC BLYD., LOS ANGELES, CALIF. 








The Perfect Display Background D OT O 


! 


_————— MURAL 
as eae FABRIC 


These colorful photo-scenic reproductions are 
being used with outstanding success every- 
where ... for seasonal or promotional display. 
The fine rayon crepe may be cleaned and 
stored and used again and again. 


IMMEDIATE S Per Panel 
DELIVERY ii Each panel 100" 


high, 42" wide 
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. ORDER DIRECT OR 
No. 10 Cherry Blossoms in Washington—Shades of Pink or Green 
5 PANELS $55 complete FROM YOUR JOBBER 


14 Different Scenes for Every Season—Send for Complete Catalog 


DECORATIVE DISPLAYS, 57-57 card Street, Maspeth, L. I., N. Y. 


DISPLAY WORLD 
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Add life and charm to your Spring promo- 
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tions with flowers by “DECORATIVE”. yy USE a 


** 


Let us create interior or window treatments 





designed especially for you. 








DECORATIVE PLANT CORP. 


I36 WEST 24th STREET, NEW YORK II, N. Y. 
WAtkins 4-4405 
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11 HELPFUL GUIDES TO BETTER 
DISPLAY AND GREATER PROFITS 


Darling catalogs are designed as 
helpful manuals to show you what 
display fixtures to use and how to 
use them to increase sales in 
your store. 

FOR YOUR FREE COPIES merely 
list, on your letterhead, the catalogs 
you are interested in and mail to 
Darling Displays, Bronson, 
Michigan... or see your Darling 
Distributor today! 


This trademark is your guarantee of the finest 


display equipment money can buy. 


nae ote 
“Serttely Kida” 
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CHILDREN’S MANNEQUINS WOMEN'S MANNEQUINS MEN'S MANNEQUINS 


VIiZUSELL 


Darling's flexible new system for visual selling 





adaptable to all types of stores and merchandise. 


If you are interested in... Increased Sales, 
Simplified Selling, Self Selection, Consoli- 
dating Assortments, Displaying More Mer- 
chandise, you will be interested in 
VIZUSELL ... the finest modular system 
for visual merchandising in the market 
today. Write for VIZUSELL catalog #325 
and VIZUCLIP catalog #320. Don’t de- 


lay, write today! 
DISTRIBUTORS IN MOST PRINCIPAL CITIES 


L. A. DARLING CO., BRONSON, MICH, 


NEW YORK CHICAGO LOS ANGELES 
47 W. 24th St. 222 W. Adams St. 1005 S. Grand Ave. 
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CLEAR PLASTIC FIXTURES 
ee 


DISPL ay : 


METAL FIXTURES 


Sates Protaccog 
MEN'S WEAR 
DISPLAYS 


WOOD FIXTURES 


DISPLAY WORLD 





Use this original—and still champion — 
fiberboard for effective, economical dis- 
plays. Beaver Board is light, flexible, cuts 
clean as a whistle into any shape you want. 
You can tack it, staple it, paint it, print on 
it. You ean use it hundreds of different 
ways—to help sell hundreds of different 


kinds of products. 


Write for a free sample of Beaver Board 
now, and refresh your memory on how 


much it can do for you. 





“Beaver Board is a registered trade 
name of Certain-teed Products Corpora- 
tion. It is a brand name and should not 


be mistaken for a type of fiberboard. 











a . 
Cortain-teed eeeys CERTAIN-TEED PRODUCTS CORPORATION 
ARDMORE, PENNSYLVANIA 


Export Department: 100 East 42nd St., New York 17, N.Y. 





Quality made Certain... Satisfaction Guaranteed 
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PLAN NOW TO ENTER THE 


DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST | 


DISPLAY WORLD'S big contest for 1954 
got under way January 15. Decide now 
to take part. There are 98 merchandise 
and service classifications, and every dis- 
playman is eligible for the plaques and 
medal Fifth 
Display Contest — with 306 awards — will 


continue to prove an incentive to still better 


awards. ___ This International 


display throughout the world and to reward 
outstanding displaymen with tangible evi- 
It is our belief that 


this recognition of meritorious work will bene- 


dence of their ability. 


fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 


There are no restrictions. 
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DISPLAY 
WORLDS 
AWARD 
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CLASSIFICATIONS 


. Women's and Misses’ eve- 36. Notions. 

ning wear. 37. Linens, bedding. 
Women's dresses. 38. Furniture. 

. Women's sportswear. 39. House furnishings. 
Women's coats, suits. 40. Paints, Wallpaper. 
Furs. 41. China, glassware. 
Bridal display. 42. Silverware. 

. Lingerie. 43. Toys. 

Millinery. 44. Luggage. 


2 1eWMawnw 
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Women's footwear. 
Women's hosiery. 
Handbags, umbrellas. 


Women's gloves, accessories. 
. Jewelry. 


Handkerchiefs, blouses 


. Corsets, surgical garments. 


Women's bathing suits. 


. Cosmetics, perfumes, etc 


Children's apparel 
Children's footwear. 


. Children's hosiery. 


Infant's wear. 


. Men's clothing. 


Men's shirts. 


. Men's neckwear 


Men's hats 


. Men's shoes. 

. Men's socks 

. Men's underwear 
. Men's swim suits 
. Men's sportswear 
. Men's toiletries. 
. Men's robes. 


Men's evening wear. 


. Men's gloves. 


Yard goods. 


. Sporting Goods. 

. Musical instruments. 
. Radios, television sets 
. Gift novelties. 

. Books. 

. Stationery. 

. Greeting cards. 

. Drugs. 

. Tobacco, smoking 


equipment. 


. Groceries. 
. Candy. 
. Liquor, other bottled goods 


Refrigerators. 
Ranges. 
Laundry equipment. 


. Lamps. 


Electric and gas appliances 


-A. Major appliances. 


Vacuum cleaners. 
Kitchen equipment. 


. Garden tools and 


equipment. 


. Hardware. 
. Automobile showrooms. 
67. 


Automobile accessories 
and equipment. 


68. 
69. 
70. 
71. 
72. 
73. 
74. 
75. 
76. 


77. 
78. 
79. 
80. 
81. 


97. 


98. 


Florist display. 
Photographic equipment. 
Optical goods. 

Exhibit booth. 

Exhibit display. 
Institutional display. 
Civic display. 
Christmas interior. 
Christmas facade and 


marquee. 
Christmas window display. 
Floats. 
Showcards, 
Showcards, 

Showcards, hand-lettered. 
. Banks and other service 
institution display. 

. Travel display. 

. Animated display, interior. 

. Animated display, window 
Anniversary display. 

. Valentine Day display 

. Easter display. 

. Mother's Day display. 

. Cotton Week display. 

. Father's Day display. 

. Independence Day display. 
. Thanksgiving Day display 
. Style show setting. 

. Interior ‘'shops'’, such as 


pen-lettered. 


“Town & Country’, ‘'Bud- 


get’’, etc. 


. National advertiser's display. 
National advertiser's display 


unit. 
Miscellaneous. 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnat!, on10 


machine-lettered 


Top awards will be beautiful gold, silver and 
bronze plaques, and there will be gold, silver 
ond bronze medals presented in each of 98 
classifications covering every type of mer- 
chandise. In addition, a gold medal will be 
awarded each month for the best display 
entered in the contest during that month. 


Thus there will be a total of 306 awards. 


Every displayman, no matter where, is invited 
to participate in this contest. There are no 


strings attached, no entry blanks, no slogan- 


writing; nothing is required but good displays. 


Read the rules carefully and get your entries 
started today . . . and keep them coming. 
The more entries submitted, the better your 


chances for international recognition. 


. Any displaymen in the world may enter this contest 
it is mot necessary to be a subscriber to DISPLAY 
WORLD. 

. All entries must be of displays installed during the 
year 1954. 

. Entry is by means of one or more unmounted black- 
and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

- Each photograph must be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: ‘John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74’’. 

. All entries become the property of DISPLAY WORLD. 

. All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati 1. 

. Entries may be submitted at any time. All entries 
received during a given month will be judged for 
the monthly gold medal award for the ‘Display of 
the Month”. The contest ends December 1, 1954. 

. The entry judged best in its classification will re- 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great- 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 

. Each photograph entered will be eligible for only 
one classification. 

. Judging for the annual awards will be done by an 
outstanding board of well-known display authori- 
ties. Their decisions will be final. 

. Judging for the monthly ‘Display of the Month” gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 

12. In case of a tie, duplicate awards will be made. 


DISPLAY WORLD 
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rrankel s Ni 
machine-molded plastic “< 
mannequins are years ahead: © 


e in design, in engineered construction, in ease of 


handling their new mechanized, movable parts! 


Display men who have seen them agree: ''these revolutionary 
new mannequins are amazingly different. They are years ahead! 
Once you have seen and used Frankel’s new mannequins, you'll 
never consider buying any other. Available in misses’, 


junior miss and intermediate sizes. See them in our New 
York Showroom, or write 9/-° 
for details. Standard finish — 


Translucent plastic mannequins — *145. 


Frankel 


PLA TUR ES 


SEN CE F666 


"Produced on completely neu 


patented molding equipment. 






Frankel Plastic Molding Co., Inc. 
Frankel Display Fixture Co., Inc. 
Frankel Plastic Corp. 


493 Seventh Ave., New York 18, N. Y. 


Factory at Leominster, Mass. 


















THE GREATEST DEVELOPMENT IN A DECADE! 


WILL REVOLUTIONIZE THE 
ENTIRE DISPLAY FIELD! 


\ 


(I~ 


Be 
a 


Ft 
ee ee 
Roe 


TWO-FORM UNIT 
BLOUSE AND SWEATER DISPLAYER 


Flexo-Form Twins will give your Dis- 
plays a New, Dramatic, Eye-Captur- 
ing Effect Guaranteed to Better Blouse 
ond Sweater Business. Arms flex to 


any position. Huge polished chrome 
one-and-the-same base can’t tip. Will last a lifetimel 
Luxurious ... Indispensable .. . In- 


Thalht displays expensive. Order today! , ai a a. . : —. ee ios 
your garments 


thousands 


of different A picture may be worth a thousand words, but truth to tell, a thousand pictures 
could not begin to do justice to Flexo-Form — the Newest, Greatest Display Idea 
ways! are ever conceived to sell — sell — sell your merchandise in your windows and interiors. 
You simply won't believe it when you see how easy it is to create Traffic-Stopping, 
create dramatic Eye-Capturing effects never before possible on any other Display Unit. Professionals 
effects — not needed — any amateur — even an eight-year-old child can get an unlimited num- 
never before ber of stylized effects at the flick of a finger! You get a huge, highly polished Chrome Base 
possible to that can’t tip or wobble — stays ‘‘put’’ where placed — flexible uprights are satin-finished, 
polished chrome, and the Forms are made of luxurious Crystal Clear, life-lasting Plastic. 
They tilt, turn and swivel — have felt pads attached for easy pinning. Write for our full 
descriptive folder showing the complete range of models for Ladies’, Men’‘s, Children’s Wear 
and Bra Displays in Single, Double and Triple-Form Units. Flexo-Form’s revolutionary construc- 
tion and luxurious combination of Clear Plastic and Polished Chrome will give you the smartest, 
most talked-about windows and interior in town — at fantastic low cost! 





AVAILABLE IN ONE, TWO, THREE FORM UNITS FOR MEN’S, LADIES’, CHILDREN’S WEAR AND BRA DISPLAYS! 


achieve! 


FREE! WRITE FOR OUR BRAND-NEW 1954 CATALOG SHOWING OUR COMPLETE LINE! 


RED WING PRODUCTS - NEW HYDE PARK, N. Y. 
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AFTER YOU COMPARE 
YOU’LL AGREE 


Showcard Machines 
lead the field... 


Regardless of price, you cannot buy equipment that is better- 
in-all-ways than Showcard Machines. Their ingenious method 
of type set-up gets jobs done fast, yet asks no special skills or 
experience. They offer all the flexibility of layout, type faces 
and color you could want, yet keep your sign costs ata minimum. 

Showcard Machines are available in sizes for all require- 
ments. Construction is so rugged and trouble-free that each 
machine carries a full five-year guarantee. Make sure you get 
all the facts and we are quite sure your choice will be the 
Showcard Machine. 


WRITE TODAY FOR FULL DETAILS 


i 


1196 MERCHANDISE MART 
CHICAGO 54, ILLINOIS 


BEFORE YOU 
INVEST 
—===— 


: 
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GREATEST BOOK ON DISPLAY 


Ever Published, Say Country's Leading Display Authorities 
NOW IN ITS SECOND EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


..-to make your displays sell more goods faster 
...it’s the kind of book you have been waiting for 
..-it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now. 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
foremost display directors. display ideas and an invaluable reference work —in fact. a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
Its value to you cannot be measured by its 


DQIS PLAY 


iA 


Endorsed by the country's 


PRICE +10 POSTPAID 


immediate Delivery! 


PARTIAL LIST OF CONTENTS 
Training for Display Work Variations on a Basic Idea you MUST have. 





Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


reasonable cost. 


Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 

[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada, $1.00 additional. ) 
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ITS CLAIM TO 


UPSON °*/:16"' PANEL 


For displays of all kinds there’s 
nothing quite like Upson 44,” panel. 
It’s used in such famous studios as 
Product Presentations, Ivel, and 
Rappaport. Why? For one, it takes 
paint beautifully, one coat of oil, 
tempra or lacquer covers. And it’s 
so easy to work, too, saws like 
wood, offers greatest strength for 
its thickness. Sizes: 4’ x 6’, 7’, 8’, 
9’, 10’, 12’, 14’, 16’. Be sure to 
order by name— Upson ?;” Panel. 





UPSON STRONG-BILT PANEL 

strong boy of the troupe! 
When extra backbone is needed. 
specify Upson Strong-Bilt Panel. 
More, it has the same thirstless 
painting quality that distinguishes 
all Upson Panels. Ideal for mount- 
ing murals. Standard sizes: 4’ x 6’, 
8’, 10’, 12’, 16’. Giant sizes: 8’ x 12’, 
14’, 16’, 18’. 


PEG-IT PANEL 
hangs up higher profits 
Pre-finished in lustrous lac- 
quer, and priced about the 
same as Ordinary unfinished 
panels. Two thicknesses, 
ls” and 3 4¢”. 


EASY CURVE PANEL 
for fresh ideas 


Gives you freedom from 
preformed shapes. A dur- 
able panel, bends itself to 
your imagination. 1/10” 


thick. 


STRIATED PANEL 
high style for higher sales 
Contemporary. Stunning Upson 
Striated Panel won’t crack, shatter, 
splinter. Paints beautifully. Full 
4” thick. 


for complete details mail this coupon... 


See ot SER SMR LL DREGE DOS Te 


UPSON 


CUT-OUT LETTERS 
for everything from 


UPSON 4” PANEL 
jack of all trades 
Master of all, too. Here’s a durable 


221 Upson Point, Lockport, N. Y. 


Check one or both squares. 
Please send free information on Upson 


9 


i” Panels. 


Oo 


No limit to sizes, 
finishes, and shapes. 
Special quotations 
on inquiry. 
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fiber panel with unbelievable 
strength. An outstanding example 
of Upson’s complete line of panels for 
displays. Sizes: 4’ x 6’, 8’, 10’, 12’, 16’. 


Please send free information on 7 
(Name of product) 


See 


Name of Firm 





Address 
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lO9 + HOW TO BUILD BETTER DISPLAYS 


EASIER - FASTER - AT LOWER COST? 


Gwswep @ WITH CROWN’S NEW 

¢ HOL-DITS AND HOL-BORD! 

( Ye THE PERFECT ANSWER FOR MORE EFFECTIVE DISPLAYS 
\ Si SHOW MORE— ATTRACT MORE — SELL MORE! 


SX hf 


SY "ial. dits ra | [Rel =< aril 


Build ''traffic-stopping' displays with 
HOL-DITS and HOL-BORD... show 
more merchandise to more people... 
in less space ... at less cost. 


Use HOL-DITS to mount any type of 
merchandise on HOL-BORD...in any 
required arrangement...any group 
of items... from delicate women's 
accessories to paints and shovels... 
in all kinds of stores. 


No tools needed... no nails or screws 
..nothing to replace or get out of 
order. 


0 9 — 


0 


0 
0 





— 
) ? 


HOL-DIT fixtures .. . fit 
any standard perforated 
hardboard panels... 
styled and designed for 
beauty and strength... 
satin color finish... clear 


lacquer makes them 





wear-resistant .. . prac- 





tically indestructible. 





NOW YOU CAN DISPLAY ON A SLANT—WITH HOL-DIT SHELF BRACKETS 





HOL-DIT 








SHELF BRACKETS 


fit either wood or glass 
shelves...can be 
raised or lowered, 
quickly and easily. 
Available in either 
straight or slant type. 








WRITE FOR COMPLETE INFORMATION TODAY! 


CROWN METAL MFG. CO. 


1100 WEST WASHINGTON BOULEVARD -.:CHICAGO 7, ILLINOIS 
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A) PEBBLE TWIST-FIBRE “E” 54°’ WIDE 
A perfect substitute for expensive broadloom — durable, lus- 
trous, curly high pile. Wherever windows need broadloom, 
Pebble Twist will fill the bill—and it’s so economical! In Silver 
Grey, Cafe, Pirate Gold, Empire Green, Cherry Red, Royal Blue. 


B) TWEEDTONE (REPEAT PERFORMANCE BY POPULAR 
DEMAND) 54” WIDE 
The new plastic leatherette, created and produced by MAHARAM. 
Perfect for flooring, backgrounds, showcases. It’s washable and 
sunfast. In Spring Green, Yellow, Light Blue and a new pink. 


C) BERMUDA MAT—50” WIDE 
A textured fibre matting with waffle weave, high-lighted with 
interwoven cellophane. A practical display material used for 
flooring, showcases, panels, etc. 
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D) RUGTEX—48"'/50” WIDE, A COTTON SHAG CHENILLE 
A soft-looking, luxurious high piled flooring of unusual texture. 
Perfect for all floors. Comes in Yellow and Grey. Special colors 
to order. 





SEE YOUR LOCAL DISPLAY JOBBER OR WRITE DIRECT TO: 


NEW YORK: .130 West 46th Street 
a CHICAGO: 115 So. Wabash (Wurlitzer Bldg.) 
RPORATION LOS ANGELES: 1113 So. Los Angeles: Street 
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For Superior Performance ... For Lasting Satisfaction 


Specity a 7 
inylite 
PLASTIC RIGID SHEETS 


The Vinylite Plastic Rigid Sheet is a non-shrinking, dimensionally stable sheet especially suited for many purposes. It can 
be easily formed, drawn, machined and worked on without any special equipment. It can be printed, stamped, engraved, 
silk-screened. The stable qualities of this sheet permits perfect register when multi-colors are necessary. It will resist most 
chemical and physical changes that occur in normal product use. Some of the many applications it can be used for are: 


Advertising Displays Maps Three-Dimensional Signs 
Advertising Specialties Name Plates Trays (Jewelry Cases) 


Dials— Window Faces Signs Electro Molds 
Instruments Templates Color Separation Plates 


Samples of Colors and Gauges Will Be Sent On Request. All Sizes and Colors Listed Below Carried In Stock, 


Schedule of prices listed below entitles you to assorted colors without extra charges. 


NY: hits Plastic Rigid Sheets .. . For Immediate Delivery 


ALL SHEETS PRESS POLISHED BOTH SIDES 


YELLOW CLEAR 


MAROON 


ORANGE 
BROWN 


BLACK 


STOCK ; RED WHITE 
IVORY 


COLORS BLUE GREEN 





SHEET 
SIZES 


SHEET 


| 
THICKNESS | 


SQUARE 
INCHES 


| to 24 
SHEETS 


25 to 49 
SHEETS 


50 to 199 
SHEETS 


200 to 999 
SHEETS 





010 | 20x50" 


1,000 


$1.20 


$1.05 


$ .97 


$ .93 





O15 20 x 50" 


1,000 


1.64 


1.43 


1.32 


1.27 





.020 20 x 50" 


1,000 


1.94 


1.69 


1.55 


1.50 





025 20 x 50" 


1,000 


2.34 


2.04 


1.87 


1.81 





.030 20 x 50" 











1,000 





2.72 





2.38 





2.17 





2.10 





RE-CUTTING TO SMALLER SIZE—ADDITIONAL—ASK FOR QUOTATION 
TERMS: NET — F.O.B. OUR PLANT 





Plastic Binding Corporation 


Dept. D.W. 
15 WEST 24th ST. 
NEW YORK 10,N.Y. 


Dept. D.W. 
732 SHERMAN ST. 
CHICAGO 5, ILL. 


Originators of Plastic Binding in America 
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SPRING 


and 


EASTER 


OUR SHOWROOM IS SPRING IN BLOSSOM — OUR REPRE- 
SENTATIVES ARE ON THEIR WAY WITH OUR LARGEST AND 
FINEST EVER TO BE SHOWN — LOOK FOR THEM — AND VISIT 
US WHEN IN NEW YORK. 


2225/454 DECORATED BAMBOO HARP — Bamboo & wood con- 
struction—Moss & Spring Flowers, 7' H. x 62" W. overall. Base 26" 
L. x 12"' deep. Complete a $53.25 


Harp without Flowers, $39.50 


OUR THIRTY-FOURTH YEAR SERVING DISPLAY 


eS tne L.J. CHARROT COMPANY, INC. 
a 


36-38 WEST 37TH STREET 
NEW YORK 18, N. Y. ART DISPLAY STUDIOS 
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In a great many stores there is a sort of armed truce between 
the advertising and display departments, whether it is acknowledged 
openly or not. The advertising manager feels that his department is 
far and away the more important (and management too often agrees with 
him), while the display manager writhes in anguish when he considers the 
fat sums spent for newspaper space and other advertising and compares 
the total with his display budget. It isn't the healthiest sort of 
Situation, but it does exist and probably always will. For displaymen 
who feel that the advertising department invariably gets all the breaks 
there is consolation —and perhaps ammunition—in comments by a couple 
of retailing authorities as reported recently in the trade press: 


According to Bernice Fitzgibbon, advertising and publicity 
director of Gimbels, New York City: "No department store ever sells 
enough merchandise from direct advertising to pay the cost. More than 
80 per cent of the merchandise sold in department stores all over the 
country is not sold through advertising. Put another way, less than 20 
per cent of a store's volume comes from direct advertising." 


And B. Earl Puckett, chairman of the board, Allied Stores Cor- 
poration: "It is shocking to Know that, of newspaper advertising 
designed specifically for the purpose of creating immediate sales (a) 
approximately 5 per cent produces no sales; (b) over 20 per cent does 
not produce sales totaling the cost of the space used; (c) another 
20 per cent does not produce sales of as much as double the cost of the 
newspaper space used; (d) in substantially more than one-half of our 
efforts the gross margin on advertised merchandise sold is less than 
the cost of the newspaper space used"... 


Part of this column a couple of months ago was devoted to a short 
discussion of national display contests and mentioned that many display- 
men do not enter them because they feel their entry will have little 
chance of winning a prize. I pointed out at that time that the average 
national advertiser display contest does not get anything like the 
number of entries you might expect and that it is easier to win sub- 
Stantial awards than most displaymen realize. <A good example of this 
can be seen in a contest which I judged since the original column re- 
ferred to was written. Only three cash prizes were offered, instead of 
the usual ten ortwelve. They were $250, $150, and $100. The rules 
were extremely simple; all that was required was the use of a certain 
item of merchandise in the display and the submission of a photograph 
of the window. Here is what happened: 


The total number of entries received amounted to just 25. Out 
of this number 15 could be eliminated almost at a glance, followed 
by five more after longer study and consideration. Thus out of all 
the entries, only eight were of sufficient display calibre to be worthy 
of consideration for the three prizes totaling $500 — and odds of less 
than three to one aren't bad... 


The National Display Association was formed during Market Week 
in New York City last month. Actually it is the remnant of the old 
Southern Display Association under a new (Please turnto page 74) 





TIE-IN arrangement proved 
profitable when toy packs 
were fastened to background 
in Toy Dept. (Tacked with 


a - 
BABY DEPT. 


PLASTIC-WRAPPED pack- 
ages of baby socks stapled 
to side of gondola in mass 
display registered heavy im- 


se THRI 


Space-saving Mass 
Displays made with 
HANSEN TACKERS 


Spark \mpulse Buying at 


TY DRUG STORES 
LoS ANGELES, CAL. 


Hansen Tacker.) pulse sales. 
= 


TOILETRIES 


Comb sets’ on 
were stapled to frame _ to 
provide effective impulse- 
buying display. (Tacked with 
Hansen Tacker.) 


cardboard 


taple (TACK) IT 


TACKERS AND 
STAPLERS 


wiTH HANSEN 


THRIFTY DRUG STORES, INC., Los Angeles. 
Calif., spark impulse sales with effective aisle 
displays. They use HANSEN TACKERS to 
staple merchandise to beaverboard. They 
attach the beaverboard display to the sides 
and ends of gondola-type displays. 


Products on which they have increased sales 
with these displays include: sundries, house- 
hold needs, toys and seasonal items. In high- 
traffic locations, THRIFTY uses these displays 
for sparking sales on specialties and related 
Fah groupings. 


HANSEN TACKERS ARE MADE IN 
36 MODELS. HANSEN STAPLES ARE 
MADE IN 80 SIZES 


We 


HOUSEWARES & 


Refrigerator freezer bag 
packages stapled to side of 
display on aisle sparked im- 
pulse sales. (Tacked 
Hansen Tacker.) 


Men 6 


SAVE TIME — STEPS — MATERIALS 


DISPLAYMEN save time, steps, materials, with 
HANSEN portability, balanced de- REQUEST 
sign, rapid one-hand operation. BOOKLET 


HANSEN VEST-KIT FOR GREATER SPEED 
AND CONVENIENCE 

HANSEN VEST-KIT, for vest-pocket use. is 

packed 5 Kits per box — 1,000 staples per 

Kit — 5,000 staples per box. 


- a fi 
TRADE . qa 
MARK —" bps a’ 

: 3 


HANSENIPOICT CE nS 
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5041 RAVENSWOOD 
CHICAGO 40, 


AVE. 
ILL. 
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Top Prize In DISPLAY WOR 


Fourth International Display Contest draws 3,120 entries . . . 


Other top winners: 


Harold McLaren, The Bon Marche, Seattle: 


Clement Kieffer, Jr., The Kleinhans Company, Buffalo; Adolph 
Van Hollander, Gimbels, Philadelphia; Tom Comerford, Lit Brothers, 


Philadelphia . . . The contest will be repeated during 


OP award in the annual International 
Display Contest of DISPLAY WORLD, 
prize consisting of a 
plaque, has been Hermann 
Schlipphacke, display director of the West- 
deutsche Kauthof, Cologne, Germany. It 1s 
the first that top honors have 
to a toreign country, although Schlipphacke 
won second place and a silver plaque in the 
held during 1952 

entries in the different merchandise 
classifications won 13. gold 
silver, and four of bronze. 
(Jn the point system of three for each gold 
silver, and one for 
award, he compiled a_ total 
than that of 


the sweepstakes 


gold won by 


time gone 


contest 
His 


and service 


medals, five 


medal, two tor each 


each bronze 


of 53 pomts more double 


runner-up 


Aside trom the sweepstakes award, first 


place in the contest and a gold plaque were 


awarded to Harold McLaren. The Bon 


24 


Marche, Seattle, for his total of 26 points 
achieved through winning four gold medals, 
five silver, and four bronze. Mclaren won 
top honors in the contest in 1950, 1951, and 
1952. 

Second place and a silver plaque went to 
(Clement Kieffer, Jr.. The Kleinhans Com- 
Buffalo, who won three four 
silver, and three bronze medals had 
a total of 20 points. 

There 


gold, 
and 


pany, 


was a tie for the final plaque 


—Typical contest winners are shown above and 
on the following pages . .. Upper left, by 
Hermann Schlipphacke, Westdeutsche Kaufhof, 
Cologne, Germany, second in classification 
No. 34... Upper right, also by Schlipphacke, 
second place, classification No. 35... Lower 
left, by Schlipphacke, first place, No. 49... 
Lower right, by Jupp Thissen, Kaufhof, Bonn, 
Germany, first place, No. 54— 


1954. 


award, with 17 points each for Adolph 
Van Hollander, Gimbels, Philadelphia, and 
Tom Comerford, Lit Brothers, of the same 
city. Duplicate bronze plaques are being 
awarded each man. 

Others who did especially well in the 
contest were Adrian Delsman, Famous-Barr, 
St. Louis, with 15 points, and Stanley E. 
Thompson, The May Company-Downtown, 
Los Angeles, with 12. 

Entries in the contest came in from all 
parts of the world, as will be noticed in the 
detailed results given at the end of this 
article. On the whole, the quality of the 
entries was even better than in 1952; 
the number received was 3,120 — just 16 
more than in the previous year. 

This was the fourth straight year DIS- 
PLAY WORLD has sponsored the contest, 
and judging from comments received by 


many participants it is serving its pur- 


DISPLAY WORLD 




















Contest W 


better display, re- 
warding displaymen with tangible evidence 
of their ability, and drawing the attention of 
management to the part played by display 
and displaymen in modern retailing. 

The contest will be conducted once more 
this year, beginning January 15 and ending 
December 1, under the same rules and 
classifications. Detailed information is given 
elsewhere in this 

It took two days for the judges to pass 
on the entries, the judging taking place in 
DISPLAY WORLD's headquarters in Cin- 
cinnati. Once again the judges were Irving 
Kldredge, assistant manager of the Visual 
Merchandising Group, National Retail Dry 
(;oods Association: (,eorge Westerman, dis- 
play director, Ohio Edison Company, Akron 
(who disqualified himself in classifications 
involving utility display), and R. C. Kash, 
editor, DISPLAY WORLD. 

The following are the results in each of 
the 98 classifications: 


pose of encouraging 


issue. 


No. 1, women’s and misses’ evening wear: 
first, Harold McLaren, The Bon Marche, 
Seattle; Paul Moeckli, Pon Genie, 
Geneva, Switzerland; third, Harold Mc- 
Laren. 


second, 
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on By Schlipphacke 


No. 2, 
McLaren; Reed 
Fair Store, Chicago: 
Lord & Taylor, New York City. 

No. 3, women's sportswear: first. Winston 
Franklin Simon, New York City; 
second, William Meissner, Ohrbach’s, Los 
Angeles; third, Dudley Pope, Rich's, At- 
lanta, Georgia. 

No. +, women’s suits: first, Luke 
Maletich, Gimbels, New York City; second, 
Gene Moore, Bonwit Teller, New York 
City; third, Fred Rude, Baskin’s, Chicago. 

No. 5, furs: first, Thelma Malloy, 
Neiman-Marcus, Dallas; second, John Rob- 
ert Cobb, Bendel’s, New York City; third, 
Harold McLaren. 

No. 6, bridal display: first, 
Julius Lewis, Inc., Memphis: 


women's dresses: first, Harold 


second, Schlademan, 


Jones, 


coats, 


Allen, 


John 


~ 


Don 
second, 


—Upper left, by Reed Schlademan, The Fair 
Store,. Chicago, second place, No. 2 . 
Upper right, by Clement Kieffer, Jr., 


The 

Kleinhans Company, Buffalo, third place, No. 

18 . . . Lower left, by Harold McLaren, The 

Bon Marche, Seattle, first place, No. |... 

Lower right, by Jim Stewart, Macy's, San Fran- 
cisco, third place, No. 2i— 


The 


third, Henry Callahan, 


Rosenberg, Abraham & 
third, Tom Watkins, 
Durham, N. C. 

No. 7, lingerie: first, Viella, Alt- 
New York City; Kilmer C. 
Diehl, The Bon Marche, Sacramento, Calif. ; 
third, Leonard Pons, D. H. 
pany, Ltd., New Orleans. 

No. 8, millinery: first, Hermann Schlipp- 
hacke, Westdeutsche Kaufhof, Cologne, Ger- 
many ; second, Walter Hazeltine, McCreery’s, 
New York City; third, John Foley, Macy's, 
New York City. 

No. 9. 


Harter, 


Straus, Brooklyn; 
Ellis Stone & Co., 


louis 
man s, second. 


Holmes Com- 


women's footwear: first, Haywood 
Tailored Woman, New York City; 
second, (,eorge Lull, Boston Store, Mil- 
waukee; third, Bob Shrutrum, Haggarty’s, 
Beverly Hills, Calif. 

No. 10, women’s hosiery: 
Schlipphacke ; 
McLaren. 

No. 11, handbags, umbrellas: first, John 
Moss, Marshall Field & Co., Chicago: sec- 
ond, Karl Weber, Passage-Kaufbhof, Saar- 
brucken, Germany; third, Reed Schlademan. 

No. 12, women’s gloves: first, Hermann 
Schlipphacke; second, Ted Lees, Gilmore's, 
[Please furn to next page] 


Hermann 


Harold 


first. 


second and_ third. 
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—Upper display, by Adolph Van Hollander, Gimbels, Philadelphia (first, (second, No. 39) . . . Lower right, by Thelma Malloy, Neiman-Marcus, 
No. 77) ... Left center, by E. L. Vollmer, Joseph Horne Company, 


Dallas, (first, No. 42) .. . Many of the entries were given special 
Pittsburgh (first, No. 38) .. . Right center, by Adrian Delsman, Famous- commendation by the judges and in general the calibre of the entries 
Borr, St. Louis (second, No. 61-A) .. . Lower left, by Harold McLaren surpassed that of the previous contests— 
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—Upper left, by Waldemar Werner, Kaufhof (Hohestrasse), Cologne, Bon Marche, Sacramento, Calif. (second, No. 7) . 
Germany (first, No. 26) . . . Upper right, by Russell Kehrt, Jenny's, 


Earle W. Pratt, Strouss-Hirshberg, Youngstown, Ohio (first, No. 23) ... . 
Cincinnati (first, No. 16) . . . Left center, by Hanns Simons, Kaufhof, 


Lower left, by 


Lower right, by Dudley Pope, Rich's, Atlanta (third, No. 3) ... (Please 


Munich, Germany (third, No. 27) . . . Right center, by Elmer C. Diehl, turn to page 86)— 
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IXTEENTH in the chain of Goldblatt 

Brothers department stores is a mod- 

ern structure recently opened in Park 
Forest, Ill. Park Forest is a suburban 
project, originally planned for veterans and 
their families to combat the housing short- 
age and to give their children the advan- 
tages of outdoor life. The rapid growth 
ot the enterprise and rural atmosphere, 
however, have attracted many retired per- 
sons as well as those of middle age. 


The original plans for the development 
of Park Forest called for a shopping center 
with space for a leading department store 
as the hub, connected with other stores by 
covered, lighted malls or promenades_ for 
night-time and all-weather shopping. This 
space was leased by Goldblatt Brothers, 
but before deciding upon the location an 
extensive survey of the community was 
made. The findings led to the decision to 
stock a greater percentage of juvenile wares 
in proportion to the space allotted to those 
departments in other stores of the chain. 


Goldblatt’s new outlet embraces the new- 
est principles in present day merchandising, 
the main feature being self-selection in 
almost all departments. It 1s thought to be 
the only store of its kind where 85 per cent 
of its merchandise is sold under the system 
of selt-selection. 


In commenting on the self-selection sys- 
tem, Joel Goldblatt, president of the chain, 
said: “it is not devised to reduce selling 
personnel but primarily to accommodate 
the customer, and to pick up walk-out 
dollars in times when we do 60 per cent of 
our business during 30 per cent of the 
selling hours. It completely relieves the 
selling employe of wrapping, making change, 
and writing sales checks. 


“Goldblatt’s history is one of continuous 
growth from a capital of $500. Our mer- 
chandising philosophy has always been mass 
selling and quick turnover. We felt that 
self-selection, tailored to meet the require- 
ments of our customers, fits the tempo of 
our sales program.” 


A customer who has selected what she 
wants may take her purchases to the self- 
selection cashier-wrapper booth, where pur- 
chases may be checked and paid for at one 
time. There are ten of these  cashier- 
wrapper booths on the floor, each servicing 
from two to seven departments. Eventually 
it is planned to enlarge the scope of the 
cash registers so that purchases may be ac- 
cepted at any booth. All goods are plainly 
priced, packaged, and labeled. For those 
items that can not be marked, a_type- 


—Top, one of the fashion windows at Gold- 
blatt's, Park Forest. David Wensel is in 
charge of display . . . Center, ten cashier- 
wrapper booths each serve from two to seven 
departments . . . Left, sheets and cases are 
cellophane wrapped and displayed according 
to brands, sizes, and prices . . . (All photo- 
graphs courtesy of Fred Kuehn, Chicago)— 
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—Shoe displayers allow examination of mer- 
chandise; sizes and prices are given under 
the plastic covers at the top of shoe forms; 
372 styles are in full view . . . Center, major 
appliances have fully descriptive signs; all 
signs are supplied with plastic boxes and 
pencils containing cards to be handed in by 
the customer at the cashier-wrapper booth... 
In the electric light fixture department is a 
file cabinet containing cards that correspond 
with the style number of the fixture selected— 


written list is kept at the booth, or samples 
of such items. 

Goldblatt’s plans to do most of its own 
printing and packaging of merchandise sold 
in this branch. Contrary to the thought 
held by many retailers where self-selection 
is concerned, the shoplifting hazard is con- 
sidered to be negligible. 

In those departments where personal at- 
tention is required or where bulky items do 
not permit removal, a partial self-selection 
system is in operation, unusual in the an- 
nals of merchandising. 


Give Fast 


For such items as electric light fixtures 
the fixtures are hung from the ceiling as in 
the home, with tickets attached to the pull 
cord. These tickets bear the style number, 
the price, and a short description. A card 
corresponding with the style number of the 
item selected is filed in a cabinet in the 
department; this card the customer re- 
moves and takes to the cashier-wrapper 
where the sale is completed, purchases being 
delivered from the stock. These tickets 
are collected periodically from the cashier 
and returned to the department file to be 
used again. 

Such bulky items as major appliances 
display signs quoting prices and manufac- 
turers’ names. Plastic boxes are attached to 
the signs; these boxes contain pencils and 
an identifying card which the customer re- 
moves and gives to the cashier-wrapper, 
after writing in the requested information. 

All charge acount purchases are reterred 
to the credit department. 

In the yard goods department where the 
customer needs assistance, the salesperson 
measures the fabric and enters the yard- 
age, price per yard, and the total cost on 
a ticket which the customer gives, along 
with her purchase, to the centralized booth. 

The method of handling men, women, and 
children’s shoes is one of the most outstand- 
ing departures from conventional selling. 
Three hundred and seventy-two different 
styles of footwear on forms are arranged 
on brass rods on two sides of displayers, 
where a plastic box is located containing 
pencils and a card bearing the following 
notation: “Please show me the following 
shoe styles.”. The card has blank spaces 
for three different style numbers and sizes. 
The information is obtained by the shopper 
from a small card under a plastic cover 
mounted on the shoe forms. After filling 
in the card the customer hands it to a sales- 
man who has quick access to a stockroom 

[Please turn to page 91] 
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article 
shows a practical demonstration of “Slak- 
Sho-Er” and “Peg-O-Pol” in use: 
made by Display Products, 420 
Seventh avenue, South, Nashville. The trou- 
ser displaver is all metal, and is 24 inches 
high, 14 top, 
plated, and weighs about 1! pounds. 
the spring at th 


Hi. photograph leading off this 


they are 


inches wide at the chrome 
To use, 
bottom is compressed, the 
hook inserted mn the loop on the opposite side, 
one leg of a pair of trousers is slipped in - 

forming a cuff at the bottom with the excess 
material the spring is released by with- 
drawing the hook, and the rest of the garment 
is draped over the top of the fixture. It will 
either stand placed on a 
regular base stand to be adjusted for height. 
“Peg-O-Pol” is constructed of tempered 
“Masonite” and finished in any color choice. 
It is made in any length section up to 8 feet: 
with 


alone or can be 


these sections may be joimed together 


Fixtures And... 


jointing pins, and by using a combination of 
sections with the spring plunger top the pole 
is made adaptable to any ceiling height, stand- 
ceiling and floor without 
further attachments. Most standard perforated 
hardboard 


ing between the 


fixtures can be used with the de- 
vice. 

Next 1s combination blouse and 
skirt fixture which has proved especially 
popular in the line of Plastic Fabricators, 44 
Murray street, New York City 7. 

Krom Nat Siegel, Inc., 39 West 37th street, 
New York City 18, comes the unusual giraffe 
unit. Made of rubber in natural color, it 1s 
36 inches high, and full-round. It is a dis- 
player which has been proven to increase the 
sale of collars, scarfs, and similar merchandise. 

At the upper right on the same page is a 
hedge panel and hedge screen displayer from 
Doerr & Associates, Portsmouth, Ohio. The 
latter is 92 inches high by 70 inches wide 


seecll a 


Sturdily constructed, it 
serves effectively to display small merchandise 


by 14inches in depth 


in a spring setting. 

Many variety valuable 
space by eliminating clerk aisles and placing 
counters back-to-back. built 
up with “Vizusell” fixturing methods to show 
more merchandise and aid_ self-selection, as 
left on the first page. A 
typical example of flexible fixturing (by 
L. A. Darling Company, Mich.), 
here two standard 30 by 60-inch counters are 
placed back-to-back with a cut-away detail 
showing how upright channels are mounted 
to the tables and shelf brackets attached to 
the channels at any desired height. Binning 
equipment is available from the same firm. 

In the next illustration the displayer at the 
left holds five single shoes and one pair at 
the top. Tops have interchangeable screw 
fittings. Height, 32 inches; width, 21 inches. 


stores are gaining 


They can be 


seen at the lower 


sronson, 
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_.. Displayers 


At the right is a utility displayer with six 
roomy shelves. Like the shoe fixture, the 
finish is satin black. Height, 30 inches; width, 
24 inches; shelves are 5 by 8 inches. Both 
are by Ferro-Craft, Morganfield, Ky. 

At the upper left of the second page of this 
article is a functional platform set by Arrow 
Display Associates, 325 West Glenwood ave- 
nue, Philadelphia 40. The open waffle milk- 
white grid passes and diffuses top, bottom, 
or side lighting, and when combined with 
interchangeable Arrow legs the set presents 
endless posibilities for display usage. The 
plastic grid can be lifted out and cardboard, 
wood, and cloth-covered boards dropped into 
the frames if desired. Four table sizes are 
available, ranging from 11 by 11% inches to 
11 by 47 inches; the 22 legs are from 4 inches 
to 16 inches. 
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Two displayers from Creative Displays, 
New York avenue, Jersey City, N. J., are 
pictured at the upper right of the same page. 
At the left in the picture is a “lady rose” 
wall displayer. The sturdy upright, shelves, 
and papier mache form are attractively shaded 
in blue, highlighted with white. Trimmings 
are of pink roses and pink leaves. It stands 
6 feet high and is 4 feet wide. The floor 
displayer has an orchid shaded upright, and 
blue reed displayers highlighted with white. 
The word “Spring” is in orchid and yellow. 
Trimmings are of yellow cloth flowers and 
leaves arranged on a silk stem. Size, 3! 
feet tall by 21% feet wide. 

The displayer group next seen consists of 
round tables with wooden tops and decorative 
metal edging. The gold balls on the legs 

[Please turn to next page) 
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add color. Made by Ferro-Craft, Morganfield, 
Ky., the tables range from 6 inches high and 
10 inches in diameter to 18 inches by 10 inches. 


The three millinery stands and heads are 
by Quensell Displays, Inc., 7123 Austin street, 
forest Hills, N. Y. They are 12, 18, and 24 
inches in height, of wire construction 

At the upper center on the same page 1s 
a “NVizusell” self-selection island merchan- 
diser by L. A. Darling Company, Bronson, 


Mich. It takes no more space than a conven- 


tional 30 by 60-inch counter, yet its spacious 
shelves provide nearly four times the dis- 
play space. Middle shelves are adjustable 
for height on rigid “Vizusell” uprights; 
freedom from end structures permits selection 
from all sides; the three top shelves have 
sy-inch rims for easy binning and _ price 
ticket misertion, and the lower shelf is equally 
adaptable for display or stock replenishment. 


\lso from L. A. Darling is the next 
displaver Fast-feature displays or “build- 
ups on single or back-to-back counters can 
be made with this “Vizusell” table terrace. 
No fastening down is necessary, making re- 
moval to another location easy. Lower shelves 
are adjustable for height, while upright 
channels take decorative or utility panels. The 
unit is 24 inches high, 61 inches long (for 60- 
inch counter), and 30 inches wide. It 1s 
available in chrome or black wrought iron. 


Continuing with “\Vizusell” units from L. A. 
Darling, the first illustration at the top of 
the third page of this article shows how 
upright channels of these fixtures are made 
to take utility or decorative panels. Hooks 
and attachments that clip into the holes are 
to be had for all types of merchandise. 


Black and chrome racks are available from 
City Displays, Inc., 43-12 Queens street, Long 
Island City, N. Y., as illustrated next. Of 
heavy walled l-inch steel, their construction 
provides perfect rigidity. They can be had 
In sizes ranging from 48 inches high by 48 
inches long to 63 inches high by 72 inches 
in length; add 2 inches to the height with 
wheels. 


Third in the left-hand column is the “Space- 
master Econ-O-Flex,” popular-priced = mer- 
chandising unit by Reflector-Hardware Cor- 
poration, Western avenue at 22nd _ place, 
(Chicago & It gives 3714 square feet of live 
selling area in just 12% square feet of floor 
space. Bunult-in flexibility permits adjustment 
of shelving to suit any merchandising need. 
No special tools are required for installation. 


At the lower left is a spring unit of wire, 
with sheet “Fibreglas” laced in with red 
piping. The umt has black roses and red 
feet and is 19 inches wide, 35 inches long, 
and 29 inches tall. It is from Display Prod- 
ucts, 420 Seventh avenue, South, Nashville 


The versatile counter case next pictured 
is from The Fixture Mart, Inc., 314 West 
Jackson boulevard, Chicago 6. Glass di- 
viders on perforated hardboard bases can be 
adjusted for any size merchandise. It has 
sliding doors, and center shelf inside. The 
case is 48 inches long by 48 inches high and 
24 inches in depth. 


Next is a group of new, modern display 
furniture designed by L. A. Darling Company, 
Bronson, Mich., with low display budgets 
and lack of trained display personnel in mind. 
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Unit groupings provide easily handled ele- 
vation combinations for effectively showing 
shoes, men’s wear, women’s wear, etc. Inter- 
changeable lock-on stands, shelves, and legs 
leave table tops completely free for showing 
merchandise. All wood is finished in a neutral 
gray spatter finish and metal is black wrought 
iron. 


Third in the same column is an “Arrowtlex 
Module” by Arrow Display Associates, 325 
West Glenwood avenue, Philadelphia 40. It 
is a new and_ beautiful dust-proof plastic 
drawer case that comes in any number of 
sections, each six drawers high. Wall cases 
can be ordered in sections 12 drawers high in 
any number of sections. These cases or 
wall units can be set up easily in any size 
space desired. Each drawer pulls out sepa- 
rately, leaving the lid locked in position. 


Concluding the same page is an all-purpose 
rack by Sel-O-Rak Corporation of America, 
2417 North Miami avenue, Miami. Pictured 
is a unit with 36-inch diameter chrome ring, 
3l-inch natural wood finish center section; it 
is adjustable in height from 42 to 68 inches. 
Similar racks are 30 and 24 inches outside 
diameter. 


Also from Sel-O-Rak Corporation is the 
first unit on the final page of this article. 
This is a trouser rack, 44 inches wide by 
38 inches high, with a 14-inch natural wood 
finish center section. The 100 chrome arms 
are designed to hold 200 trousers. A smaller 
unit holds 120 trousers. 

The display table seen next is by Quensell 
Displays, Inc., 7123 Austin street, Forest 
Hills, N. Y. The top is made of heavy 
bleached oak wood frame, with eight black 
steel rods inside of the frame. Legs are of 
black steel, with gold ball feet. Height, 18 
inches ; the top is 14 inches wide and 32 inches 
long. A smaller unit is 8 inches in height. 


The three-tier displayer is of heavy wrought 
iron in an exquisite decorative design accented 
with leaf shapes. The unusual white plastic 
tile top is in cerise, turquoise, and ochre 
Two upper shelves are of glass. From Doerr 
& Associates, Portsmouth, Ohio, the displayer 
is 29 inches high by 48 inches wide and 22 
inches in depth. 


The surfwood planter table is also from 
Doerr & Associates. It has a white rubbed 
finish, with flat black 3¢-inch steel rod legs 
and shelf supports. Glass shelf, foliage, and 
surfwood planter box included. Size, 42 
inches high by 40 inches wide and 16 inches 
deep. 

The unusual seahorse and rod _ displayer 
is from the extensive line of Twinkle Dis- 
plays, 113 West 27th street, New York City 
l. It is of black oak with white graining, 
21 inches high and 6 inches deep. The brass 
rod is 18 inches. 


From David Hamberger, Inc., 115 West 
3lst street, New York City 1, come the final 
two units in this article. First is a spring 
pagoda of white woodwork with gold panel 
and pink and blue figures, cloth lilac and 
parchment cherry blossoms. Height, 8 feet; 
width, 3 feet 10 inches; depth, 1 foot 6 inches. 
Last is a birdhouse displayer, of all wood con- 
struction, done in white with blue trim: 
the birdhouse is tan, and the cloth roses are 
yellow. Height, 7 feet; width, 3 feet; depth, 
3 feet. 
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Store 


Company's depart- 


known to 


windows are 
being al- 
and the 
unusual 


Indianapolis shoppers as 
and intormative 
I ¢ yk te iT 


and striking displays 


Ways interesting 


public has come to hei 
Twelve 
built 
panels separating the regular 
Illinois street side of the 
small are tied in with 


the large ready-to-wear windows by 


There are 23 large windows 


small shadow-box 


im the 
vindows on the 


one of the type are 
1 


marble 
store hese spaces 
: show 
rewelrv. handbags. gloves. and 


mg costume 


similar items 

At present the store is undergoing a 
wherein the arcade 
street will be 
the store 


or the 


remodeling 
Was on 


program 


which Illinois elimi- 
will be 


street 


part ot 
background 


nated The main 
extended to the 
windows 

built 


Their 


present windows are being 


much deeper with a well in the back. 
will be here 


track 


white. also 1s 


tor lights. 


background 
1 new running 
at Block’s are planned a month 


The department re- 


Displays 


in advance display 


isplay Is 


trom the merchandise 
will be teatured 
in detail. listing each win 


a schedule 


manager, Who plans what 


hie ile dule is 
number and the merchandise which 

shown in each one 
Roeder, display manager, assigns a 
to each department which 1s to 
This man contacts the 
him on what items are 

moted 


, 


Roeder then designs the settings. and 


is set up in dummy windows in the 


each 


display department. Occasionally, sketches 


are tirst made of the settings. 




















Important At Block’s 


By FLORENCE MARIE TAYLOR 


Che 
when the 


Windows are changed each week. 


one exception is at Christmas 


decorations remain the same, although the 


merchandise is changed once a week. 

The windows facing heavily traveled Il1- 
street are devoted to 
tied together with 


settings. 


nos ready-to-wear, 


and are correlated or 
identical 

For instance, tor a sportswear promotion 
this past backgrounds were in 
identical shades of blue from light to dark 

\ sheht and delighttul variation was the 
use of a sailboat in every other window. A 


light house was featured as the main prop 


summer all 


ther windows. Two or three man- 

were assigned to each window. 
Shorts, slacks, sun dresses, and swim suits 
were highlighted, and the displays drew a 
great deal of favorable comment. 

The Market street windows are opposite 
the bus terminal. In order to tie them to- 
related merchandise is shown = 1n 
adjoining windows. For instance, when 
house furnishings are shown the passersby 
one window, and linens, 
furniture, or some other 
item in the next This, of 
suggestive selling and _ often 
brings not only a sale in one department, 
but also others in the same 
general category. 

Windows are always tied in with the 
department which is being promoted. They 
have similar or identical displays, in order 
to add further emphasis to the merchan- 
dise featured. 

Incidentally, Roeder’s office wall is lined 
with awards which he has received for the 
excellence and the originality of his dis- 
plays. For a clever and colorful Sylvania 
television window, he was the proud winner 
of both the state and national “Buck Rogers” 
promotion display contests. The winning 
window was built around the theme “Out 
Of This World.” These words were printed 
on the exhaust smoke from a plane which 
was pictured encircling a globe. Hung high 
on the left, the globe in a medium shade of 
blue was suspended against a midnight-blue 
sky sprinkled with stars. The figure of 


in the 
nequins 


gether, 


may see rugs 1n 
china, curtains, 
household one. 


course, 18s 


business to 


—Here and o. the next page are several 
typical displays by A. J. Roeder, Wm. H. Block 
& Co. At the upper right is the stretch of 
dogwood windows described in the article— 
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‘Buck Rogers,” sitting on a cloud, looked 
down on the television sets displayed on the 
floor of the window. In the front of the 
sets, flanking the display, strode little men 
from Mars. It was an unusual display 
which drew a great deal of comment. 

During the first week of February, 1953, 
passersby literally rubbed their eyes to see 
dogwood trees growing out of ready-to- 
wear windows. The long row of trees with 
their large soft blossoms was a breathtaking 
spectacle to the winter-weary pedestrians. 
To add to the delightful contrast in weather, 
it snowed on the day the displays were 
opened, which made the public more sus- 
ceptible to the feeling of spring in the win- 
dows. 

To create this effect, tree trunks inside 
the window leaned toward the glass. <A 
continuation of the tree was suspended by 
strong, thin wires on the outside of the glass 
to give the illusion that the tree actually 


was extending out of the window. Manne- 
quins in the windows had their legs, hands, 
and faces covered with dogwood petals. 
The background of the windows was _ pink. 


Easter windows of 1953 were crowd stop- 
pers, too. Each of five devoted to ladies’ 
ready-to-wear, with accessories of  per- 
fume, had a row of flowers across the front 
on the floor, and each window was framed 
with lush greenery. The middle window 
was beautiful with Easter lilies. The 
others had tulips in red, pink, and yellow. 
One mannequin was featured in each win- 
dow. Two white satin bells suspended on 
plastic rods were glamorous display pieces 
to show perfume. One placard read, “Flower 
Fragrances by Prince Matchabelli,” and 
another, “Flower Fragrance by Dana.” 

Humor marked windows plugging “Made- 
moiselle Week” during the first week of 
February last year. They showed 30 pairs 
of ladies’ shoes on pink simulated trees. Be- 
cause the shoes were presumed to arouse 
the admiration of men as well as women, 
it was decided to stress the men’s viewpoint. 
The clever theme, “A Man Can't Help 
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Straightening His Tie When Mademoiselle 
Walks By,” was in caption form below a 


photograph of a young man who was ad- 
justing his bow-tie while he eyed the dis- 
play of shoes \ small motor behind each 
picture was the mechanical device by which 
the ends of the tie in the man’s hands 
were made to move back and forth. (The 
model for the photograph was one of the 
young men employed in the store.) Ineti- 
dentally, in the shoe department all of the 
salesmen wore bow-ties. The window was 

ing and brought traffic to the depart- 
ment. 

Block's has had a number of spectacular 
promotions, the settings of which have been 
magnificently staged by the display depart- 
ment. Roeder makes the interior and win- 
dow display designs and his staff builds 
the sets 

For a Hawatian promotion of swim wear 
the store went native in a sensational way. 
Exotic flowers were flown from the Ha- 
Wwalian islands for the event to make the 
first and second floors a tropical paradise. 


[Please turn to page 68] 





pair ot related 
made by the General Display 
140 West Fourth street, 
Cincinnati. The one at the left of the pic- 
ture called the “Early Bird” unit 
42 inches by 74 inches in size. The rustic 
cedar voles are dry-brushed green. Wood 
is the material for the base, which 1s 12 by 
Forsythia and a_ philodendron 
vine trim the unit, and a featured blue bird 
is on the bird house perch. At the right in 
the picture is a post unit, 54 by 72 inches 
Forsythia is mounted on the sturdy 
The bird 
roof and 


the upper left is a 
units 
(Corporation, 


and 1s 


30> inches 


in size 
wooden plaque (20 by 30 inches) 
vellow, with a 


house 1s green 


base. The plaque is dry-brushed green and 
brown, and a blue bird sits on the perch. 
The second illustration is of peony sprays, 


vine, cluster, and a bush. In the bush pic- 


Flowers And... 


tured the flowers are pink; other colors 
available include red, yellow, and American 
Green cloth are used, and 
a moss-covered wood base. Butterflies on 
the flowers are in assorted colors and 
and general description for 
the other units are the same as for the bush. 
from General Display Cor- 
poration, as are the units described next. 
The bird cage displayer seen in the third 
as standard, or 
Two 
wood 
maline 


Beauty. leaves 


SIZ@S. ( olors 


These are also 


photograph is light yellow 
can be furnished in any color desired. 
shelves, 15 by 7 inches, are on the 
displayer, covered with Nile green 


—All the units pictured above are by Gen- 

eral Display Corporation, Cincinnati . . . 

Those below are from Earl W. Gasthoff Com- 
pany, Danville, Ill. — 











with light green flitter; other shades of 
maline to be had include shrimp, pink, 
beige, peach, or white. Twigs to mach the 
unit with cherry blossoms are used, and a 
white wire bird cage 36 by 11 inches. Two 
feathered birds come with the outfit. At 
the right of the same photograph is a bird 
cage wall unit, 30 by 63 inches in 
The brown wire bird cage, 8 by 26 inches, 
is mounted on pink maline sprinkled with 
pink non-tarnish tinsel (with other 
available as described immediately above). 
Light brown twig branches and_ cherry 
blossoms are used, and the unit comes 
equipped with the white dove as shown 
in the illustration. 

Both pictures at the bottom of the same 
page are from the spring line of Earl 
W. Gasthoff Company, 110 North Hazel 


size. 


colors 
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... Set Pieces 


Danville, Ill An 


Various 


street, idea of the size 
of the units is afforded by the 
vardsticks visible in the photographs. 

For Father's Day Gasthoff has prepared 
numerous their 
theme, 


taking as 
and carried 
promotion. 


display pieces 
“Pop's the Question!” 
out tor a complete storewide 
The first illustration on the second page ot 
this article is from the 

Next spring 
Barth's Decorative Studios, North 
(Chestnut street, Colorado Colo. 
This is 30 inches wide by 6 feet in height 
and birch tence with cloth 
forsythia decoration, 
The torsythia 
inches, 


SeTIeS. 


seen 18S a setting from 


1515 


Springs, 


consists of a 
and wisteria 
spray alone is 12 by 36 
while the wisteria decoration is 
made up of cloth leaves with seven 11l-inch- 
clusters (pink, air-brushed 


spray 


long hlossom 


& 
lt 
& 


ra 
RUSCUS BALL TREE 
EA. 3 FT 


€A. 4 FT. 
EA. 5 FT 


JANUARY, 1954 


with orchid, or any other color desired). 

The Adler-Jones Company, 521 
South Wabash avenue, Chicago, comes the 
next tree 


from 


and 
composition 


photograph — a panel set- 
The board 
unit has a panel covered with beige grass 
cloth. The removable 
mache, with manzanita 


ting. wood and 


tree 1s of papier 
brown 
shaded green. The displayer is of simulated 
stucco in gray, and the decoration of green 


branches 1n 


—Upper left, by Earl W. Gasthoff Company. 
. .» Center, top, by Barth's Decorative Studios, 
Colorado Springs . Upper right, by The 
Adler-Jones Company, Chicago . . . Lower 
left, by Louis Schneider Corporation, New 
York City . The three final photographs 
are from the line of David Hamberger, Inc.., 


New York City— 


variegated cloth 


this 


spotted 
()verall, 


and 
plants. 


leaves, plus 
unit is 42 
wide, 6 feet 2 inches high, and 16 
depth. Without the tree it is 
5'4 teet high, 42 inches wide and 14 inches 
tree itself is 6 feet and 
has a 42-inch spread. 


hegonia 
inches 
inches in 
deep. The high 
The ruscus ball tree pictured in the first 
photograph at the 
Schneider Corporation, 6 
New York City 3, 
heights of 3, 4. 
tree can be 


|_ouis 
street, 
and can be had in 
feet. A similar 
form, in the 


lower left 1s by 


Sec nd 


and 5 
had in pyramid 
same heights. 

This is followed up by a well and bucket 
David Hamberger, Inc., 115 West 
3ist street, New York City 1. The unit 1s 
of all-wood construction, with the cork 
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This Was Christmas In New York 
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inued right through the Chri 


however with some 
and resort wear 
( hristmas Eve 


AWS (fourth photograph ) lli- 


cluded a frame ot white flocked branche s with 
| | 


vhite powdered snow for floor 


tte of the snow princesses 
Was posed amid delicate 


anches and lacy terns hi 
ne of the 25 or so groupings 
as ledge treatment on the 
each of which expressed the 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


Christmas Spirit in scenes of one hundred 


1? 


outtant skirts of the ballerinas were 


suggested in the all-white costumes of the 


mannequins. Curved white shelves supported 
by brass poles held packages wrapped in dull 


gold paper, white jackets and slips, dull gold 


—Upper right, by Tom Lee for Bergdorf Good- 
man... Top center, by Winston Jones, Frank- 
lin Simon Upper left, by Gene Moore, 
Bonwit Teller Lower left, by John Foley, 
Macy's Lower right, by Edward von 
Castleberg, Bloomingdale's . (All photo- 
graphs by courtesy of Virginia Roehl Studio, 
New York City) — 


od 


a ¢ 





satin slippers and sandals, white figurines, and 
perfume packaged in white. Silver Christmas 
balls and white puff balls with white roses 
added to the wintry enchantment created by 
Display Director John R. 


} Foley. 

Angels, “bending near the earth,” played 
an important role in the holiday decor in 
Manhattan. On the main floor at Gimbels, 
Display Luke Maletich posed on 
ledges 17 majestic figures which measured ap- 
proximately 20 feet in height; three of the 
windows were each centered with one of the 


Director 


appealing sculptures, each of which possessed 
a quality of the Old Masters. The copy read, 
“Don we now our gay apparel... for a very 
young Christmas.” 
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—At the right, by Henry Callahan, Lord & 
Taylor .. . Center, by Edward von Castleberg 
. . « Below, by Luke Maletich, Gimbels— 


For her apparel this angel (last photograph) 
chose pale rose colored robes and held a 
gilded lute. She wore a halo of pearls. 
Pink foil packages were tied with wide pink 
ribbon, the glass shelves held in tubular iron 
forms. The backwall was in fine pale green 
net curtain while the floor was of green, 
thickly strewn with filitter. 

At Bergdorf Goodman the potential custo- 
mer was referred to as “Angel Child’’—this 
in a feature of evening separates and sports 
Wear. 

An Italianate angel with wings of blue 
thus picking up the featured colors of the 
gift suggestions—was posed atop a series of 
shelves covered in olive green velvet. Blue 
was the color of her skirt, which was luxuri- 
ously trimmed with pearls and rhinestones, 
and her blouse was in pale blue jersey. Con- 
tinuing the luxury note, her small purse was 
of mink. Negligees, scarfs, blouses, and 
sweaters with evening accessories these 
mostly in pale blue with introductions of 
pink—were arranged on the shelves. The sets 
(third photograph) were framed by Display 
Director Tom Lee in flocked green panels 
which were spaced in silver and with twinkling 
lights. 

This year a tendency to re-emphasize the 
fact that Christmas is after all a religious 
holiday was revealed in the display which ap- 
peared over the entrance to Franklin Simon’s. 

A huge relief of the Madonna and Child 
was inspired by the work of Lucca Della 
Robbia, whose famous blues and whites ap- 
peared in the robes of the Madonna and the 
cherubim. 

The display was framed in gold and silver 
magnolia leaves with clusters of green, red, 
and yellow wax fruit, which again reflected 
the influence of Della Robia. Elongated angels 
at either side heralded the Infant’s coming 
with lute and trumpet. Special floodlights 
installed above, and spotlights below, helped 
to sustain the note of bright, innocent joy 
that this symbol of the Yuletide season 
evoked. Winston Jones is display director. 

The importance of the home as a gift re- 
ceiver as well as a gathering place was taken 
cognizance of by Display Director von Castle- 
berg in a series of Bloomingdale windows. 

Santa Claus in a green velvet suit astride 
a rocking-horse-type reindeer floated sky high 
from an enormous and somewhat exotic bal- 
loon which in part was trimmed with mirror 
bits (fifth illustration). The balloons were 
colored like giant Christmas tree ornaments 
and the walls and floor were covered in 
white seamless paper. The white shelves were 
supported on gilded wrought iron legs and 
with the foreground bench held entertaining 
aids in white and green. 

Also at Bloomingdale's, a little girl was 
enchanted as “Visions of Sugar Plums danced 
in her head.” 

On a gray, black and pink roof-top the 
little girl with her doll companion awaited 
the arrival of Santa Claus (seventh picture). 
They wore matching pink peignoirs, em- 
broidered with tiny flowers. Clouds of white 
cotton fluff and pink clouds of bouffant or- 
gandy, silk, and nylon dresses floated against 

[Please turn to page 7o] 
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Broadway, 


ved by a form especially de 


he display of men’s Bermuda hose. 


“Fairy Form M3-B,” it is pro- 


Manneduins... 


duced by Shoe Form Company, Auburn, N.Y. 

At the lower left are two wigs from 
Plastics, Inc., 15 West 18th street, New 
City 11. complete line of this 
cludes 24 styles in 19 different 
patented 
unique 


I lair 
York 
firm in- 
shades. 


The 
These 
Wigs have a rubber 


special latex 


with Flair. 


“Flexo-Form” 


which 1s 
Next isa 


hbase 


three-unit blouse 


and sweater displayer featuring a_ highly 
polished chrome base that can’t tip or wobble, 
with flexible satin finish uprights which flex 
to an infinite variety of positions. The forms 
are of clear plastic, beautifully contoured, 
and can be tilted, turned, and swiveled. This 
unit is available in single and double 
units, and for the display of men’s wear, 
children’s wear, and bras. It is from the 
line of Red Wing Products, New Hyde 
Park, N. Y.; the company’s 1954 catalogue 
shows the complete line. 


also 


DISPLAY WORLD 





_.. Forms . 


# 


= 


Madisonia Manikins, Inc., 152 West 25th 
greet, New York City 1, is featuring a novel 
mobile made of mannequin parts, as illus- 
trated. It can be had as a complete unit, or 
the plastic masks can be obtained individually. 

Also a product of Madisonia, and pictured 
next, is a set of four non-breakable plastic 
heads with wigs of striking Italian styles to 
be used as a millinery displayer. The four 
heads and plastic stand come as a unit, or the 
heads with wigs may be purchased separately. 

From Herzberg-Robbins, Inc., 457 West 
Broadway, New York City 12, comes the 
wig pictured in the drawing. “We are calling 
this a ‘Flexy Wig’ and it is an entirely 
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.. Wigs 


different type than have 
put out in the past,” says a company repre- 
sentative. “Using a tvpe material we 
have developed a softer, more flexible wig 
that can be pressed and folded and still re- 
tain its shape. The texture and sheen of the 
wig is fine and glossy.” 

At the upper left of the page are 
two figures by Flair Plastics, Inc., 15 West 
18th streeet, New York City 11. The model 
for these new mannequins was Rhonda Greene, 
fashion model and television actress. Jerome 


wig anything we 


new 


sec nd 


Leeds, of Flair, “Flair has the only 
12'4-pound plastic mannequin on the market 
They are 
perfectly.” 
The center and 
upper mght are of mannequins by Manhattan 
Motion } Manufacturers, 4 West 16th 
street, York City ll. H. C. Pugdin 
“The figures are sculptured to 
details of this 
The women and men are 


SaVS 


styled to wear the new hemline 


illustrations at the top 
Manikin 
New 
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show up all season's clothes. 
made of papier 
children’s figures 
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wanted 


mache, with rubber hands; 
with rubber hands, as 
had with metal or glass 
They are finished to look 
experienced artists being used to 
them to resemble life. They are 
equipped with custom-made wigs in the latest 
fashions.” 


and can be 
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natural. 


decorate 
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clearly the type of displays closest to the 
hearts and minds of these West Coast retail 
displaymen. 

Merlin D. Luick, store superintendent, 
sroadway Department Store: “It’s not easy 
to pick my favorite window display of 1953 
because there were several that appealed 
strongly to me. But perhaps in view of the 
fact that our Arrow shirt promotion resulted 
in three times our normal business on a regu- 
larly priced line it should get the nod. This 
promotion lasted one month and was_ co- 
ordinated with advertising and interior dis- 
plays. It was one of the most successful 
promotions we have ever staged. 

“The copy theme, ‘Your Neck is Our 
Business’, was lettered in foot-high strong 
bold type across the top of the window. Five 
Arrow shirts displaying a variety of collars 
were on two off-white panels with signs at 
the top and bottom of the panels repeating 
the ‘Your Neck ...° theme. Between the 
panels outside the window was a giant cut- 
out giraffe wearing five collars around his 
neck. These were of cardboard. 


os Angeles Favorites 


HICH displays do the experts prefer 

the men on the firing line charged 

with the responsibility - those who 

are either supervising the work and training 


- 


others or installing displays themselves: 


What's the trend of their thinking these days? 
\re they leaning toward abstract presenta- 
tions or literal ? 

Turn about 1s fair play, they say, se this 
month we asked the experts in Los Angeles 
to pick their favorite windows of 1953, 
no strings attached. We didn’t ask them for 
their “best” windows, their most expensive 
or strongest selling presentations we just 
wanted to tind out which displays they them- 
selves liked the most because we felt that in 
their answer to this question other readers 
elsewhere would be able to determine pretty 


“The inside displays repeated the window 
treatment, with some variations on top our 
shirt fixtures.” 

Joseph Tilner, display director, Mullen & 
Bluett: “The ‘Executive Shirt’ window was 
my favorite of 1953 because to me it was more 
than just a ‘pretty window’, but rather a 
good example of coordination between mer- 
chandising and display. 

“The basic merchandise to be featured was 
a new line of shirts which came in_ pink, 
yellow, and blue, which we chose to call ‘deep 
hue pastels’. Instead of showing shirts only, 
as we usually do, we decided this time to show 
them with a different gray suit in each color 
group — dramatizing the ensemble idea. 

“The neckwear was a perfect choice; black 
silk repp with stripes in tones to match each 
shirt. Tie blankets as well as extra shirting 


—At the upper left, Merlin D. Luick, The 

Broadway .. . Center, by Joseph Tilner, Mullen 

& Bluett .. . Left, by John Cooke, Coulter Dry 
Goods Company— 
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—Right, by William Meissner, Ohrbach's ... 

Center, by William C. Lambert, Barker Bro- 

thers . . . Below, by Louis Craig, F. C. Nash 
& Co., Pasadena— 


material was used for a softening effect. The 
head silks on top of each form and the upright 
panel were covered in a charcoal gray taffeta. 
The hand carved lion’s head added a classical 
note to the entire display. 

“The window came in tor considerable 
comment for its basic good taste but the 
thing that pleased me most is that it sold 
merchandise, not only shirts and neckwear 
but the suits. 

“This window has proved to me that a good 
display need not be built around elaborate 
props. All that is really necessary is that the 
merchandise be tastefully selected, by color 
primarily, and then tastefully arranged. Too 
many displaymen as well as merchandise men 
are inclined to lose sight of this simple basic 
concept.” 


John E. Cooke, display director, Coulter’s : 
“My favorite display of 1953 was the main 
window of our 75th anniversary celebration. 
This was the one that contained the spectacular 
revolving quadrama with the four miniature 
scenes from the early days of Coulter’s busi- 
ness life. 

“One of the scenes was of a horse-drawn 
street car in front of Coulter’s in October, 
1878. Another presented a three dimensional 
miniature of the Coulter building in 1885 when 
the store was located in the old Hollenbeck 
block on the southwest corner of Spring and 
Second. This miniature contained nine fully 
done window displays with miniature people 
admiring the work of an early-day Coulter 
display manager. 

“Another one of the miniature three di- 
mensionals presented Coulter's woolen mill— 
a three-story building with a water wheel 
one of the only three woolen mills in the 
United States at the time. The considerable 
detail in this setting, even down to the horse 
and dray delivering bales of wool for pro- 
cessing, drew great interest from the crowd 
in front of our windows. 

“The fourth illustration in the quadrama 
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presented the first steam line which connected 
with the Cahuenga Valley Railroad 

“Flanking the quadrama, which was in the 
making almost a year, were figures wearing 
gowns which were worn by Mrs. Coulter 
over 50 vears ago one of them to attend 
her daughter's wedding. The simulated open 
SCTap hook appeared in the foreground with 
photographs of early days in Los Angeles 
The quadrama was fimshed with a mother 
of-pearl-like wallpaper in pink and gray with 
padded = satin. \ replica of the Coulter 
Diamond Jubilee medallion appeared over each 
miniature scene. As the quadrama revolved, 
each historical scene stopped for 10 seconds 
time.” 

Wilham KF. Meissner, display director, Oht 
bachs: “There were two tavorites of mine 
The first was our bi-annual Paris promotion 
We always get a great deal of pleasure doing 


' 


these windows because we are displaying the 
latest of the couturiers’ creations. However, 
since these displays have already been pub- 


lished in DISPLAY WORLD an = almost 
[ Please turn to page o8§] 





Display Specialt 


several following, \lso from 
be found illustrations and de- parade rabbit. It is a cut-out, in half-inch 
deep relief, dressed in spray-toned white toy 
velvet black- 


page, and on Stensgaard is the giant aster 


1¢ iis OT 
plus others which would normally be 


this 


which 


a Varicty ot display spe- 


plush, complete with a_ red 
fringed purse, red velvet scarf, plastic neck- 


formed 


divisions ot forecast 


1954 but 


received too late to be so classitied 


assigned to othe 


lace, and holding a spring tulip of 
plastic with leaves cut from brightly polished 


extend above the 


for the f part of were 


offered by brass. Twisted wires 


Ine . 346 


cre- 


unit beime 


\ssociates, 


first is a cabana 
\W. L. Stensgaard & 
North street, 

ltl a modern design of strong * Masonite” 
tubing, im light, 
with smart de 
black tringe, 


combination ot sott 


—Upper left and left center, W. L. Stensgaard 
& Associates, Inc., Chicago . Right center, 
Metropolitan Mechanical Display Company, 
New York City Upper right, Harry C. 
Cohen Company, Pittsburgh Lower left, 
Decorative Creation & Art Flower Company, 
New York City . Lower left center, Korrect- 
Way Displays, St. Louis Lower right cen- 
ter, Metal Goods Corporation, St. Louis ... 
Lower right, Gertrude Cornell, New York 
City— 
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head for the display of millinery if desired. 
It is supported in a sturdy upright position 
on processed plywood floor blocks. Size: 66 
inches high, 11 wide, with a base 8 inches 
deep. 

Completely animated and suitable for the 
display of many types of smaller merchan- 
dise is the clown pictured next. It is a prod- 
uct of Metropolitan Mechanical Display 
Company, 50 West 22nd street, New York 
City 10. 

The cat bird cage is from Harry C. Cohen 
Company, 5219 Centre avenue, Pittsburgh, and 
represents the familiar cat and the canary 
Overall height, 33 inches, and width 
22 inches. Built of wire so that it can house 
a real bird, it comes complete with perches, 


Story. 


swings, and feeding cups. 


At the lower left on the same page is a 
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“Rayonese Novelty Unit” by Decorative Crea- 
tion & Art Flower Company, Inc., 13 West 
27th street, New York City 1. It is of 
solid wood construction with a cork bark 
trunk and is 6 feet overall, 36 inches wide, 
with a base 24 by 12 inches. The foliage 
has a silky luster finish, delicately 
pale green. 

Korrect-Way Displays Division of Amer- 
ican Fixture & Mfg. Company, 2300 Locust 
boulevard, St. Louis, will feature in 1954 a 
complete new line of all-plastic “Fiberglas”’ 
laminated mannequins, including 
juniors, and sub-juniors. There are 28 figures 
in the line. Illustrated next is the No. 
P-1318. 

The increasing demand for safety features 
in the display field have helped base metal 
decorations gain in popularity from 


ce rl pred 


misses, 


aside 
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their decorative qualities. Metal Goods Cor- 


poration, 640 Rosedale avenue, St. Louis 12, 


points out that fireproof base metal decora- 
tions meet all fire ordinance requirement 
and do not jeopardize imsurance 
In the firm’s line are giant 
trees (pictured), pufhng foils, cut-out 


—Upper left, Mitten's Display Letters Com- 
pany, New York City . . . Left center, Ben 
Walters, Inc., New York City . . . Right cen- 
ter, Korrect-Way Displays, St. Louis . . . Up- 
per right, Silvestri Art Mfg. Company, Chi- 
cago .. . Lower left, Decorative Creation & 
Art Flower Company, New York City 

Lower left center, Memorial Grass Company, 
Uhrichsville, Ohio Lower right center, 
J. P. Denton, Inc., Boston Lower right, 
Decorative Plant Corporation, New York City— 


rs x 


contracts. 
“Evergleam” 
stars, 


Classify 


rosettes, bows, and the like. Although sev 
eral of the items are designed for Christmas, 
there are many with year-round use; 1n- 
cluded are metal confetti, colored foils, cut- 
out stars, aluminum 
and numerous others. 

The Easter rabbit shown next 1s big enough 
to hold a real person, who manipulates wires 
and springs so that the floppy right ear waves 
at children The complete outfit 
includes head, jacket, trousers, belt, and paws 
for feet and hands. Fabrics used are pink 
slipper satin jacket, purple velour trousers, 
silky brushed rayon fur for the head and 
paws. It is available from Gertrude Cornell, 
140 West 42nd street, New York City 18. 

At the upper left of the page of 
this article is a photograph illustrating the 

[Please turn io next page) 
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—Top, Frederic Shipman, New York City 

Center, Display Equipment Company, Adrian, 

Mich. . . . Below, W. L. Stensgaard & Asso- 
ciates, Chicago— 


complete line of Mitten’s changeable three- 
dimensional letters: all character faces; all 
sizes; all three constructions — ‘Pinbak,” 
“Sanbak,” and “Trakk.” It also illustrates 
an interesting shadow-box which demon- 
strates one of the many ways in which these 
letters can be used together. They are from 
Mitten’s Display Letters, 2 West 46th street, 
New York City 36. 

Seen next is an example of the use of 
“Porcelite” — a plastic resin which achieves 
porcelain and ceramic finishes on artificial 
flowers of cloth or paper. It can also be 
applied to “Celastic,” a familiar product in 
display, or cloth, paper, and plaster statuary. 
The process calls for two or three dippings 
into the solution. The treated unit air-dries 
in about 20 minutes. Flowers and objects so 
treated can be glass or mirror sheets to 
achieve imbedded plastic effects. ‘Porcelite” 
is available from Ben Walters, Inc., 156 
Seventh avenue, New York City 11. 

Korrect-Way Displays, 2300 Locust boule- 
vard, St. Louis, has introduced popular black 
iron eye-level type displayers for interior and 
window use. One of them is shown in the 
next illustration and is but one of the many 
other black iron functional display units that 
will be featured by Korrect-Way in 1954. 

The garden fountain and urn is from the 
new spring line of Silvestri Art Mfg. Com- 
pany, 1147 West Ohio street, Chicago 22; it 
is in the tradition of the firm, which was 
established on the production of unusual sculp- 
tural display pieces made in plaster. This 
item simulates a brick wall with a shell-type 
fountain bowl and urn with relief flowered 
vines; it is finished iridescent white with an 
over-glaze of delicate colors. 

The feather willow tree at the lower left 
of the second page is by Decorative Creation 
& Art Flower Company, Inc., 13 West 27th 
street, New York City 1. It is approximately 
7 feet high and 4 feet wide. The tree itself 
is made of lacquered manzanita, while the 
leaves are made of feathers in pale green 
and chartreuse mixed. It can also be had 
in ice-blue or coral. 

Next pictured is a “Naturalike” grass mat, 
as well as “Tuff-Turf” sprinklings, to be 
had from Memorial Grass Company, Uhrichs- 
ville, Ohio. 

Immediately following is a “Punch-Board” 
displayer which was made by J. P. Denton, 
Inc., Tufts and Lincoln streets, Boston 11, 
for a national advertiser and which shows 
this material well. ‘“Punch-Board” is ™%- 
inch thick perforated ‘“Duo-Lux Masonite” 
which comes in various. size sheets, the 
maximum size of which is 48 inches by 96 
inches. There is also a quarter-inch “Punch- 
Board” and more than 50 silver-tone wire 
fixtures to hold various types of merchandise 
for both sizes of the sheets. “Punch-Board” 
can be cut and painted to order, framed if 
desired, or made up in the form of various 
type displayers. 

From Decorative Plant Corporation, 136 
West 24th street, New York City 11, comes 
the carousel horse and Maypole unit. It 
stands 9 feet in height and is made of wood, 
hand-decorated, with felt flowers at the base. 

At the top of the third page of this fea- 
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—At the right, Decorative Plant Corporation, 
New York City . .. In the left column, top, 
Combination Products Company, New York 
City . . . Same column, upper center, Henry 
V. DeGalan Company, Detroit . . . Lower 
center, Flatbush Displays, Brooklyn . . . Below, 
_ Frankel Associates, New York City . . . Right 
column, top, Miniature Train Company, Rens- 
selaer, Ind. . . . Same column, upper center, 
The Morgan Company, Chicago . . . Lower 
center, Display Craft, Grand Rapids .. . 
Below, Frostee Sno Company, Antioch, IIl._— 


ture is a view of one of the windows of 
Lord & Taylor, New York City, in which 
the new “Hidden Mannequin” mirror device 
of Frederic Shipman, 470 West 24th street, 
New York City 1i, was used. This creates 
the illusion of hidden mannequins appearing 
in the same space just occupied by a figure 
that mysteriously disappears. The entire win- 
dow becomes a fashion panorama, changing 
as the observer changes his or her position 
in front of the display. The interest created 
by the novel effect was clearly evidenced by 
the continuous crowds before the window 
when used by Lord & Taylor. 

At the center of the same page is a picture 
of the new “A-1422 Signpress” card writing 
machine of Display Equipment Company, 4650 
West Maumee street, Adrian, Mich. This 
“A” series comes in three different sizes, 
handling cards up to 14 by 22 inches, 11 by 
18, and 7 by 18. The “Signpress’” uses 
standard printers’ type which is set on a 
stainless steel spring tension bar which holds 
it securely in place and in perfect alignment. 
The line of type becomes a complete unit 
which is then set on the plastic adhesive bed. 
A slight downward pressure holds it firmly 
in place during the inking and printing opera- 
tion. There are no lock-up bars to interfere 
with type arrangement. One line can be set 
right up against another line, or can be set 
on a curve, slant, or any other position. 
Either water color ink or fast-drying printer’s 
ink can be used. 

Architectural pedestals and statues are 
available from W. L. Stensgaard & Associates, 
Inc., 346 North Justine street, Chicago 7. 
Sturdy half-inch wrought iron tubing, finished 
in white enamel, is the support. “Masonite” 
tops are oil color processed in diamond design, 
a blending of soft greens, yellows, and white. 
The drapes around the bases are in graceful 
folds. There are, additionally, floral touches 
and miniature, moulded, cut-out plastic suns, 
tinted green, nestling in the drapes. 

At the top of the fourth page are two units 
from Decorative Plant Corporation, 136 West 
24th street, New York City 11. The cage is 
6 feet high and is made of wood dowels in a 
beautiful turquoise and black combination. 
The ball tree is 5 feet 6 inches high, with 
vellow blossoms and ferns in green; it 1s in 
a green wood tub. 

A complete line of pricing markers and dis- 
play signs in silhouetted metal is being offered 
by Combination Products Company, 64 West 
23d street, New York City. The numerals 
and letters, which range in size from %-inch 
to 1 inch in height, are of chromed or silver 
finished metal and fit into chrome slotted 
bases. They are quickly and easily changed, 
or may be cemented in for permanent use. 
Numerals come in complete sets, while the 
letters may be purchased separately. Complete 
words are also available. 

[Please turn to page So] 
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houetted by a back drop harmonizing in 
color and texture with the featured mer- 
chandise. The display seen in the first pho- 
tograph is from the series which drama- 
tized a showing of black dresses against a 
background ot a black, louvered panel over 
which an antique gold curtain was swagged. 
A low merchandiser of wrought iron re- 
peated the background decor and completed 
the three centered display elements. 


J. Boghosse, display director of the 
store, also installed a solo window (second 
illustration) with dramatic lighting and 
high color featuring reproductions of French 
originals. The proscenium was outlined 
with gold leaves and the swirling gowns 
were projected by indirect lighting from the 
floor in the background, cutting off all 
shadows. The standard background window 
color ot pale green was changed in this one 
window to azure blue and a chaise lounge 
of brilliant red slipper satin added the 
necessary fillip tor a stimulating display. 


Its Mood To 


HRISTMAS 1953 lingered longer than 
usual on State street because ot the 
three-day holiday. Except tor a tew 
stores which changed their windows early, 
the late shoppers missed none of the at- 
mosphere that prevailed during the gitt 
buying season Shopping crowds were 
unusually heavy but buying was_ spotty, 
with some stores reporting a probable 1n- 
crease of 5 per cent over last year, while 
others reported lower sales. That the brisk 
shopping resulted in only a minor increase 
in dollar volume in the overall picture 1s 
attributed to a heavier concentration on 
small ticket items 
Goldblatt Brothers pulled its “Glory be 
its Christmas Morn” windows December 
21 because stocks were so depleted they 
could not support the windows 
\ subsequent promotion entitled “Holiday 
Whirl” did equally well, for it required 
reordering to sustain the display. Women’s 
fashions tor testive occasions were sil- 


An interesting white goods promotion fol- 
lowed the removal of glitter from the State 
street alley window of The Fair (third 
photograph). Apropos of the new year, a 
back panel represented January, with black 
shadow-boxes tor each day of the month. 
Sheets, towels, etc. were neatly stacked 
in the boxes. Breaking through the center 
of the calendar was a white sleigh drawn 
bv a plastic swan, allowing the Paris blue 
background to enter the color scheme, dra- 
matized with pink and white lighting. White 
flocked branches were added for atmos- 
phere and a mannequin in an admiring 
mood supplied human interest. Four addi- 

a ~* lb - tional windows on Adams street were de- 
ae ~ - § | veloped around the calendar theme and 
gine 

—At the top of the page and at the center, 
by J. Boghosse, Goldblatt Brothers .. . At the 


immediate left, by Reed Schlademan, The 
Fair Store— 
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—At the right, by Reed Schlademan, The 

Fair Store . . . Center, by Clement Bradley, 

Carson Pirie Scott & Co. ... Below, by Charles 
Cornell, Chas. A. Stevens & Co.— 





posters throughout the store continued 
the mood. 

There is no display so exhilarating as an 
early resort showing. Appearing at The 
Fair the day before Christmas, the refresh- 
ing scene got a nod from hurrying last- 
minute shoppers. For the wise shoppers 
who had their selections tied up, the sunny 
atmosphere was a tonic. The four windows 
comprising the display were in a nautical 
theme with identical props of orange, yel- 
low, green, and deep purple manipulated so 
that one color dominated each window. The 
fourth illustration is of a shuffleboard scene 
on board a ship for which the’ yellow 
kames chairs, plus the pink and white of 
the floor, contributed the color harmony. 
In each window the chair color was _ re- 





By S. MARIE WARE 


graph by courtesy of Fred Kuehn Studtos 
For some time Chas. A. Stevens & Co 
has been using headless dress torms tor the 
State street window displays. [ts displays, 
unlike other windows on the = street, are 
changed twice a week and the torms allow 
frequent handling as well as create a dis 
tinctive tacade tor the specialty shop 
In one display (not illustrated) the gowns 
were in the luxury class and required little 
dramatization. A panel of gold and white 
parchment between two uprights covered 
with white velvet silhouetted the central 
form. Two small merchandising tables 
silver ornaments against a white and 
backwall were considered © by ( harles 


Cornell, director otf display, = suthcient 


dramatization for quality merchandise 

\nother of Stevens’ windows by Cornell 
displayed lingerie on headless torms. Re 
lated merchandise was arranged in two 
white cabinets decorated with gold rick 
rack and tinsel. 


peated by squares set in black wrought iron 
frames against a seafoam background. As 
side decoration a large wine bottle was 
filled with tropical fruit. Both of the dis- 
plays described above were by Reed Schlade- 
man, director of display. 

Chicago's Christmas windows assigned 
Santa Claus various roles. At Carson 
Pirie Scott & Co., where Clement Bradley 
is director of display, Santa was cast as a 
lion tamer. Each time the lion opened his 
mouth Santa put his head inside. Although 
this was a toy window, merchandise was 
held to a minimum and entertainment for 
the wee folks was the chief objective. The 
scene was laid in a circus arena with the 
inside of a tent painted on a canvas back- 
ground. The background was then given a 
montage treatment to create a third dimen- 
sion. Not shown in the photograph were 
two large Christmas trees where children 
were gathered with gifts wrapped in paper 
imprinted with circus characters. (Photo- 
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BAMBOO FISH CAGES 
BOTH SIDES IDENTICAL, HELD TOBETHE: 
METAL CATCH. WMNOE CAN BE USED 
MERCHANDISE OR CAM BE SEPERATED As 
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Frankel \ssociates, Ine.. 56 West 
street, New York City 36, 
novel 
form of fish 


made in the 
range in size trom 14 
gy by 6 inches high to 36 inches 
l4 inches in height. 


bamboo Cakes 
Thes 


che lon 


Both sides are 
ntical and are held together with a metal 
The inside can be used to display 
he cave can be 
as two individual 


next 


merchandise, or t separated 
and used 


In the 


units. 


photograph is seen a group 
ot figures with many uses during the spring 
season. Park 


30th 


They are trom 


least 


obtainable 
Fabrics Company, Inc., 45 
New York City 16. 

The rattan 
Shear-Prinz 


Lane 
street, 
bird es og ie |g oe 
Associates, 14 
(hicago 4, and 
from approximately 15 inches 
about 27 inches, 


\t the 


product of 
Last 
vary in size 
in height to 
with widths in proportion. 
lower left 1s 


Jackson 
boulevard, 


seen a handsome 


Come 


and unusual made trom “Glitter 
floral Panels’ available trom Ben Walters, 
[Inc., 156 Seventh avenue, York City 
11. “(Glitter made 
thermoplastic material, and_ the 
treatment consists of 


screen 


New 
from a 

floral 
imbedding flowers in 
They can be furnished in 12 
up to 24 by 72-inch 
they are also available in 


Panels” are 


the panels. 
by 12-inch 
panels: 


squares 
finished 
screens 

The hanging fish hook shelf comes trom 
Doerr & Associates, 144 
Portsmouth, Ohio. 
black wire 
an unusual 


Second 
The set of 
with two makes 
double-shelf hanging unit for 
the display of perfumes or other small ob- 
jects. Size of the hook is 28 inches high 
by 14 inches in width; they will accommo- 
date a shelt 12 inches wide. 
and rope are not included. 

At the lower right on the same page 1s a 


Street, 
four heavy 


hooks rings 


(slass shelves 


Tee 
44864 
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calla lily wall displayer, 30 by 48 inches’ height will vary somewhat in sets. Much 
in size. The background is of “Prest-o- the same unit is available for women’s 
Lloyd” paneling, framed in a heavy metal wear display, in which case the head 1s 
trame. The entire background, including feminine and areca palm leaves are used 
the metal frame, is painted white and then instead of cycas. 

dusted with a gold glitter to give a very Next illustrated is a group of rattan 
rich appearance. Foliage consists of large frames, to be had trom Allied Display 
size calla lilies in yellow and white. The Materials, Inc., 65 Madison avenue, New 
background openings will accommodate the York City 16. Each of the frames 1s 30 


usual fixtures used with standard perforated 
hardboards. This unit is by Hulsizer’s, 
422 East Grand street, Des Moines, Iowa. 

At the upper left on the second page of 
this article is seen a men’s hat and acces- 
sory displayer, trom Tropical Display, 4041 
Northwest 28th street, Miami 35. The head 
is hand-carved of coconut, has a natural 
finish, and is on a bamboo rod equipped 
with cycas leaves. The base is of wood, 
covered with matting. This unit is 36 
inches high and 24 inches in width, but the 


by 30 inches in size. 

Also trom Allied Display Materials, Inc. 
are the rattan displayers at the upper 
right on the same page. Each section 1s 
24 by 7 by 16 inches in size, and here 
six sections have been placed together to 
form an attractive design and to suggest 
the innumerable patterns which can be ob- 
tained by using the individual sections. 
These displayers are tunctional as well as 
decorative. They are also available in a 

[Please turn to page 72 
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by ya? ehring 


Display Designer and Consultant 
New York 


Arrangement: [his sprin 
ot several element 


arrange 


Properties: A 


ew a= > rr 


Arrangement: Three definite units are noted in 
this display of ‘'Petticrisp'’ petticoats. It is simply 


and easily arranaed. 


Properties: The three forms with ‘'Petticrisps are 
standing in clouds, giving the entire display a light, 
airy effect. Copy card is shown at lower lett. 


Arrangement: This display of womens shoes con- 
ists of one definite unit in an interesting arrange- 


ment 


Properties: A basket of large roses is centered in 
this window, with a draped fabric and tree bark 
in the background. Shoes and accessories are 
displayed in and around the basket. Copy card is 


shown at upper right of window. 
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Arrangement: One definite unit is used in this 
men's shoe display. A limited number of shoes 


snown. 


Properties: A wagon whee! reflecting the pioneer 
days is centered in the window along with a pan 
of gold nuggets and a qun. The shoes selected are 
of a rugged type. Copy card is placed at right 
ot window. 


Arrangement: This men's tie display is made up ot 


several elements. Arrangement is neat and simple. 


Properties: Ties are displayed from hand forms, 
one section of hands pointing toward the other. 


Copy card is shown in lower front of window. 








Arrangement: Three detinite units ore notec 
men's display of rainwear. It is a we 


arrangement. 


Properties: A Tew oroos can make thic 0 
spring rainwear display. A cloud of white and 


~ 


blue spun fabric with copy in cut-out letters, and 


cellophane strips or wire painted in black and 
{ " 


white and fastened to the 


oor can aive Ttnis tne 


effect of 2) spring snower. Tree brancnes with Q 


! } ; ! . } r 
few leaves are blown by a hidden fan. 
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How Display Is Handled 


anster to Bloomingdale's” 
ous New York City slogan 
Nineties and early 1900's 
was established in 1872 

a department. store 
1d Astor Place and 
art & Co. or Daniel's 
l4th 


, 
served a tine section 


at Macy s on 
Was t he 1} 
| CCXML 
ast river. 
de line 


brown 


oOusand 
‘xistence | ) (11 le \ \\ on the 
} 
1dicada 


four sides he buildin; ome 


54 


of the continuing, month-to-month problem 


ot the display department of the store. 
window display 
window total 1s as 
York City department 
two 


l-dward von Castleberg, the 
believes this 
Vew 


including 


director, 
i any 
even Wanamaker's 

dings downtown 
While the windows total 61, there are 
that display 
ve developed each month. In sev 


been 


more than number of 
- 

idaVe 
shadow-box 
This 


provides effective promotion of such items 


ances, display windows 


i 
and have three 


‘ 
; 


painted 


] 
pict V ~ 


Over 


inserted against the glass. 


as cosmetics, handbags, gloves. costume 


similar small accessories 


—Upper left, one of six windows in which 

magicians performed various feats . Upper 

right, another series of six displays used the 

zoo for theme . Lower left and riaght, the 

windows are only 6 feet in depth but the 

lighting and background perspective gave the 
effect of great depth— 


number ot 
count, 


how the 
window 
display windows 
others have been 
areas. All 12 


avenue, 


As an 


display 


example ot 
ideas exceeds the 
four 
street 
into 


there are full-sized 
on 60th 


Cony erted 


and six 
shadow-box 
display windows on Lexington 
front and 
full sized. 


windows, 


entrance to the store, are 
59th street there are 15 
which contain shadow- 
windows in the 


main 
But on 
two of 
plus three full-size 
flower 


boxes, 
store's shop. 

The Third avenue side of the store, which 
still old “EI” scheduled for 
removal some time soon, has 13 display win- 
recently changed 


faces the 


one just 
shadow-boxes. 


dows, including 
to handle three 
one shadow group inside the 
60th street Finally, there 
are 13 full-size windows at the subway level 
ot the have three 
shadow boxes in each. The 
the lowest of the three 
The first, or top one, is only a tew 
down from the main or street floor. 


‘There 1S 
also box 
store's entrance. 


Store. live ot these 
subway level 1s 
basement. floors. 


Steps 
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At Bloomi 


These windows bear the burden of pro- 
moting various departments on seven selling 
floors. The eighth floor of the 
contains offices, the display department, and 


opposite the 


building 
elevator bank the tur 
The 
intimate apparel, children’s clothes and ac- 
budget 


storage department. departments are 
and a department on the 
floor; third; 


home turnishings on the tourth, sixth, 


cessories 
second ready-to-wear on the 
and 
seventh: furniture on the fifth; mens cloth 
ing and turnishings and varied merchandise 
main floor, and a combination of all 
furniture, in the 


where yard goods are teatured 


ql thre 


departments, except base 
ments, 


Like 


Bloomingdale's 


many larger department stores, 


operates with a vice-presi 


dent in charge of each departmental group. 


director maintains close Con 
these 
chart 


and 


The display 
tact 
forward a 
windows 


with vice-presidents and carries 
allocations of 
used by the different 
allied in the 
Castleberg 1s 


showing 
dates 
departments. Closely 
with lKdward von 


work 


Phillip 
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ngdale s 


Nogega, 


his assistant. 


director of interior displays, and 
Peschka. Mr. von 
(curtis. In 


Hanson, 


frank 


Castlebergs assistant is Harry 


addition, there is Tony display 


manager ot suburban stores, who works 
independently, although often consulting with 
He handles 
New Rochelle. 


Lone Island 


the main store display director. 
displays in the branches at 
NX. y ° and Meadows, 


\ third suburban store w 


Fresh 
opened soon 
at Stamtord, Conn. 

For no special reason except availability 
ot tacilities and time, the store's tashion 


department has been appointed a clearing 


—In the display of lounging apparel, an im- 
pression of depth is given by the mannequin 
raising the curtain to look ‘outside’ — 
Upper right, apparent depth is obtained by 
the curtained alcove Lower left, apparel 
for children was promoted with this display of 
"Stork Yellow” .. . Lower right, famous story- 
book characters attending a ball during the 
1953 holiday season— 


By GEORGE HERRICK 


between the vice-presidents and dis 


department and the coordinators 1n 
] 


ach department Following allocation § of 
windows and dates tor each department, 


these coordinators send requests for displays 


t specific merchandise on the different 


everything possible is done to make 


11 ot and dates t 


\\ mad: mWwWS 


departments Hlowever, there are o¢ 

complaints by coordinators that 

particular department has not | 
he best locats 

ironed out reference 


io 
Cit pe 
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Smaller Store 


HAVE always contended that attractive 

displays can be designed and built at 

a reasonable providing a_ little 
ingenuity is used. (A) This window center 
piece, or interior spot display, is a 
example of this kind of planning. 

The center panel can be a cut from a sheet 
of wallboard mounted on a 1 by 2-inch 
frame with the base built out of ™%-inch 
plywood. The small shadow-box nailed in 
position as shown can be used for pertume 
or other small accessory items; the 
back of this box could be faced with a 
piece of blue glass mirror to reflect the 
light from the upper window spots. 

A length of a natural white birch tree 
branch can be placed in position as shown; 
your local display jobber can supply it. 

Attach a few pale green cut out paper 
leaves to symbolize the advent of spring. 
Paint the panel a pale yellow, with the 
frame of the small shadow-box a soft green. 

The base platform can be covered with 
artificial grass matting and then the as- 
sembled unit is ready to install in the win- 
dow or in the interior spot location. This 
type of unit is ideal for the feature dis- 
play of ladies’ spring fashions and it can 
be greatly enhanced by the addition of a 
new mannequin; perhaps nothing can date 
a store quicker than old-fashioned manne- 
quins. 

(B) This spring window background can 
also be built at low cost with the modern 
design trees cut out of wallboard and nailed 
in position on lengths of natural tree trunks 
as shown. Paint the various sections of the 
tree foliage in different shades of pastel 
green and if natural lengths of tree trunks 
are not available, cut them out of wall- 
board and paste on simulated white birch 
paper which can be obtained in rolls from 
most display supply jobbers. 

Use a base (B) cut out of plywood or 
wallboard with light sockets concealed be- 
hind it so that the light will reflect up on 
to the trees and window background. The 
same concealed lighting idea can also be 
used behind the floor units (F). 

The window background can be covered 
with a length of blue giant width paper. 
The completed display will make a very 
attractive setting for many lines of spring 
merchandise. 

(C) It is time to give thought to spring 
and Easter displays and this sketch was 
specially designed so that the stores which 
must operate on a more limited display 
budget can build and install it at a rela- 
tively low cost. 

Mark off the church window design on a 
4-foot width, by a suitable height, sheet 
of wallboard and then cut out. 

Contact your local rug merchant and have 
him save all the heavy cores that come 
inside linoleum rugs so you can use them 
for the organ pipes in the display. They 
can be cut easily to the desired lengths 
and round sections of plywood or pine 
board can be nailed in position at both 
ends. Use a sharp mat knife to cut the 
sound inserts and paste on bands of silver 
paper about 1 inch wide at the top ends. 


cost 


good 


inside 
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The tubes can then be painted gold with 
the inside of the sound inserts royal blue. 

The center panel should be braced in the 
back with lengths of 1 2-inch lumber 
and a suitable stippled finish can be ob- 
tained by following these instructions. First, 
give the cut-out center panel a 
thin shellac and then smear on a _ heavy 
coat of thick flat white paint; when tacky, 
stipple with the end of the paint’ brush 
or use a regular stipple brush. When dry, 
give a finishing coat of gold or silver paint 
and when this is dry a glazed or mottled 
effect can be obtained by using a _ second 
coat of burnt umber oil paint which should 
be wiped off while still wet. A= small 
amount of this umber glaze will remain in 
the rough stippled paint finish, giving 
attractive glazed effect. 

The half-round base platform can be built 
out of '%4-inch plywood ; note how. short 
lengths of 1 by 2-inch lumber can be nailed 
in position to hold the platform together; 
a suitable length of wallboard can then be 
bent and nailed around the front. The 
cast of this half-round base platform should 
not be included in the cost of this display 
as it can be used over again many times 
in other settings. 

Sheets of differently colored paper can be 
pasted to the back of the center panel and 
then a number of light sockets can be in- 
stalled at the back so that a very attractive 
concealed lighting effect will result. Be 
sure not to set the light bulbs too near 
the paper so that a fire hazard will result. 

(D) I recently made a sketch of a very 
effective low display in one of the 
windows in Gilchrist’s store in Waltham, 
Mass., and it is an excellent example ot 
how an eye-catching unit can be created 
without spending a lot of money. A frame 
made out of lengths of 1 by 2-inch lumber 
was set up in the center of the window and 
then a figure made out of a girl’s shirt and 
jeans stuffed with straw was tacked in 
position as shown. An upright sign at the 
left told the balance of the sales story. 

(E) A number of these attractive little 
display units were recently used in a shoe 
window at R. H. White's, of 
can be copied easily by any displayman; 
the small modern design tables should be 
sized so they can be used one on top of the 
other or as separate units if so required. 
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"Bolta-Wall" Material Used 
For Display Booth 

“Bolta-Wall,” a new vinyl wall covering 
material, has been used in the manufacture 
of a new display booth for the James O. 
Welch Company, Cambridge, Mass., maker 
of Welch’s candies. Built by the Capex Com- 
pany, Inc., Evanston, IIL, the display booth 
provides maximum durability, easy cleanability 
and attractive, modern appearance. Natural 
color “Bolta-Wail” designed with a wood 
grain effect is used. Colorful Peter Hunt 
decals are applied to the material for an added 
decorator touch. Easily cleaned with a damp 
cloth or sponge, “Bolta-Wall” resists stains, 
scuff-marks, abrasion and fading. 


motion 
devices 


Selechxon 


make ‘em 


STOP 


Model TT25 17 


Turntable with tier 


Model BP 45 1/2 
Battery Powered 


Turntable 


Model MM35 
Mystery Motion 
Display with tiers 


(TS35/2) 


Survey after survey proves overwhelmingly 
that motion displays stop more traftic, lead to 
Vue-More turntables and motion 


add 


from the 


more sales. 


devices are precision designed to real 


display drama to your product 
smallest piece of jewelry to the largest of 
apphances. Silent, smooth running, dependable 


V ue- Mg re ! 


stock model for every size and type display 


—your best buy is There’s a 


for every budget need. 


Write for illustrated catalog and price list of 


America’s most complete line of motion devices 


BREVEL PRODUCTS CORP. 


214 SULLIVAN STREET © NEW YORK 12 N Y 
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—At Zimmerman's Hungaria, 
New York City, during Market 
Week. In the usual order, Phil 
Weinberg, Displayfully Yours, 
New York City; Pat O'Meara, 
Goldenberg's, Washington; 
Dave Weinberg, Displayfully 
Yours; George Propert, Benja- 
min's, Salisbury, Md., and J. 
W. Saylor, Parks-Belk Company, 
Morristown, Tenn— 
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—Presentation ceremonies at the annual dinner, Signs 
& Display Division, Federation of Jewish Philanthropies 
of New York; left to right, Murray Goldsmith, M. Gold- 
smith Company; Max Maharam, Maharam Fabric Cor- 
poration: Moe Rosen, secretary-treasurer, Sheet Metal 
Workers L. U. 137, guest of honor; 
Reuben Pearl, Pearl Neon Sign 
Company; Alfred Graze, Artkraft 
Strauss, and Judge Johan J. Gold- : : , i 
stein, guest speaker— ag Ee e f ne “a —Julius Steinberg will take 
"ry an over as display director of 
Filene's, Boston, as of Feb- 
ruary |, after 27 years of 
service with the firm: he 
began with Filene's as 
stock boy— 


—Fred Asmussen, display 
director, The Myer Em- 
porium, Melbourne, Aus- 
tralia, in the costume of a 
comedian at the court of 
Lovis XIV, with which he 
won the male prize at the — | 

local National Theatre Arts JM cues © 8" ce —Laden with the traditional leis on their arrival at the 

Ball— er? a : ee Royal Hawaiian hotel in Honolulu are Mr. and Mrs. 

; : | Arnold J. Abrams, Wilmette, Ill. Well known as a 

display factor, Arnold and Mrs. Abrams spent a 

leisurely vacation in the Islands during November— 


—At a recent dinner meeting 
of the Chicago Display Club: 
Carl James, window display 
manager, Mandel Brothers; Tom 
Lee, display consultant, New 
York City; Ruth Eckart, fashion 
director, Bonwit Teller: Ted 
Lees, president of the club; 
Angelo Migbacilio, display de- 
partment, Carson Pirie Scott & 
Co. Seated, one of the new 
“Beau Monde" mannequins in- 
troduced at the meeting— 
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GRAFOREL READY-GUMMED, CUT-OUT DISPLAY LETTERS ore available in a full range of styles and sizes from ¥%” to 4” 
for the discriminating designer and display artist. They are stocked in the styles and sizes shown herewith. They vary in thickness 
from %° to %° depending on their height. GRAFOREL letters are supplied in natural cork color and can be quickly painted by 
brush, roller, spray, or by dabbing with finger using any type of paint or show card color. The craftsman in display can now achieve 
a precise balance in design and a high degree of typographical artistry by making use of Graforel letters because of the grado- 
tions in size and the complimentary type faces with which he may work. 
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Available through your local distributor 
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Papers, Fabrics 


EADING off this group is a “Rolling 
Seas Pano-Mural,” by Sherman Paper 
Products Corporation, Newton Upper 

Falls 64, Mass. The scene shows warm, 
sunny blue skies, filled with fluffy white 
clouds Rolling waves make this new 
background piece a very effective seascape. 
It is printed in three shades of cool blue 
and comes in rolls 40 inches wide by 19 
feet in length. 

Called “Green Leaves,” the second paper 
provides a luxurious covering for walls, 
floors, posts, and other flat surfaces. It is 
a finely creped material, laminated to a 
sturdy flexible backing, and _ printed’ on 
white “Reytint” in spring green and dark 
green. The source is Reyburn Mfg. Com- 
pany, Inc., Royersford, Pa. 

\lso trom Reyburn is the next design, 
“Spring Lane.” This has a_e corrugated 
surtace, and comes in rolls 40 inches wide 
by 18 feet long, with four repeats to the 
roll. The vividly colored panorama makes 
an especially appealing setting for spring 
and summer displays. It is on white “Rey- 
trim” printed in red, spring green, leat 
green, and dark green. 

In connection with the addition of still 
further colors to the display paper line of 
Bulkley, Dunton & Co., Inc., Corry, Pa., 
the firm has issued a tree color selector 
which shows 40 actual samples. The dis- 
play papers are available in rolls 107 
inches wide by either 12 or 50 yards in 
length, or in sheets 26 inches by 40 inches. 
Seven new colors include violene, sunburst 
gold, surf green, pongee, leaf green, aqua, 
and gray. 

Shown at the lower left of the page 1s 
a package of “Sparkl-Tex,’ which is manu- 
factured by Union Wadding Company, Paw- 
tucket, R. I., for the display trade. It 1s 
a fireproofed, decorative cotton wadding 
to which is adhered particles of aluminum, 
and is used extensively for decorating pur- 
poses, coming in rolls 36 inches wide and 
either 12 or 48 yards long. It is furnished 
with an all-silver sprinkling of aluminum, 
or a sprinkling of a combination of silver, 
green, and red. 

From Allied Display Materials, Inc., 65 
Madison avenue, New York City 16, comes 
the “Contra-Fold” panel seen at the upper 
right of the same page. This is made of 
textured seamless paper, 72 inches by 96 
inches, and is available in a variety of 
colors and six designs. 

Next is pictured “Reyvex” used as a 
background. It is a product of J. P. 
Denton, Inc., Tufts and Lincoln streets, 
Boston 11, and comes in a high grade 
rayon velour flocked finish in red, light 
blue, royal blue, dark green, yellow, light 
green, and black, as well as in plain white, 
flat, and two-tone colors. Heights available 
are & feet, 10 feet, and 12 feet, although 
the material can also be cut to measure for 
height, as well as flameproofed. 

Another in the Sherman Paper Products 
Corporation’s spring line is the Valentine 
“Corrodek” item, supplied in rolls 48 inches 
wide by 25 feet in length. 
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Perforated Panel Finishes 
Suggested By Masonite 


With the wider availability of “Masonite” 


perforated panels, many are interested in 
their decoration, according to the Masonite 
Corporation, Chicago. The perforated 
panels will take oil paint, water emulsion 
paint, bituminous paint, enamel, stain, lac- 
quer, shellac, varnish, penetrating sealer, 
wax, synthetics and various special finishes. 

Surfaces should be clean and dry, says 
J. B. Palmer, manager of Masonite’s sales 
engineering department. Use warm water 
and mild soap to remove dirt; carbon tetra- 
chloride or naphtha to remove grease. 

“The first coat, the sealer, is extremely 
important,” he points out. “It may be clear 
or pigmented, but be sure it is suitable 
both for hardboard and for the coats to be 
applied later. Use only products recom- 
mended by a reputable manufacturer. For 
most painting or enameling work, a three- 
coat application is recommended.” 

He offers the following suggestions on 
tinting: 

“Brush on a paint of the desired color 
and wipe immediately with a clean cloth. 
Other materials which may be used are a 
non-grain-raising stain covered by a clear 
top coat of varnish or lacquer, color-in-oil 
thinned with turpentine, and a penetrating 
sealer with a dry pigment or color-in-oil 
added.” 

Depending on the finishing material, the 
effect desired, and the nature of the item, 
the medium may be applied by brushing, 
spraying, wiping, dipping, or roller. For 
an especially smooth finish, sand lightly 
between coats with extra fine sandpaper. 
The manutacturer’s recommendation for 
mixing and application should be followed. 

Palmer has some special suggestions for 
finishing “Leatherwood” textured panels: 
“These may be finished in solid or plain 
colors. A very rich effect can be obtained 
with a tone-on-tone finish which is a com- 
bination of any two colors. It consists of 
three coats: (1) a primer or sealer suitable 
for use with the intended second coat: (2) 
interior paint, enamel or lacquer of the 
desired over-all color; (3) glazing liquid 
with pigment added, or a toner. 

“The third coat, which is the color left 
in the depressions of the ‘Leatherwood,’ 1s 
brushed or wiped over the surface. Before 
it is dry, it is removed from the high spots 
by wiping lightly over the surface with a 
clean cloth.” 

To hide the framing members, in the 
event they are wider than the distance be- 
tween the holes, Palmer suggests painting 
them a dark color before the panels are 
attached, using a dark colored rather than 
a light colored glue, or painting the inside 
of the holes black, after the installation, 
with a small brush. 


Stork Plays Santa 
At Morty Kuff's 


Morty Kuff, display director ot Bond 
Clothes, Washington, and Mrs. Kuff wel- 
comed the stork as well as Santa during 
the holiday season just ended. Born = on 
December 22 was a son, weighing & pounds 
15 ounces. This is their second child, both 
boys. 


JANUARY, 1954 


ONLY AMPLEX 
SWIVELITES 
GIVE YOU 


EVERYTHING 


Compare accent lighting 





lines and you'll find that 
Amplex Swivelites have 
ae Saradsbbelemisloimet-s-i00d-1- 
maximum efficiency and 
service economy. Just 





check these features: 

ore logelmocitbebtmerebelestey(— 
that gives you an entirely 
different fixture in 
minutes... superior 
swivel with positive, 

ob eXe {-) a9 (o) bLod ommorey—snelopenbere! 
... airflow ventilation 
that definitely prolongs 
lamp life...unsurpassed 
styling ... permanent, 
lustrous finish. Write for 
the full Swivelite story. 


AMPLEX 


AMPLEX CORPORATION, DEPT. B-2, 111 WATER ST., BROOKLYN 1,N. Y. 
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AREN Industries, Inc., 2649 North 
Sheffleld avenue, Chicago 14, makes 
a number of items for display light- 
ing. The first illustration shows the firm's 
N-104 “Colorspot,”’ available in both 500- 
and 1,000-watt capacity. The lamp housing 
is made of aluminum die casting, equipped 


with a 9-foot cord and switch. The high- 


temperature  heat-resisting plastic color 
wheel does away with the frequent changing 
of broken glass filters. With this device 
six automatic color changes occur every 
50 seconds. 

The turntable line of Morgan-Lapham, 
Inc., 1775 Broadway, New York City 19, 
includes models capable ot supporting 
weights ranging from a few pounds to 
several hundred. Pictured is the “B-S” 
model, unusual in that it has an 18-inch 
plattorm on the outside which 1s stationary ; 
the center has a revolving platform agree- 
able to the size required, trom 31% inches 
to 9 inches. “The outside carries an un- 
limited amount of weight,” according to 
the company, “and the inside’ revolving 
creates an appearance of having the whole 
table go around.” 

The MiroFlector Company, Ine., 1775 
Broadway, New York City 19, makes re- 
lector units which employ ordinary lamp 
bulbs as the lighting source. An addition 
to the line is the “Adapta-Lite” which 
comes in six decorator colors — chartreuse, 
velvet black, Hunter green, ivory, pearl 
gray, and cherry. Thus the “MiroFlector” 
features are now available in_ colored 
housings which lend a decorative note to 
the utilitarian attributes of the patented 
device. The “Adapta-Lite” can be had tor 
use with 75-, 100-, or 150-watt lamps. 

\ new shaded pole induction motor with 
compact gear train — “Model SP-6" — has 
just been developed by General Die & 
Stamping Company, 262 Mott street, New 
York City 12. Small, compact, and efficient, 
it is 434 by 2% by 2 inches overall and 
is geared to 6 rpm with a torque of 20 
pounds. It operates on 110 volts AC, 50/60 
cycles only. Other models are available 
from 1 rpm to 1,155 rpm. The company 
can also turnish stators and rotors sepa- 
rately for inclusion in special castings, or 
complete motors without gear trains. 

The final illustration in the first column 
is from Tork Clock Company, Inc., Mt. 


[Please turn to page 94] 


—First illustration, from Naren Industries, Inc., 
Chicago . . . Second, Morgan-Lapham, Inc., 
New York City . . . Third, MiroFlector Com- 
pany, Inc., New York City ... Fourth, General 
Die & Stamping Company, New York City 

. . At the immediate left, Tork Clock Com- 
pany, Inc., Mt. Vernon, N. Y. . . . Upper 
right, the Amplex Corporation, Brooklyn .. . 
Upper center, Edison Price, Inc., New York 
City . . . Lower center, Brevel Products Cor- 
poration, New York City . . . At the right, 
Gale Dorothea Mechanisms, Elmhurst, L. I.— 
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Leader in Quality and Sales 


More and more display men and display jobbers are buying 
more Eaton Velvety® Grass Mats every year — 35% more 
in 1953. Here's why — Finest quality, best dollar value, most 
complete line of sizes and shapes to fit EVERY need, and 
largest stocks on hand at all times for immediate shipment. 


SEE YOUR DISPLAY JOBBER FOR THE BEST 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 














QUALIFICATIONS 


Experience: In use coast 
to coast 

Hardworking: 24 hours a 
day 

Versatility: Sells almost 
any item 

Neat: Does not mar floor 
or ceiling: requires no 
extra attachments to 
install 

Salary expected: $1.00 per 
foot and $2.95 _ for 
spring top 

Name: PEG-O-POL (pat. 
pending ) 

To hire: Send ceiling 
height measurement 


Address: 


DISPLAY PRODUCTS MFG. & SUPPLY CO. 
422 7TH AVE. SOUTH NASHVILLE, TENNESSEE 
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Chain Store Age has reported over 700 of 
these developments under construction § or 
in planning stages already. There are only 
about 300 shopping centers in operation at 
present, which by contrast shows the rapid 
growth during the coming year 

Drug chains continue to lead in com- 
munity shopping center participation. A 
study reveals 56 drug stores in 43 centers. 
\veraging 6,500 square feet of sales area, 
the chain drug stores are tar larger than 
ever before, requiring more men to build 
displays and handle the merchandise. 

Based on 2,000 new centers being planned 
or built, chain drug stores will add_= 16,- 
075,070 square feet or approximately 2,540 
new drug stores in the next one to two 
vea,rs 

This means that 2,540 new stores will be 
engaged in building better displays. These 
new stores, being larger than ever before, 
will require more display personnel to 
handle this part of their merchandising 
program. And this is merely taking into 
account the new stores in shopping centers 
only. 

Many more new, large, self-service chain 
drug stores will be opened in community 
areas and in outlying suburban communi- 
ties 

In February, 1953, 34 per cent of the chain 


Speeding Up Impulse Sa 


has been drug. stores (2,553) were to a= significant wallboard backing and attached to the gon- 


cet and has degree self-service or wholly self-service dola end. Sundries, household needs, toys, 
-] 


evolution in merchandising © stores seasonal items, etc. are among the many 
fostered a tremendous growth In conducting this study, Chain Store items which have been featured in displays 
he market \ge editors found that 50 per cent of the in high-traffic locations where sales were 
changing retail pattern shows over stores visited were the first self-service sparked into action. 
2100 new community shopping centers units tor that chain, indicating many chains Quoting trom a recent article in Chain 
planned tor the next two years entered the self-service field in 1952 for Store Age on the = subject of displays 
the first time. Almost all chain drug 
stores are self-service to some degree. 
Qne ot the most significant developments 
that has resulted from self-service 1s that 
display takes top billing. 
very conceivable display method 1s 
being tested and used, many for the first 
time. The conventional type store left lit- 
tle room for imagination but the reverse 1s 
now true 
The illustrations show various types oft 
merchandise stapled to sides and ends of 
gondola displays, using the well-known 
Hansen tackers for this work. It was tound 
that zippers stapled to the side-ot the gon- 
dola end in mass display registered heavy 
impulse sales when exposed to two-way 
aisle trafic. A tie-in arrangement proved 
effective when plastic toy packs were 
stapled to the side of a wire basket holding 
beach _ balls. Cellophane-wrapped men's 
socks were stapled to a wooden trame with 


—Upper left, refrigerator freezer bag pack- 
ages being tacked to the side of an aisle 
display . . . Upper right, the baby socks 
stapled to the side of a gondola in a mass 
display . . . Lower left, comb sets being tacked 
to the side of display frame . . . Lower right, 
toy packs fastened to a background for mass 
display . . . (All photographs by courtesy of 
A. L. Hansen Mfg. Company, Chicago) — 


DISPLAY WORLD 





attached to gondola ends, “Stapling mer- 
chandise to sheets of ‘beaverboard’ and 
securing the ‘beaverboard’ to existing display 
fixtures, has enabled Thrifty Drug Stores 
Company, Inc., Los Angeles, to save 
valuable space and, at the same _ time, 
increase the sale of a variety of items 
Thrifty used the staple system to set up 
successful related-item displays.” The pic- 
tures shown were taken in the Los Angeles 
store of Thrifty Drug. 
Display Center 
To Be Opened 

Plans have been made known tor the 
opening of the Advertising Display Center, 
Inc., at 58 Park avenue, New York City. 
President is Leonard Sturtz, point-of-sale 
display consultant. N. Jeffrey Rhodes, form- 
erly an account executive with Benton & 
Bowles, will be director of research; Gil- 
bert H. Salke, who had been a sales promo- 
tion and research executive with Kenyon 
& Eckhardt, managing director, and Rebecca 
R. Wilson, formerly a sales promotion con- 
sultant for Revlon, public relations director. 

Material shown will be chosen by the 
staff of the center on the basis of its 
experience in the field, and on recommen- 
dation of a board of advisors composed of 
merchandising men. Rooms at the center 
will be utilized by suppliers on a paid space 
basis. The center will include lithography, 
silk screen, plastic, wood, wire, etc.; floor, 
wall, window, shelf, and ceiling suspension 
units; institutional identification, multiple 
dispensing, and single-product display, dif- 
ferent types of basic construction materials, 
and types and uses of motion and light dis- 
plays and mechanisms. 





Florida Advertising Commission 
Offers Display Material 

The Florida State Advertising Commis- 
sion, Tallahassee, has available for display 
use eight beautiful full-color lithograph 
pictures of local scenes; these are 22 by 28 
inches in size. Richard D. Pope, of the 
commission, also makes known that Florida 
Cypress Gardens, at Winter Haven, has six 
natural color enlargements which are like- 
wise available; these are 20 by 30 and 30 
by 40 inches in size. 

The state is contemplating a nation-wide 
cooperative program with displaymen dur- 
ing 1954. Further details will be made 
known later. 


Change Of Location 
For Virginia Roehl 

Located for many years at 47 West 57th 
street, New York City, Virginia Roehl 
Studio has moved to 20 West 10th street, 
just off Fifth avenue. The firm specializes 
in display photography and a display news 
service, and also handles the monthly New 
York City report in DISPLAY WORLD. 


Shevell Prepares 


Swatch Color Cards 

J. Shevell & Sons, 395 Broadway, New 
York City 13, announces that swatch color 
cards are now available for the  firm’s 
“Knit-Tex” display fabrics. Requests for 
the cards must be made on company letter- 


heads. 
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Smart, Decorative Shutter Screens 


Add Sales Appeal to Your Merchandise 


Add extra sales appeal to your merchandise by using smart, decorative shutter screens 
in your window, floor and ledge displays. Used as backgrounds, dividers and accessory 
displayers, they lend an air of distinctiveness and glamour to high quality merchandise. 

Available in three practical standard sizes, these unfinished shutter screens are sturdily 
constructed of sugar pine, sanded and sealed ready for painting or staining. Panels are 
equipped with solid brass double action hinges. 

Four Panel Ledge Shutter Screen (Left). Each panel 834 in. by 32 in. by ? 00 
¥% in. thick. Overall size of screen 36 in. wide by 32 in. high. Price. complete $ 4. 
Price, each additional 834 in. by 32 in. panel $ 9.00 

Four Panel Shutter Screen (Center). Each panel 1134 in. by 66 in. by 00 
¥% in. thick. Overall size of screen 48 in. wide by 66 in. high. Price. complete 43: 
Price, each additional 1134 in. by 66 in. panel $12.00 

Three Panel Shutter Screen (Right). Each panel 1134 in. by 80 in. by 00 
344 in. thick. Overall size of screen 36 in. wide by 80 in. high. Price. complete $45: 
Price, each additional 1134 in. by 80 in. panel $15.00 

All F.O.B. Texas 
Write for FREE Valentine's Day — Spring Broadside No. 48-D. 


Garrison-Wagner Company 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 











IT'S* BRAND NEW 
AND, IT'S* BOUND TO BE RIGHT! 


*ACOR'S NEW PLASTIC SHOULDER PROTECTOR 
That's Bonded by a Patented Process to Provide 


QUALITY—(Compare it) 

MUCH, much more STRENGTH—(Test it) 
SEE-THRU-IT-IVENESS—(See the ENTIRE Garment) 
LOWER COST—(Ask for a price list and sample) 


Write to — 


ACOR PLASTICOVER CO., INC. 


162 West 2ist Street, New York II, New York 














Travel Posters Make Colorful Props 


and 


settings 


means ot giving glamour to 


tion displays, luggage, travel, 


similar window and interior 


it is difficult to beat the 
and 


many posters, maps, 
NUMCTYr- 
and the 


nothing but 


| 
i 


related material available trom 
lines. 


Furthermore. 


OusS alt steamship companies, 
like they 
a letter reque sting them 
dred such sources 
WORLD in 
have been 
l \ir 
York ( ity: 
sistant to the 
and 


Cost 
From half a hun 
contacted by DISPLAY 
recent weeks, the flowing 34 
selected 


New 


Hiogan, as- 


Fifth 
Dore thy 
public 


lrance, OSS avenue, 
attention 
manager of relations 
advertising - available for dis- 


purposes 


posters 


play trom 


\ir France's district 


offices in principal cities, or from the ad 
above. 

American Airlines, Inc., 100 East 42nd 
street, New York City; attention Jerome 
Parker, display manager. Posters and travel 
literature 


dress given 


available. 

3. American Export Lines, Inc., 39 Broad- 
New York City 6; Janet 
Goosens, advertising department. Posters 
featuring the S. S. Independence and 5. 5. 
Constitution: travel literature available, and 
small 


way, attention 


window cards from time to time in 
quantities 

4. American President Lines, 29 Broadway, 
New York City 5; attention M. H. Miltz- 
laff, general passenger agent. Travel pos- 
ters available. 

5. Austrian State Tourist Department, 48 
East 48th street, New York City 17; at- 
tention R. F. Mattesich, North American 
representative. Posters, cut-outs, brochures, 
etc. on Austria available 

6. Belgian Tourist Bureau, 422 Madison 
avenue, New York City 17; attention Nadine 
de Bary. Travel posters, booklets, and 
folders on Belgium. 
and Irish Railwavs, Ine., 9 
Plaza, New York City 20; 
D. Slattery, resident vice-presi- 

Travel and literature avail- 
covering Britain and Ireland. 


7. British 
Rockefeller 
attention T. 
dent 
able, 


posters 


. British Overseas Airways Corporation, 
342 Madison avenue, New York City 1/7; 
attention Ouida Wagner, sales promotion 
representative. Posters and des- 
tination), world literature 
and timetables, 
of aircraft. 


(general 
map, she WwW cards. 


baggage tags, photographs 


9. British Travel Association, 336 Madison 
avenue, New York City 17; attention Mrs. 
J. Flaccus, administrative assistant. Color 
posters 20 by 30 inches depicting places of 
historic interest, beauty cathedrals, 
and throughout Britain Also a 
small supply of miniature poster units 10 
by 15 inches, and color counter cards 14% 
by 10 inches. 


spots, 


castles 


10. Canadian Government Travel Bureau, 
11 West 49th street, New York City 20; 
attention Alan Field, manager, New York 
ofhce. Can supply Canadian travel and va- 
cation posters, photographic material, and 
attractive travel literature. 

11. Cunard Steam-Ship Company, Ltd., 25 


Broadway, New York City 4; attention 


66 


lames ¢ advertising and pub 
licity ; limited quantities. 
Will request by top retail 
department stores models of the time's ships. 
Requests trom the New York City area 
should be addressed to the ()ther- 
contact nearest branch Balti 
Boston, Chicago, Cleveland, Detroit, 
Angeles, Minneapolis, Philadelphia, 
Portland, Me., St. Louis, San 
Seattle, and Washineton, D. C 
12. Danish National Travel Office, 588 
Fitth New York City 36; 
\xel Dessau, director. 


Murray, 
travel posters in 


also supply on 


above 
wise office : 
more, 
Los 


Pittsburgh. 
Francisco, 


attention 
For displays that 
a direct travel promotion 2enpeal, will 
supply a limited number of posters. 


avenue. 
have 
13. French Government Tourist Office, 307 


North Michigan avenue, Chicago ] 
Jacques Rimey, 


- attention 
middle West representative. 
of regional booklets, maps, 
as well as large travel posters. 


arge selectio1 
and folders, 
Tourist Intormation Office, 1] 
South LaSalle street, Chicago 2: attention 
Klaus Stemmler, manager. Color photog- 
raphy and art posters, as well as 
travel folders for display 


14. German 


attractive 
purposes. 

15. Grace Line, 10 Hanover Square, New 
York City 5; attention 
publicity department. 


Marguerite Coney, 
Pleased to work with 
Willing to 
posters in reasonable quantities, to 
photographs 
tivities and 
Line 


stores in their display problems. 
supply 
lend shipboard ac- 
countries along the 
folders and brochures; 
various nautical materials such as an occa- 
sional life buoy, house flag, etc. The 
Grace Line collection with art 
museum quality has been dis- 
played in a number of large stores through- 
out the country; for information about the 
collection, write Miss Cora Bush, Grace 
Line, 628 Fitth avenue, New York City 20. 

16. Holland-American Line, 20 Broadway, 
New York City 6; attention William Sea- 
brook, publicity and advertising manager. 
(an provide travel posters and literature on 
request 

17. Italian 
Lines, 39 


showing 
scenes n 


(;race routes: 


elaborate 
‘ ibyect Sf yf 


Line (c/o American’ Export 
Broadway, New York City 6; 
attention Janet Goosens, advertising depart- 
ment). Posters and literature, window cards 
in small quantities. 

18. KILL.M-Royal Dutch Airlines, 575 Fifth 
avenue, New York City; attention Hans 
Fischer, advertising manager. Colorful 
travel posters available. 

19. Nassau-Bahamas Development Board, 
1210 Palmolive building, Chicagy 11; atten- 
tron Gordon Grant, district manager. Travel 
posters available. 

20. Netherlands National Tourist Office, 10 
Rockefeller Plaza, New York City 20; at- 
tention Onno Leebaert, public relations: 
Posters and other literature on the Nether- 
lands in limited quantities. 

21. Norwegian America Line Agency, Inc., 
24 State street, New York City 4: attention 
Rolf S. Iverson. Travel posters. 

22. Pan American World Airways Sys- 
tem, 28 Bridge Plaza North, Long Island 
City 1, N. Y.; attention H. J. Laird, sales 


promotion manager. Approximately 40 
different posters covering most of the glam- 
our spots around the world; all are in full 
color and measure 28 by 42 inches. Other 
material plane models and other 
standard If possible, contact local 

Pan American office in your city; otherwise 
write to the address given above. 

Belgian Air Lines, 422 
New York City 17; atten- 
tion Stanley G. Markusen, director ot pub- 
lic relations. Posters, counter cards, and 
various folders on request. 

24. Santa Fe 
boulevard, 


such as 
props. 


23. Sabena 
Miadison avenue, 


Railroad, 80 East Jackson 
attention Arthur A. 
Dailey, general advertising manager. Travel 
posters, photographs, and related material. 


»c 


Chicago: 


Scandinavian Airlines System, 629 
Kuclid avenue, Cleveland 14; attention 
Leonard J. Coppold, district sales manager. 
Travel posters and related material on 
South America, South Atrica, Europe, Scan- 
dinavian countries, Britain, etc. Also at- 
tractive display cards. 

26. Spanish Tourist Office, 3! 
Salle street, 
lavaur, manager. 
ture about Spain. 

27. South African Tourist Corporation, 475 
Fifth avenue, New York City 17; attention 
Warren F. West, manager. Limited number 
of South African travel posters. 

28. Sun Valley, Idaho. Sun Valley is 
owned and operated by the Union Pacific 
Railroad Company, from which promotional 
material is available: write C. P. Moore, 
advertising manager, Union Pacific Rail- 
road, Omaha. 

29. Swedish American Line, 636 Fifth 
avenue, New York City 20; attention Alfred 
S. Johansen, manager, public relatiens. Trav- 
el posters and literature on Sweden, as 
well as cruise literature for display use. 

30. Swedish National Travel Office, 630 
Fifth avenue, New York City 20; attention 
Rune Forsberg. Limited supply of travel 
posters. 


) South La- 
attention Luis 
Travel posters and litera- 


(Chicago 3; 


3l. Swissair, 10 West 49th street, New 
York City 20; attention Sam S. Nadelmann, 
sales manager. Posters available in limited 
quantities. 

32. Trans-World Airlines, 80 
street, New York City. 
related material 


East 42nd 
Travel posters and 
available. 

33. Union Pacific Railroad 
1416 Dodge street, Omaha 2: attention 
Gallagher, advertising 


Company, 
5. FF. 
representative. <As- 
sortment of posters of various sizes featur- 
ing Sun Valley both winter and summer, 
las Vegas, Hoover dam, and the Southern 
Utah parks. Assortment of lithographs 
featuring scenic attractions in the Western 
territory served by Union Pacific. 

34. United States Lines Company, 1 Broad- 
way, New York City 4; attention Harold V. 
Reilly, Jr., assistant publicity manager. 
Posters featuring the line’s two super- 
liners, the S. S. United States and the S. S. 
America, plus picture postcards of the 
ships, and brochures describing them. 
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O arculation ‘Value 





JANUARY, 


Three thousand four hundred and fifty advertiser, 
agency and publisher members of the Audit Bureau of 
Circulations have a voice in establishing and maintain- 
ing the standards responsible for the recognition of this 
emblem as the Hallmark of Circulation Value. It repre- 
sents the standard of value that these buyers and sellers 
of advertising space have jointly established as measure- 
ment for the circulation of 
printed media. 

The basis for arriving at the 
advertising value of a publica- 
tion is the Bureau’s single defi- 
nition of net paid circulation. 
With this as the standard, the 
circulation records of A.B.C. 
publisher members are audited 
by experienced circulation audi- 
tors. As specified in the Bureau’s 
Bylaws, A.B.C. auditors have 
“‘access toall booksandrecords.”’ 

Subscription and renewal 
orders, payments from subscrib- 
ers, paper purchases, postal 
receipts, arrears are among the 


defined by A.B.C. 


with specialized 





SEND THE RIGHT MESSAGE 
TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as 
standards, indi- 
cate an audience that has responded 
to a publication’s editorial 
appeal. With the interests 
of readers thus identified, it 
becomes possible to reach 
specialized groups effectively 


advertising appeals. 


publisher’s circulation records that are painstakingly 
checked by auditors and the resulting data are con- 
densed and published in A.B.C. Reports. 

Experienced space buyers use the audited information 
in A.B.C. Reports as a factual basis for their decisions 
in evaluating, comparing and selecting media. The 
FACTS in A.B.C. Reports for business publications 
include: © How much paid circulation 
¢ How much unpaid distribution ¢ 
Occupational or business breakdown 
of subscribers ¢ Where they are located 
¢ How much subscribers pay ¢ Whether 
or not premiums are used ¢ How many 
subscribers in arrears ¢ What percent- 
age of subscribers renew. 

This publication is a 
member of the Audit Bureau 
of Circulations and 1s proud 
to display the Hallmark of 
Circulation Value as_ the 
emblem of our cooperation 
with advertisers. Ask for a 
COpy of our A.B.C. Report 


and then study it. 
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REPORTS—FACTS AS A BASIC MEASURE OF ADVERTISING VALUE 





UNIQUE DISTINCTIVE 


PRICE MARKERS 


and 


DISPLAY SIGNS 


-* 4 


(INTERCHANGEABLE) 
3 


x + 
c: z X 4 E 
> Ce 


Silhouetted metal letters and 
numerals fit into slotted bases 
May be easily changed 


(71x 


ys 


i meee 
| 3PC_ENSEMBLE 


Suitable for all types of 

retail shops. Finished in gleaming 
chrome or frosted silver: from 

V4’ to I’ high. Available in 
complete sets, or as individual units 


Flag signs to call attention to 
specific features. Words for top part 
include ‘'SPECIAL,"’ 
“COMPLETE,” "'CLEARANCE,"’ 
‘AS ADVERTISED." 


SHRIER: SONS 


’ 


| 4: 


{ 
| 
J 


> EXIT’ 


} 
Letters of gold, silver or 

white, permanently sand-blasted 
into glass. 


on glass. 
Also DESK SIGNS and 
BAKELITE SIGNS 


Write for illustrated Catalog DW 7. 


Raised white plexiglas letters 
Jobber and Salesmen's inquiries invited. 


pulbinalion PRODUCTS CO. 


64-74 West 23rd Street 
ORegon 5-3240 New York 10, N. Y. 
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DISPLAY IS IMPORTANT 
AT WM. H. BLOCK'S 


[Continued from page 25] 


native dress, and 
around their necks 
or orchids in their hair. Windows devoted 
to the event echoed the exotic theme to tie 
in with the interior. Swim suits were sold 
in special dramatic island displays covered 


Klevator girls were in 


sales girls wore leis 


with picturesque straw canopies. 
\lso novel are “outdoor” tashion shows 
held in the spring. Thirty tables are set 
as tor outdoor dining in the store’s large 
auditorium. One were 
grape 
They 


placed 
arbors 


year they 
under 
blue 
have been placed in a flower garden in the 
center of the floor, in the outdoor terraces 
on the departments sell 
gifts. 


walls white 


with 


along the 


intertwined vines. also 


stage, and in the 
ing china, linens, and 

The sky-blue of the murals was the pre- 
dominant color tor the garden and terrace 
and was repeated in four lite-size 
quaint well-house, and 
small fountains. “Song Masters” canaries 
were brought here from New York to sing 
from pretty cages hanging trom the trees. 
Flower arrangements decorated each table, 
and tresh blossoms from Hawaii were flown 
to the store to lend additional enchantment. 


setting, 


de yewood trees, a 


Qn the stage the exterior of a cozy bunga- 
low was painted on the backdrop. Dining 
tables were set on the terrace on the stage 
floor. Real flowers—daisies, hydrangeas 
and geraniums—tormed a garden in front 
ot a quaint picket tence. 

Three Market street windows repeated the 
garden setting, showing outdoor dining 
tables completely set. 
flowers are used 


Fresh frequently in 


Block's displays. They provide practically 
the sole decoration for cosmetic promotions, 
time the entire department is 
bower laden with blossoms. 
pots of lilies and red 
tulips decorated the counters and _ ledges. 
At one end of the department a counter 
was topped with a simulated tree on which 
fresh wgardenias were tied with lavender 
colored net bows. Potted azaleas were 
massed about the base of the tree to add 
beauty, and the scent of fresh flowers. Gar- 
denias were flown to the store from San 
Francisco, and one was pinned to each 
purchase made in the cosmetics department. 
Saleswomen and elevator girls wore gar- 
denias in their hair and managers 
wore them in their lapels. 


at which 
turned into a 
ne year, white 


section 


Six front windows were tied in with the 
display, featuring navy with ac- 
cessories including perfume, of course, for 


costumes 


spring. 

year with 
growing ot 
much of 


starting his 27th 
Block’s. His hobby i1s_ the 
flowers. At his suburban home 
the acreage is devoted to rare species. This 
love of flowers is reflected in their protuse 
use in his settings throughout the store. 


Roeder 1S 





Haft & Sons Appoints 
Two Representatives 


Haft & Sons, Inc., Brooklyn, announces the 
appointment of Basil Skolnik, Hollywood 46, 
as its West coast agent. Skolnik will concen- 
trate principally on the sale of the new 
‘“Haftson” battery display motor. The firm 
also announces the appointment of Terminal 
Radio International, Ltd., 85 Courtlandt street, 
New York City, as sole export agents, to 
handle all foreign sales of lighting, motion, 
and battery units. 
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—In this clever float a synchronized double conveyor belt animation created the illusion of 


potatoes passing up into the hopper and coming out as potato chips. 


(Photograph by courtesy 


of Vaughn Displays, Inc., Minneapolis) — 


DISPLAY WORLD 





Displays To Highlight 
Light's Diamond Jubilee 


Light’s Diamond Jubilee, the 75th anniver- 
sary of the invention by Thomas A. Edison 
of the first practical incandescent lamp, will 
be celebrated in 1954 by the entire electrical 
industry. Culmination of the celebration will 
come on October 21, the anniversary day. 


Community Jubilee activities are expected | 


in more than 700 cities and towns through- 
out the country by more than 160 electric 
light and power companies. Displays of all 


types will be an important element of these | 


activities. 


The basic theme of Light’s Diamond Jubilee | 


is the story of electrical progress, both of the 
past 75 years and of the immediate future, and 
what that progress has meant to the social 
and economic development of this country. 
The Jubilee’s slogan is “Light for Freedom - 
Power for Progress.” A fact book 
Jubilee will be published in January. 

Information about individual community 
Jubilee activities can be obtained from the 
local electric light and power companies. 
General information is available from Prall 
Culviner, secretary, Light’s Diamond Jubilee 
Committee, 2650 Graybar building, 420 Lex- 
ington avenue, New York City 17. 
Auxiliary Card Holder 
Is Announced 

“Ad-Spot” is the name of a new auxiliary 
card holder that snaps onto the top of most 
standard card holders. It is held firmly in 
position with a_ patented locking principle. 
It is sold through jobbers. A sample “Ad- 
Spot” and a brochure explaining its many 
uses are available on request to I.D.E.A.S. 
Unlimited, 3541 Peralta street, Oakland 8, 
California. 


COMING UP! 
National Crochet Week 
National Fur Care Week 
Youth Week 
National Freedom Day 
Boy Scout Anniversary Week 
National Table Tennis Week 
Lincoln’s Birthday 
National Defense Week 
American Heart Week 
Valentine’s Day 
National Cherry Week 
National Sew and Save Week 
Brotherhood Week 
Washington’s Birthday 
National Drama Month 
Red Cross Fund 
Ash Wednesday 
National 4-H Club Week 
Save Your Vision Week 
Farm Day 
Girl Scout Birthday 
Camp Fire Girls Birthday 

Week 

Irish Linen Week 
St. Patrick’s Day March 17 
National Wildlife Week March 21-27 
National Boys Club Week March 29-Apr. 14 
National Hobby Month April 1-30 
National Packaging Week April 5-8 
Palm Sunday April 11 
Easter April 18 


Jan. 23-30 
Jan. 23-30 
Jan. 31-Feb. 7 


Feb. 6-12 
Feb. 8-14 

Feb. 12 
Feb. 12-22 
Feb. 


Feb. 15-22 
Feb. 20-27 
Feb. 21-28 
Feb. 22 
March 1-31 
March 1-31 
March 3 
March 6 
March 7-13 
March 8 
March 12 


March 14-20 
March 15-20 


JANUARY, 1954 





on the | 





Feb. 1 | 





14-20 | 
Feb. 14 | 





Bulkton ADDS «7 NEW COLORS 


White for FREE COLOR SELECTOR 
Showing 40 Actual Samples 








107 In Wide 
Bulkton SEAMLESS 


NOW AVAILABLE 


Fashion-Rite Colors. 
"ROLL SIZE 


107 IN. WIDE 





SHEET SIZE 


26 IN. x 40 INcy 
All Colors Available 


x 12 YDS. 
x 50 YDS. 


e VIOLENE* 

eSUN LIME 

eORCHID 

eATMOS- 
PHERE BLUE 

o PINK 

eo SUNBURST 
GOLD* 

e TEAL BLUE 

oe JASMINE | 

eo SURF GREEN* 

eo MINT GREEN 

e PONGEE* 

eo LEAF GREEN* 

e ALASKA BLUE 

eREGATTA 
BLUE 

e SEATONE 7 

e@ DESERT ROSE 

eAQUA* 

e FUCHSIA 

e ANDES 
EMERALD 

eCLOVER 
GREEN | 

eo DEEP GREEN 

eCHARTREUSE 

eGALA | : 
TURQUOISE | 

e DEEP BLUE 

eFORSYTHIA 
YELLOW 

@OLD ROSE . 

eHARVEST 

eNATURAL 
TAN 

eBURNT 
OCHRE 

e TANBARK 

eRUSSET 

eORANGE 

eGOLDEN 
YELLOW 

@RED 

eoWHITE 

e@ SILVER 
GREY* 

e PURSUIT 
GREY 

e DOVE GREY 

e THUNDER 
GREY 

e BLACK 


*New Colors 


Bulkley, Dunton & Co., Inc. 


Display Division 
Telephone Corry 2-5201 


CORRY., PA. 





CHRISTMAS IN NEW YORK 
[ ¢ ontinued from page 29] 
backwall 


painted clouds 


a black with white painted stars 


and pink luzzy sleeping dolls 


grouped here and 


was viewed through black 


In gray and pink 
there The 


scrim placed back of the 


were 
scene 
glass, thus 
Silver 
with just a few 


window 


accenting the ethereal atmosphere. 


leaves with gold pine cones, 


lights here and there, made a valance for 


| 
the set 


* 1 | . * 
Walk into a Christmas Cornucopia’ was 


] 


‘ La: ] 
Ne Maal 


Henry 
Lord W 
left listing 
main tloor there were more and more 


used by Display Director 


(allahan for a bank of windows at 


Taylor, with a card at the where 
on the 
gifts and surprises 
Three circular tables, with a mannequin in 
the center of each, formed a distinct grouping 
of gifts The table tops 
“skirts” of the 
of red felt 
ot the 
Left to right, the copy card read: 


continuing as the 
mannequins—were designed 


surface paper and the floor 


was 

same medium. 

- could 

get by with one dress if | had enough scarfs” 
“I always say a girl can't have too much 

mink” . “I live in separates and of course 


that means belts.” Headdresses with a me- 
dieval flourish were devised of chiffon scarfs, 
and mink Keach 
table contained heaps of its own special mer- 


(One gilt 


tiara. and tinsel ornaments 


was covered with 
with man- 


chandise chair 
he aded and 
tailored shirts. 


The popularity of 


bags scarfs, another 
Bonwit’s snowmen was 
attested to by the royal welcome their return 
elicited In the eight windows 
Display Director Gene Moore presented these 
droll with a few variations in pose. 

ach display used the heading, 


engagement 


figures 
“Breathes 
there the woman with soul so dead who never 
to herself has said ‘I'd love it from 
Bonwit’s.’ ” 

whole eggs 
brows and lashes 
were of feathers, and he wore a red hounds- 
tooth scarf and red bow tie A mass of 
chicken feathers formed the coiffure and other 
amusing details appeared in the pink plastic 
thimble for the nose; the mouth was a red 
rose; blue ornaments the eyes, and the locket 
heart-shaped cooky cutter. 


bashful swain. 


made the snowman’s eyes; 


Depicting a 


Was a 
VMG Appoints Committee 
To Plan June Meeting 

Louis A. Banks, Sears, Roebuck & Co., 
(hicago, and chairman of the Visual Mer- 
chandising Group of the National Retail 
Dry Goods Association, has appointed the 
tlollowing VMG directors as a committee to 
plan a tull-day meeting of the organization 
on June 18: John R. Foley, Macy’s, New 
York City; Robert L. McCorkle, L. Bam- 
& Co., Newark; W. Arthur Gray, 
Lansburgh & Brother, Washington; Jim 
Buckley, Saks-Fifth Avenue, Beverly Hills, 
Calit., and Arthur M. See, Saks-34th Street, 
New York City. The meeting will take 
place the day before the opening of the 
National Association of Display Industries’ 
tall and Christmas Display Market Week 
in New York City. 

It is announced — by 
Eldredge, assistant 


berger 


also Irving C. 
manager of the VMG, 
that Jim Buckley has been nominated for 
the office of secretary of the group, follow- 
ing the resignation of Dudley B. Pope. 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 

65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 
For Windows and Interior Store Display 


David Mamberger, Inc. 
115 West 31st St. E 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cli 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Kalmo Textiles, Inc. 
123 W. 44th St. JUdson 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Bois Smith Studios 
228 West 39th St. LA 4-4492 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S$. Los Angeles 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits and Dioramas 





L. J. Charrot Co. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St., New York OR 5-1286 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Miya Company, Inc. 
39 East 28th Street MU 5-3511 
Manufacturers and Importers of 


ARTIFICIAL FLOWERS & 
ORIENTAL GOODS 


Bird Cages, Lanterns, Parasols & Novelties 





Decorative Creation & 
Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — "It's a Natural” 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Thomas Pace Co., Inc. 
506 West Broadway GSR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 


Sell to Jobbers Only 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


Louis Schneider Corp. 
& East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Fashion Museum 
16 West 77th Street 
CHARLES LEDERMAN, HISTORIAN 
Can Furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion. Ask for information. Recommended by 


TR 3-9103 


Nat Siegel, Inc. 
39 West 37th St. WI 7-84865 
MANNEQUINS AND DISPLAY 


EQUIPMENT 
Distinctive Display Fixtures and Novelties 





Frankel Associates, Inc. 
56 W. 45th St. MU 7-3434 
DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 


D. G. Williams, Inc. 


498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 








Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


Nathan Zucker 
45 West 38th St. 
WI 7-2653 
FEATHERS — ARTIFICIAL FLOWERS 


Samples on request 
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It's Always MARKET WEEK in New York 
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witchery ra 


Fluttering swift pimons over earth’s darkness, 
Weaving new dreams from utmost ether, 

Winging reborn beauty to an enchanted sprig, 
Dazzled into recreated . . . inspired witchery. 

. . . all of this you will find beautifully interpreted by 


York display industry, whose genius and craftsmarnshry 
retail display its significant position in successful retailing. 


IT’S ALWAYS MARKET WEEK IN NEW YORK 











FISHNET 


DRAPERY FABRICS 


& Different Meshes — 10 Colors 
GOLD and SILVER METALLIC 
MESHES 


COLORED BURLAP 


Imported Linen 


THEATRICAL GAUZE 
ee Qe 
LARGEST STOCKS 
= 
Twine Headquarters 
“Every Twine for Every Need” 


VAN ARDEN FABRICS 
MNERS. 


Division 
New York Twine Corporation 
110 Murray Street, New York 7, N. Y. 











GLASS MIRRORS 


DON'T PAINT 
— PARAFLEX 


PAIAFLEX glass mirrors vover any 
surface, no matter what th® size or 


shape. Send for an estimat* or send 
yoer original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


Write today for information 
PARALLEL MFG. CORP., Dept. H 


34 Beekman St., N. Y. 38, N. Y. 
CO 7-4332 
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WIRE, RATTAN, MACHE, NOVELTIES 


[Continued from page 51] 


still larger size, 48 by 14 by 33 inches. 

A. Lutz, 3 West 18th street, New York 
City 11, is the source for the obelisk pic- 
tured next. It is made out of reed and 
rattan and is 24 inches by 24 by 88 inches 
in size. 

The next illustration shows three items 
from the spring line of Frankel Associates, 
Inc., 56 West 45th street, New York City 
36. First is seen an open-weave cane mat, 
36 by 36 inches in size. Directly below 
this item is a Mexican raincape, 36 by 43 
inches. At the right 1s a close-weave cane 
mat, 36 by 72 inches in size. The nature 
of these pieces suggests many applications 
in displays for vacations, resort wear, and 
the like. 

This photograph is followed by one ot 
an unusual surfwood jalousie screen, made 
by Doerr & Associates, 144 Second street, 
Portsmouth, Ohio. Striking, textured surf- 
wood makes this attractive louvred two- 
panel screen. The textured portions are 
rubbed in white, and the outer frame in 
off-white. The lower panel has a flat, black 
wire panel outline. Size for each panel, 38 
inches by 17 inches wide by 3 inches in 
depth. It is equipped with brass loose-pin 
hinges, and removable slats. 


Earl W. Gasthoff Company, 110 North 
Hazel street, Danville, Ill, is the source for 
the beautifully done “medals to Mother” 
pictured next. The medals are of heroic 
size, as indicated by the yardstick at the 
right, and are done with a metallic finish. 
The inscription is: “To Mother ... For 
Loving Deeds Above and Beyond the Call 
of Duty.” These units are part of a copy- 
righted store-wide promotion theme availa- 
ble from Gasthof. 

A new and economical three-panel screen 
has been placed on the market by The Fix- 
ture Mart, Inc., 314 West Jackson boule- 
vard, Chicago 6, and is illustrated next. 
Kach panel is 6 feet high by 18 inches 
in width. 

A tour-way Japanese screen is seen in 
the following illustration. It is to be had 
from David Hamberger, Inc., 115 West 3lst 
street, New York City 1. This has a 
height of 7 feet 6 inches, width (small 
panel) 9 inches and (large panel) 18 inches. 
Overall, extended, it is 4 feet 6 inches in 
size. The black wood frame is of 1 by 
l-inch material. The wood slat panels are 
backed with wallboard, and the screen has 
two-way hinges. 
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Concluding the article is a flower cart— 
an exquisite design accented with leaf 
shapes executed in heavy wrought iron. 
The bed of the flower cart is of plywood 
faced with 44-inch white plastic tile in 
flower petal design. The unit is finished 
light turquoise, rubbed with dark turquoise 
and highlighted in brilliant gold. Sized 34 
inches high by 58 inches wide by 28 inches 
in depth, it is available from Doerr & 
Associates, Inc., 144 Second street. Ports- 
mouth, Ohio. 


Darling Announces 
Canadian Distributor 


Cameron MclIndoo, Ltd., 490 Adelaide street. 
West, Toronto 2B, has been appointed an 
authorized distributor for the L. A. Darling 
Company, Bronson, Mich. The Canadian firm, 
now in its ninth year of operation, is headed 
by Donald S. Cameron, president, and Mat- 
thew P. MclIndoo, secretary and treasurer. 
The company’s activities are divided into 
three divisions: store planning and design, 
contracting, and the store fixture division. 
The last-named division will concentrate on 
“Vizusell” Darling’s flexible system for 
store-wide visual _ selling. This extensive 
organization enables Cameron MclIndoo to 
offer stores a complete service. 


“Silent Sentry" 
Has Many Uses 


A new, low cost, sensitive device that can 
be used to start and stop electrically driven 
mechanical devices and machines, sound 
alarms and perform many other jobs in an 
unusual way has been developed by R. G. 
Genzlinger, Inc., Neshaminy, Pa. The “Silent 
Sentry,” which is not a photo-electric cell, 
is operated by a person coming close to but 
not touching the unit. Sensitivity of the 
unit can be regulated to suit requirements. 

When the “Silent Sentry” is installed in 
show windows or other display areas, a 
person passing by in the street or in an aisle 
can cause lights to turn on, display turn- 
tables to rotate, electric trains to run and 
electrically driven mechanical devices to 
operate. 


Display Companies 
Announce Merger 


Norman Industries, Inc. and The Gordon 
Buftett Company, Inc., both of Boston, will 
be combined in one company under the name 
of Norman-Butfett Display Industries, Inc.. 
and will occupy greatly enlarged space at 394 
Atlantic avenue. Actual consolidation of 
plants and personnel will be effected as soon 
after kebruary 1 as construction will permit. 

The new company will provide a completely 
modern display service for the heavily in- 
dustrialized New England area. and will co- 
operate closely with advertising agencies in 
the development of improved point-of-sale 
programs for regional and national distribu- 
tion. Production facilities will include the 
design and manufacture of displays, booths, 
exhibits, and sales promotion material in 





wood, cardboard, plastic, paper and_ allied 
materials. A well-staffed art department 
offers professional layout, lettering, art, 


and 
illustration service. 
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Projectograph has the SALES IMPACT 
of tomorrow’s color television—today 


e@ Fully Automatic Visual Models from $169.50 


@ New Sound-On-Tape Audio-Visual Models from $395.00 


Thousands in use by major 
companies for convention ex- 
hibits — for point-of-sale dis- 
play—product demonstrations 


An ever increasing number of nationally known exhibit builders now 
use Projectograph to show 35 mm slides in brilliant, natural color! Just 
plug Projectograph into wall outlet. No need to darken room—view from 
any angle. Perfect for counter and trade show displays. Visual models 


are fully automatic—slides change every five seconds. Audio-visual models 


use synchronized sound on tape to control slide sequence. Amazing tone 


quality! Choice of 68 square inch screen or 150 square inch screen. Write 


for free literature — ask for demonstration by our nearest representative. 


Visual Models Start at $169.50 
Audio-Visual Models Start at $395.00 
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For details see your dealer or write: 


PROJECTOGRAPH 
CORPORATION 
* 
23 Church Street 
Oshkosh, Wisconsin 














FOR 


Effective 


SPOTLIGHTING 
INTERIOR DISPLAYS 
OR WINDOWS 


Fine 4'/2'’ Fresnel lens, 
reflector, cord and plug. 
Universal mounting 
bracket. Three gelatin 
colors and holder. 400- 
watt model $10.75, less 
bulb. 1000-watt model 
$14.50, less bulb. 


Automatic color chang- 
ing wheels also avail- 


able. 





Small enough for cases. 


Big enough for windows. 


Ideal for short range 
white or color lighting 
from 12’ spot to 36’ 
spread at 3 feet. Hood 
measures only 41‘’x 
3'x24"", Very light 
weight. Fresnel lens, 
polished mirror, univer- 
sal mounting bracket, 
cord and plug. Three 
gelatin colors and hold- 
er. Beautifully finished. 





—— a anna 


Editors Comment 
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(Continued from page 22) 


name, one which it is thought will have greater 
appeal to more displaymen. Escher Bettis, 
display director of Stewart Dry Goods Company, 
Louisville, who headed the SDA and now takes over 
the NDA, is a sincere, intelligent, conscientious 
man who could direct a national display organi- 
zation very capably. The cooperation of DISPLAY 
WORLD in every way has been offered him to help 
in making the new group a success. There are 
many advantages which a strong, capably 
administered association can offer display. 

But as pointed out here on several occasions, 

the individual displayman no longer has 

the driving personal need or interest ina 
national organization that he did in the early 
days of this century, and has shown all too 
plainly during the past several years when 
similar attempts were made at a national organi- 
Zation that he just doesn't care enough to help. 


Despite which fact, I hope that this attempt on 
the part of the NDA will achieve success. It 
will be interesting to see what transpires... 


Only $9.45, less bulb. 


BEST AUTOMATIC C 
No. 155 ie pack issues of DISPLAY WORLD. 
tor G.E. R-40 Spot Lamps. a 


Quite frequently we receive requests for 
In only a few 
rare instances are we able to supply them, for 
usually within a few days after coming off the 
press all copies of a given edition are gone. 
This makes it all the more important that you 
notify us well in advance of a change in your 
mailing address so that copies will continue to 
reach you. Notice of such changes should be 
received by us the first of the month in order 
to make sure that you receive the issue for that 
particular month. As mentioned before, DISPLAY 
WORLD is mailed on the 15th of each month and is 
not predated; in other words, this January issue 
goes into the mail on January 15... 


Motor driven color 
wheel ond universal 
mounting bracket. 


Only $22.50, less bulb. 


Write for free literature 


THE BEST DEVICES CO.,INC. 


10921 BRIGGS ROAD CLEVELAND, OHIO 


ODN EY 


Your Departments with 3-D Letters 
Distinct! Distinctive! Distinguished! 
@ SPANJER 3-Dimensional display letters 
stand out to point out departments. 
SPANJER raised wood letters are per- 
fectiy proportioned — made by master 
craftsmen. Easy to use. In stock for 
IMMEDIATE shipment. Write for FREE 
illustrated folder ond price list today! 


SPANJER BROS. 


1160 Howe St., Chicago, Ill. 
267 Mt. Pleasant Ave., Newark, N. J. 








Do you pass your copy of DISPLAY WORLD on 
to other executives of your organization and 
members of your department? Most subscribers do. 
We have found through surveys that an average of 
three persons read each copy — a total of 
approximately 45,000 people per month... 


Cordially yours, 


Re IZ 
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Fisher Announces National 
Installation Agency 


Sol Fisher, with a life-time experience 
in the advertising display installation busi- 
ness, has just announced the establishment 
of a national installation service to special- 
ize in the following types of displays: radio 
and television window and interior displays; 
records and record players; hair-tonic dis- 
plays in barber shops, and drug store items 
and cosmetics in independent retail drug 
stores. In addition, all other types of na- 
tional advertiser window displays will be 
serviced. The agency will be known as the 
Point of Sale Advertising Division of The 
Exclusive Distributors Company, 22 West 
Madison Street, Chicago 

Fisher, sometimes known as the “dean” 
of display installers, is the former owner of 
the Fisher Display Service, which operated 
for many years in the Chicago market. He 
enjoys a wide acquaintance among display 
installation men everywhere and has _ had 
wide experience in handling the display 
problems of national advertisers. 





“Carousell” Display 
Offered By Revell 

For the first time, Revell, Inc., ot Venice, 
Calif., is offering its “Carousell” displays 
without charge to dealers, with the purchase 
of a six-dozen assortment of “Highway 
Pioneers,” it is announced by Lew Glaser, 
company president. “Highway Pioneers” are 
Revell’s old-time automobile model 
struction kits. The assortment contains 15 
of the most popular ancient car models in 
American automotive history. 

The “Carousell” is a rotating, all-metal, 
self-service display stand topped by a full 
color picture poster heralding the product. 
Five dozen kits in individual are 
contained in the unit, affording room for 
four kits of each model. Over 14,000 retail 
outlets throughout the United States have 
been using the “Carousell” effectively. They 
have found them to be not only eye-catch- 
ing displays but also an efficient means for 
inventory control. Contained in this 
display rack, kits are always clean and in 
order, and pilferage has been found to be 
reduced substantially. Because of its ver- 
tical design, the unit attracts attention in 
the larger store, yet occupies only 15 square 
inches of counter or floor space. 


con- 


boxes 


easy 


San Diego Store 

Appoints Gallegos 

John Bernhart, resigned 
recently to head display for the new store 
of Jordan Marsh Company, San Diego, Sal 
Gallegos has been appointed display director 
for Walker-Scott, of the city. He 
had been in charge of display for Ballard 
& Brockett, also of San Diego. 


Replacing who 


sane 


St. Louis Display Guild 
Tours Factory 

Members of the St. Louis Display Guild 
on January 14 enjoyed a tour through the 
plant of the Owens-Illinois Glass Company, 
Alton, Ill. The visit to the factory was 
preceded by a dinner meeting at the Strat- 
ford hotel. 
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Order your “NATURALIKE" grass mats and "TUFF-TURF" 
sprinklings NOW — The best obtainable. 


MEMORIAL GRASS CO., Uhrichsville, Ohio 











WRITE FOR 


SAMPLES 





Solid Background Colors 


Same colors in dramatic 


effects in the NEW 





BUTLER PAPER NEW YORK CORP. 


NAME.... 
FIRM NAME.. 
ADDRESS 
CITY. 


655 Madison Ave., New York 21, N. Y. 


Please rush me my FREE copy of your NEW 1954 Catalogs of Butler Sunfast Seamless and Butler Sunfast 
Textured Seamless Papers and the name of my nearest authorized jobber. 


ZONE STATE 
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STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you— 
Names of our Graduates. 


Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ml. 


= 





"“PARKCRAPFT" 


RUSTIC 
PURNITURE 


COMPANY, INC. 


BIRCH 


Poles —— Branches 
CEDAR 
Poles — Slabs — Bark 


Rustic and Western Displays 
Phone: WI 9-6479 Williamstown, WN. J. 
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MANNEQUINS, FORMS, WIGS 


[Continued from page 41} 


The brunette and blonde wigs pictured next 
are from the wide line of Arthur Herz, 48 
West 25th street, New York City 10. 
“Spritely Kids” 
added to the plastic children’s figures by 
lL. A. Darling Company, Bronson, Mich. 
[hey are made of plastic, and will not chip 
or pull apart. Hands and arms are of rubber 
for flexibility, and heads are correctly pro- 
portioned to wear hats and caps effectively. 


Several new have been 


They are to be had from infants to sub-teens. 
One 1s illustrated at the lower center of the 
second page of this article. 

Concluding the group of illustrations is a 
new, full-round head form from Nat Siegel, 
Inc., 39 West 37th street, New York City. 
They can be had with various type wigs in 
latest coiffures, and have a “rose petal” finish. 
They are available facing left, as pictured, or 
to the 
of blouses, sweaters, dresses, scarfs, etc. 


right, and are used for the display 


Display Aid Requested 
For Sunday School Week 
The Laymen’s National 
non-sectarian organization, announces the 
tenth annual observance of National Sun- 
day School Week, April 12-18. “This cam- 
paign offers interesting possibilities to dis- 
playmen throughout the country,” suggests 
a spokesman. “Clever angles with the 

family scene are suggested.” 

Literature, suitable posters, and menu 
stickers may be had by writing to the com- 
mittee headquarters, Vanderbilt hotel, New 
York City. 


Material Offered 


For Valentine's Day 

Colortul posters and streamers showing 
Valentine subjects are to be had trom 
National Valentine’s Day Council, 350 Fifth 
avenue, New York City 1. A brochure 
illustrating the materials will be sent free 


Committee, the 


on request 


today for booklet 
of textures and finishes 
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DECORATIVE COMPANY 


114 East 32nd Street, New York, N. Y. 
Murray Hifl 4-3376 


‘ 
by 


TRADE PERSONALITIES No.129 by Capper 


Arter An EXTENSIVE EDUCATION IN COMMERCIAL ART, GENE 
STRUCK OUT AS A FREE-LANCE DISPLAY DESIGNER, WORKING FOR 
SOME OF THE BEST KNOWN FIRMS IN 
THIS FIELD. THE WAR INTERRUPTED 
WIS CAREER, AND WHILE SERVING 
OVERSEAS, HE DECIDED THAT UPON 
HIS RETURN HE WOULD START HIS 
OWN DISPLAY COMPANY. 


VER GET 
nal OF THIS, Jeb 


BE THE BOSS! 


TWINKLE DISPLAYS 1s LT 
AND IS BECOMING INCREASINGLY 
WELL KNOWN. GENE DOES ALL 
THE MAJOR DESIGNING HIMSELF. 
WE IS MARRIED, AND HAS A SON, 
BRUCE RICHARD. 

HOBBIES: VERY MUCH THE OUT- 
DOOR TYPE, ALTHOUGH HE ALSO 
ENJOYS CARDS. HE RECENTLY 

_WON ASWIMMING CHAMPION- 


“~~ee SHIP AT ONE OF OUR 
“ae eAMOUS RESORTS. 











e Cuts designs to any size 
@ No holes to bore 
e Simple to operate 
e Portable 


MODEL 
K-10 
CUTAWL 


> 
"=> 


SAVE TIME — LOWER COSTS 
Write for FREE Catalog! 


International Register Co. 


2622 W. WASHINGTON BLVD 
DEPT. 14-W, CHICAGO 12, ILL. 














TWINKLE DISPLAYS, new york City 


FOR ALL CUTOUT WORK 
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York University. 





VISUAL MERCHANDISING RESEARCH SERIES 


REPORT No. 2 


The Traffic-Readership and Sales Study of Display compiled and edited 
by Howard M. Cowee, Professor of Retailing, School of Retailing, New 


300 Copies Available 


last books from an 8,000 run by Prentice Hall, Inc. 


+ $9.00 


postpaid in the U. S. 


Send orders to 


NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 


1510 - 203 No. Wabash Avenue 


Chicago |, Illinois 











“When A Fellow 
Needs A Friend” 


By ESCHER BETTIS 


President, National Display Association 


N all the relationships in a department 

store among buyer, salesman, and manu- 

facturer. there are a great number of 
personal friendships which grow and thrive 
through the years. This is good and de- 
sirable, yet in many communities in Amert- 
ca one display manager neither knows nor 
speaks to his fellow display manager. 

Most merchandising directors have lunch 
with the same group in a store, as do buy- 
ers with other buyers. By and large, the 
life of a display manager in a department 
store is a lonely one. For many years it 
was the accepted position that display man- 
agers, by the nature of their work, should 
be secretive, suspicious, and antagonistic 
to their fellow display managers. 

| feel that in a world that needs and 
preaches brotherhood, local display clubs 
are extremely important. I, however, do 
believe that unless they have a _ national 
head upon which to lean for help, prestige, 
and to settle their differences, a local club 
becomes only a luncheon get-together affair. 

All of the members of the National 
Display Association join me in hoping that 
in the near future display managers will 
see the wisdom of joining the NDA so that 
we may work for a strong, personal organi- 
zation, not dedicated to education, but dedi- 
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cated more to personal association, helping 
one another solve management relations, 
budget problems, and personal problems. 

This is what we will ask and offer you in 
the future months to come. We can only 
hope you agree. 


NRDGA Makes Survey 
Of Business Prospects 

Jusiness skies appear slightly clouded to 
the heads of department and specialty stores 
who cooperated in a recent nation-wide sur- 
vey conducted among its members by the 
National Retail Dry Association. 
Nevertheless, the retailers believe they can 
keep their sales figures for the first half of 
1954 up to or last totals. 
The survey was conducted among. stores 
with annual volume figures of one million 
dollars or better. 

Among the cooperating stores, three out 
of four said they bettered their 1952 volume 
in 1953. Three out of five they 
bettered their profit showing. 

In outlining their prospects for the first 
half of the new year, department stores 
seem more optimistic than apparel shops as 
to sales. Forty-two per cent of the de- 
partment stores expect to increase their 
last year’s sales in the first half; 38 per 
cent expect to equal their 1953 figures; 
20 per cent expect to fall behind. Among 
apparel specialty shops, 38 per cent expect 
increased sales; 32 per cent expect no 
change: 30 per cent expect a drop. Ready- 
to-wear is mentioned as the department 
most likely to show impressive gains, nota- 
bly in sportswear and dresses. Infants’ and 


(,0o0ds 


above year s 


said 


children’s departments are also mentioned 
trequently as likely to 
creases. 
Both department and specialty stores 
among the NRDGA membership show an 
eagerness to branch out. Twenty-two per 
cent of the reporting department. stores 
already have branches, and another 9 per 
cent plan to venture into this field. 
one per cent of the 
branches, and an 


show strong in- 


Thirty- 
apparel stores 
additional 10 per cent 
plan a start in this direction soon. Branch 
owning stores report an 
with 


have 


average ot 26 
half the total number 
classified as in suburban shopping centers 

Halt the reporting plan major 
capital expenditures in 1954, usually in the 
direction of 


branches each, 


Stores 


making 
pleasanter fos the 

Refixturing for 
widespread and will be 
in 1954, the indicates. Eighty-six 
per cent of the department stores and 72 per 
cent of the apparel shops reported some 
refixturing for this purpose last year. Four 
out of five department stores, and more 
than half the apparel stores say they expect 
to continue their efforts in this field in the 
year ahead. 


shopping 
customer. 
simplified 
year, 
survey 


easier or 
il 
selling was 


last again 


Besides keeping a sharp eye on inventory, 
the retailers participating in this 
will also watch expenses carefully. To safe- 
guard 1954 profits, 77 per cent recommend 
tightening controls. More than 
half the stores reveal that aiming for maxi- 
mum volume and _ higher 
should have a place in 
protecting profit. 


survey 


expense 


margin 
plans for 


ZTOSS 
retail 
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PLASTIC DISPLAYS 


are 


EYE CATCHERS 


BiG 

NEW 
FRYCO 
PLASTICS 
MANUAL 
CATALOG 


SHOWS YOU HOW TO WORK WITH PLASTICS 
Over 100 pages jam-packed with complete up-to-date 
plastics facts. The latest data on plastics and how 
to use them. Create your own eye-catching, product 
selling plastics displays. includes detailed fabricating 
information on all popular plastics materials —such 
materials as Lucite, Plexiglas, Acetates, Vinyls, Nylon, 
Polyplastex, Styrofoam, Fibregias, Claro-Cast, Cements. 
Dyes and many, many others 


Plus —a Complete Plastics Catalog 

Hundreds of different items listed complete with 
unit and quantity prices. Many with actual samples! 
Over one-half million items in stock! Plastic sheets, 
rod, tubing in any size and thickness, fibregias, cast- 
ing materials, all types of dyes, cements, polishes and 
cleaners, and many others. All at rock-bottom prices! 


Send $1 today or have us bill you or your company 


Fry Plastics Company Dept. Dw-1 
7826 S. Vermont Ave., Los Angeles 44, California 





DEMAND THE OLDEST NAME 


IN ELECTRIC TURNTABLES! 


ELECTRIC 
TURNTABLES 


Your assurance of top performance, 

SHO Electric Turntables are used by mer- 
chants throughout the world for trouble-free 
action displays. Sturdy steel construction, 
powerful A.C. motor permit load capacity up 
to 200 Ibs. 18" table revolves 3 times a 
minute. Ceiling units and ROTO-WEEL for 
background displays also available .. . 
Build-up fixtures too. 


MODEL 

"712" for 

LIGHTED 

MOTION 

Two-way elec- 

tric outlet 

permits novel, self-contained lighting effects or 


operation of electrical devices while table turns. 
Will revolutionize your window trim! 


MODEL "A" 
ROTO - SHO 


Standard for the 

world! The action 

disolay-way to 

boost your sales. 

We also produce midget fractional H.P. electric 

motors, electric berbecue and Christmas tree 
turners. 24 hour delivery from stock! 

See your /oca/ jobber, or write us for complete 
cotalog of ROTO-PRODUCTS! 


KASSON DIE & MOTOR CORP. | /rfegrity 
Formerly General Die & Stamping Co Since 
Dept.O., 262 Mott St., New York 12, N.Y. 1919 
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FLOWERS, SET PIECES 
[Continued from tage 37] 


Platform and 
gray, and the root has 
(green adiantum ferns and 
red blossoms are used for the adornment, 


birch trim painted in white. 
uprights are in 
green shingles 


This unit has a height of 6 teet 9 inches, a 


width of 2 feet 10 inches, and 1s 2 teet 
depth. It can be 


without the fern and greenery if desired 


® inches in furnished 
Hamberger, Inc. 1s the 
W ood 1s used 
with the 
cork brick 


\lso trom David 
piece, 
construction, 
painted white. The 
shaded rust and American 
roses with cloth leaves are sug 

trimming. This unit is 2 feet 
4 inches in width, 3 feet deep, and has a 
height of 7 feet 


mail-box and _ wall 
throughout tor the 
woodwork 
wall 1s green. 
Beauty 
gested tor 


illustrations on the same 
group, 
vellow, 


Concluding the 
wisteria tree and rabbit 
Hamberger, Inc. Pink, 
white, and lavender parchment is used tor 
the wisteria, with muslin foliage, 
It is available in colors. The 
unit is set on a grass mat base. Height of 
the tree, 7! feet: width, 3! icet, and 
depth 314 feet. Matching wisteria sprays 
in pink, yellow, orchid, and white may also 
be had. Both rabbits in the Same illustra- 
tion are of papier mache, full-round, and 
hand-decorated. Mother bunny is 24 inches 
high and the father rabbit is 27 inches tall. 


page 1S a 
by David 


green 


also solid 


Pictured first on the continuation of this 
article is a “Tropicana” tree, available from 
Allied Display Materials, Inc., 65 Madison 
avenue, New York City 16. It is 60 inches 
by 92 inches in size, and is self-standing. 
The trunk is made of “Fibrette” (a sisal), 
and the head of the tree is made of plastic. 
It comes in lovely pastel colors. For the 
smaller tree at the left in the same picture 
the same materials are used. It is 16 by 22 
inches in size, and is self-standing. 

Seen next is an unusual unit from Tropt- 
cal Display, 4041 Northwest 28th street, 
Miami. This is hand-woven in Florida 
from one palm frond and has_ tropical 
each basket section. The 

wood, covered with matting. 
The unit 1s 72 inches in height and is 20 
inches wide 


foliage in base 


1S ot woven 


Concluding the group is the photograph 
ot a Spanish window arch to be had trom 
The Adler-Jones Company, 521 South 
Wabash avenue, Chicago. It 1s a wood and 

board unit, 
weather-beaten 


finished in 
impression, with 
an exposed, realistic brownstone effect. The 
planter is in brown, brushed Pink 
fibre flowers and cloth 
decoration 1s 


heavy fibre green 


to give a 


green. 
variegated green 
leaves are palm 
not included, but 1s available from the same 
firm. Overall the unit is 8 teet high, 6 feet 
wide, and 8 inches in depth. The arch and 
post are & feet high, 47 inches wide, and 8 
inches deep. The sidewall with flower box 


used. The 


is 6 feet high, 2 feet wide, and & inches 


in depth 


—At the top, by Allied Display Materials, 

Inc., New York City . Center, by Tropical 

Display, Miami At the right, by The 
Adler-Jones Company, Chicago— 


OPIC ANA CREATIONS 
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Adler-Jones Adds 
Baker To Staff 

The appointment of Francis J. Baker as 
a sales representative is announced by The 
Adler-Jones Company, Chicago. A well- 
known veteran of many years in display, 
he will service accounts throughout New 
York State and New England. His addi- 
tion by the firm is another step in a pro- 
gram of expansion embarked on by the com- 
pany some time ago. 

Adler-Jones has also made known the 
publication of its “Display Guide” for spring 
and summer of 1954. It presents a wide 
range of flower and foliage arrangements, 
wood and wire display pieces, Easter set- 
tings, nautical items, background papers, 
and the like. Copies are available without 
charge on request to the company at 521 
South Wabash avenue, Chicago 5. 


Lentheric Announces 
Contest Winners 


Lentheric, New York City, has made 
known the results of the firm’s recent dis- 
play contest in connection with its “Tweed 
and Pippin Red” promotion. 

In the independent drug classification, 
first prize went to E. L. Nash, Webb's City, 
St. Petersburg, Fla.; second was won by J. 
Murphy, Grover Cronin Drug _ Store, 
Waltham, Mass., and third by O. E. Wager, 
Wager’s Pharmacy, Crowley, La. 

In the department store division the 
prizes were awarded in this order: first, 
Charles Merrill, S. Kann Sons Company, 
Washington; second, Reed Schlademan, The 
Fair Store, Chicago; third, George Heidt. 
Crowley Milner Company, Detroit. 

For the chain drug store classification: 
first, L. L. Maddox, People’s Drug No. 
136, Silver Spring, Md.; second, Charles 
Walkingstick, Daw Drug Company, Syra- 
cuse; third, People’s Drug No. 6, Washing- 
ton, D. C. 


Markwell Introduces 


“Four-Kolor Pak" 

Markwell, 200 Hudson street, New York 
City 13, has placed on the market a “Four- 
Kolor Pak” which it suggests for signs, 
posters, and the like. Each kit comes in a 
convenient plastic case and includes a 
Markwell dry pen to write in red, one for 
blue, another for green, and a fourth for 
black. The kit also contains four replace- 
ment tips and four ink fillers. Complete 
information will be sent by the firm on 
request. 


Detroit Display Club 
Holds Dinner Dance 

For its Christmas party in the vear just 
ended, the Detroit Display Club held a 


dinner dance on December 29 


Scott Issues Catalogue 
On Process Supplies 

Scott's, 696 King street, East; Hamilton, 
Ontario, has issued a large catalogue cover- 
ing the entire range of screen process sup- 
plies. Copies will be sent on request to the 
firm. 
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NEW, FABULOUS PORCELAIN FINISH 
No Heat! No Catalysts! No Accelerators! 




















THE LOOK... THE LUSTRE 
. . » THE SURFACE OF PORCELAIN 


PORCELITE goes on any material . . . paper, wood, 
plaster, glass, metal, plastic, Celastic. Dip or brush... 
air-dries in 20 minutes. PORCELITE is transparent, giving 
full value to original character, texture and colors of 


subject. See your dealer — or order direct. 


ANOTHER Ben Walters EXCLUSIVE 


BEN WALTERS, INC., 156 Seventh Ave., New York Tl, N. Y. 
Algonquin 5-2308 
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MOVING-ARM EASTER RABBIT 
You'll agree: it's magic the way this ap- 
pealing egg-painter stops traffic! Brush- 
wielding arm swings for over three weeks, 
day and night, powered by its sturdy 
battery motor. Peter is all ready for Easter 
—ready to catch all eyes with his perky 
bow tie and pastel green jacket. Yellow 
egg and brush. 


© Soft pastel Easter coloring 
© Uses 6 volt lantern battery 

from any hardware store 
© Durable—use it for years! 
® Overall height 24 inches 


Only $10.95 tx 


Available without motion at $4.50 each 
Order a sample today —quick like a bunny! 


Mesht£ \Wusteits, Inc. 





1823 MILWAUKEE AVE., CHICAGO 47 





DISPLAY SPECIALTIES 


[Continued from page 47] 


Phe Henry V. DeGalan Company, 1095 
Beaufait, Detroit 7, now offers “Peg-O- Panel” 
in a choice of four finishes light and dark 
mahogany and birch in authentic wood grain 
finishes, and a new blonde shade. The last 
named is the newest addition; it offers a 
satin-smooth finish as is, or a different finish 
can be obtained with paint, lacquer, or stain. 
The canvas-like texture of the reverse side 
can be used to produce many unusual effects 
and can be painted with water or oil paints, 
lacquers, stains, or dyes. 

The two displayers pictured next are from 
Flatbush Displays, 943 Flatbush avenue, 
Brooklyn 26. The first is a half-round unit, 
size 30 inches high by 30 inches wide by 18 
inches deep and providing shelf width of 
934, inches. The triangle unit is 24 inches 
high by 27 inches wide by 17 inches deep, 
and has shelf width ef 1134 inches. Each 
unit also comes in. sizes that provide for 
three or four shelves, respectively. 

The matchstick sections are from Frankel 
Associates, 56 West 45th street, New York 
City 36. They are to be had 4 feet by 10 
feet, or 8 feet by 10 Cut lengths are 
available in 4 or 5-foot widths. 

Miniature Train Company, Rensselaer, I[nd., 
owns and leases this “ride” equipment to 
stores to use as their promotional attraction. 
lt is a stimulant for the toy department, but 
also for general store promotion. Track 
layouts are flexible and are made to fit the 
space available. The trains are operated by 
the store as a pay attraction, and there 1s a 
money division between the store and Minia- 
ture Train Company from the earnings of the 
trains. 

The Morgan Company, sign machine manu- 
facturer at 3984 Avondale avenue, Chicago 
41, has produced a new style type called 
“Beaux-Art” and which 1s illustrated next. 
This 1s a hand-designed type winch gives the 
effect of hand-lettering on window and 1n- 
terior display cards. Kay F. Morgan, of the 
firm, comments: “There has been a great 
demand for this kind of type and it was well 
received at the December Display Market 
Week.” 

Examples of signs available from Display 
Craft, 963 Lake Drive, S. l:., Grand Rapids 6, 
are seen next. They are made in maple, wal- 
nut, natural woods, and colors. Examples: 
Teck & Marks is 8% inches by 24 inches by 
34-inch panel on a 4 by 10 by 34-1nch base; 
white filler, dark brown trade mark letters. 
Harry Suftfrin, 34-inch thick oak _ block, 
rounded ends 4 by 18 inches; peg easel 
back finished same brown as on letters rubbed 
into base for a filler. 

The final photograph on the same page 
shows a pile of the new “Frostee Colored 
Granules” available from Frostee Sno Com- 
pany, Antioch, Ill. This tinted floor cover- 
ing comes in green, blue, red, brown, magenta, 
and yellow. Along with these standard colors, 
Frostee is offering a tinting service to match 
any theme or color scheme. 

The flexible male mannequins of C. Bar- 


—Top, C. Barrango Company, San Francisco. 

Upper center, Bernard Schwart: & Co., New 

York City . . . Lower center, Display Market- 

ers, Philadelphia . . . Below, R. J. Patterson, 
Alexandria, La.— 
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—Top, Austen Display, Inc., New York City. 
Upper center, Arrow Fastener Company, Inc., 
Brooklyn . . . Lower center, Metal Goods Cor- 
poration, St. Lovis . . . Below, RCS Studios, 
Chicago . . . The two half tables are by 
Harry C. Cohen Company, Pittsburgh— 


Now! Brand New! 
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> 
Pat pend 


rango Company, 53/79 Market street, San 
Francisco 5, are that im every sense of the 
word. The next illustration shows’ them 
used as football players. 

sernard Schwartz & Co., 29 Howard street, 
New York City 13, 1s placing heavy emphasis 
on the firm’s dogwood Horal display Sprays, 
vines, drops, ete., which are available in 
paper, cotton scrim, and cotton lace in white, 
pink, yellow, lavender, or multi-color com- 
binations of these colors. One of the sprays 
is pictured here. 

Display Marketers, 1021 South Ninth street, 
Philadelphia 47, has introduced a_ blinking 
carnival clown with an overall size of ap- 
proximately 21 by 25 inches. It is_ silk 
screened in bright circus colors and die-cut 
from heavy poster board. The big red nose 
lights up, blinking on and off. He holds the 
first spring daisy of the year. 

Hand-made plastic flowers are available 
from R. J. Patterson, 608 13th street, Alex- 
andria, La. They are made with 15 loop 
petals of quarter-inch plastic rods, the rods 
being set in wood which is covered with 
vellow wax paper petals. The back has a 
screw-eye for hanging. The rods, being 
round, pick up light at a different angle as a 
person passes, producing a shimmering effect. 

Butterfly cases, sold in pairs, are to be had 
from Austen Display, Inc., 133 West 19th 
street, New York City 11. The cases are 
each 12 by 24 inches; the butterfles alone in 
an assortment of 15 different species are also 
available. 

The T-50 gun tacker of Arrow Fastener 
Company, Inc., 1 Junius street, Brooklyn 12, 
is equipped with a heavy compression spring 
which will drive a 1%-inch staple fully into 
wood. When the %-, 3¢-, or '%-inch staple 
is used or when softer materials are to be 
tacked together a lighter compression makes 
the tacker much easier to operate and imsures 
oe longer operating life 
“SEs ertascseves sttret* Another of the all-metal three-dimensional 

units of Metal Goods Corporation, 640 Rose- 
dale, St. Louis 12, is pictured next. 
“Translites” are products of RCS Studios, 
123 North Wacker drive, Chicago 6. One 
of them used as a night sign is seen in the 
last photograph in the column. “Translites” 
are actual photographs made from customers’ 
negatives or from stock scenic views from the 
RCS library. They can be made up in black 
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Glitter Panels are made 
up in screens with im- 
bedded flowers and in 


sheet form. 


12° x 12" TO 2 FT. x 6 FT. 


Send for Catalog and Price List 
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SEE YOUR DEALER—OR ORDER DIRECT 


ANOTHER 


Ben Walters 


EXCLUSIVE 


BEN WALTERS, INC. 


156 Seventh Ave., New York 11, N. Y. 
Algonquin 5-2308 
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AMERICA’S No. 1 EASTER CELEBRITY 
es: ag “THE” EASTER BUNNY 
IN PERSON 


He's New... Hes Clever 


He can wave one huge floppy ear at the crowd 


HE'S OUR NEW 1954 MODEL of our old friend 
"THE" Easter Bunny that over 500 leading depart- 
ment stores have been thrilling the children with 
annually. He arrives by train, plane, or even by 
boat, and usually stays at the store several weeks 
to interview the children. (You see, there's a girl 
inside this clever Bunny.) 


Costume complete: $120.00. Consists of large 
head, hand paws and feet paws of fluffy, silken 
white fur, jacket of pink slipper satin trimmed with 
large purple velour, daisy trimmed buttons, and 
purple velour trousers complete with gold cinch 
belt and fluffy tail. 

THE HEAD MASK is the lightest available, and 
has many improvements for the comfort of the 
wearer, such as neck pads, more ventilation through 
the ears, and more comfortable adjustable harness. 


Order directly from factory 


GERTRUDE CORNELL, 140 W. 42nd St., New York City 


Factory: Blairstown, N. J. 











SOMETHING NEW! 


Firxy WIGS! 
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MADE OF A WONDERFUL NEW MATERIAL! 


This is an entirely different type wig than anything we have put out in the 
past. Using a new type material we have developed a softer, more fiexible 
wig that can be pressed and folded and still retain its shape. The beautiful 
texture and sparkling sheen will put real selling punch in your mannequins. 


HERZBERG-ROBBINS, INC. 


457 WEST BROADWAY NEW YORK 12, N. Y. 
WRITE FOR 1954 CATALOG 
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HERZBERG-ROBBINS, INC.. 457 West Broadway. New York 12, N. Y. 


Gentlemen: Please send me your latest wig and mannequin catalog. 
Store Name 

Address 

City State 


Attention: 
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and white, sepia, or in full hand-coloring. 
The light behind adds immeasureably to the 
effect of depth. 

The final illustration is of half-round tables 
available from The Harry C. Cohen Com- 
pany, 5219 Centre avenue, Pittsburgh 32. One 
of them can be combined with a mirror or 
picture, or they can be put together to form 
an attractive round table. Each is 20 inches 
long, 10 wide, and 21 inches high, with glass 
top. The finish 1s black. 


Moser Heads Display 
For Chatlin's 

formerly assistant display manager tor 
Laubach’s, Easton, Pa., Royal Moser, Jr. 
has been appointed head of the display 
department of Chatlin’s, Norristown, Pa. 


He succeeds R. A. Cardy, resigned. 


BLOOMINGDALE DISPLAY 
[Continued from page 55] 





tain promotions can usually be planned 
tar in advance as they are annual events 
such as pre-Faster and fall for ready-to- 
wear and accessories; February and August 
for home furnishings: white sales in Janu- 
ary: and one of the most important of the 
vear, the Christmas holiday windows. 

For many years Bloomingdale's Christmas 
holiday windows have been spectacular 
among New York City department. stores. 
There are usually three changes during this 
holiday period. As an example of schedul- 
ing displays well ahead, von Castleberg 
points to his charts and dates tor the final 


' months of 1953, including the three window 
| changes in the holiday period. This sched- 


ule was complete for designing and de- 
veloping on September 14. 

In 1953 the Christmas windows began 
on November 15 for the first set, continuing 
to the second change on November 27. 
Fourteen days later came the final change 
for Christmas; this was on December II. 
The first holiday) group brought home 
furnishings onto the scene and the third 
and final display change was to accessories 
and gitt wares. 

Having plenty of time in advance of a 
final installation is extremely important, 
savs von Castleberg. Even when most de- 
tailed instructions are passed along to those 
executing a display, a little final editing 
may be needed. For example, small figures 
ordered from an expert on the outside may 
need a little touching up by the. store's 
artist. 

The display department occupies con- 
siderable space on the eighth floor — almost 
one-third of the total floor area. Storage 
closets are built against walls to hold 
mannequins not in use. This mannequin 
population includes five full sets of 15 or 16 
mannequins in each, plus some 40 children’s 
mannequins. In the carpenter shop, which 
builds practically all displays within the 
store, there are four and sometimes five 
full-time carpenters at work. In addition 


| there is the full-time painter, a paper hanger, 


and assistants. This group of craftsmen, 
under direction of von Castleberg and also 
Phillip Nogga for interiors, builds about 


| everything needed in the display line. “Many 


stores,” says von Castleberg, “have their toy 


| displays with moving parts built by outside 
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shops, but we have built our own, including 
installation of the mechanical features.” 

So, only a very small volume of outside 
finished units is purchased. However, there 
are certain specialists who, says von Castle- 
berg, come to mind the moment a particular 
idea for a display begins to develop. “For 
example, a clever artist-craftsman in papier 
mache or plaster can fit the specialized 
design into a display better than anything 
we might design and construct. Recently, 
a series of windows was designed for the 
late holidays, using a number of tapestry 
backgrounds painted on fabric to resemble 
woven cloth. There is an artist in New 
York City who has developed his own tech- 
nique for these tapestry effects, so he was 
called in. As the work was on a large 
scale requiring plenty of space, the artist 
agreed to do it in the display department 
instead of his own studio. But this is just 
one example of the occasional items pur- 
chased outside.” 

Edward von Castleberg has been 
Bloomingdale's more than 20 years. It 
was his first position in the United States 
when he arrived after graduation from Lon- 
don university. While there are actually 
three semi-independent display divisions in 
the windows, interiors, and = sub- 
urban all including Tony 
Hanson of suburban, although as with other 
department stores operating suburban 
branches the department has its own equip- 
ment and materials and own 
designs. 

Every effort is made to unusual 
effects in a window, along with an interest- 
ing attract public attention. One 
highly successful series of windows featured 
beach attire and gave the effect of great 
depth to the window, which is only 6 feet 
from rear wall. Another highly 
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popular series was 4 gfoup of windows dis- 
playing children’s apparel on mannequins 
while they stood before cages of animals 
in am imaginary Still another idea 
resulting in a series of six windows went 


ZOO. 


in for magic as a theme to promote sepa- 
rates in the ready-to-wear department. In- 
cluded were mannequin magicians sawing a 
woman in half; performing a feat of levi- 
tation: and making a woman vanish with 
her clothes suspended in mid-air. 





Spring-Summer Catalogue 
Issued By Reyburn 


A 24-page catalogue devoted to display 
items for spring and summer has_ been 
issued by the Reyburn Mfg. Company, Roy- 
ersford, Pa., and will be sent free on re- 
quest. Included are photo-panels, die-cut 
decorations for seasonal events, scenic 
panoramas, display papers in various de- 
signs, plateaus, and related material. 
Baumritter Contest 
Won By Gish 

I. Gish, Cook's Modern House, Dallas, 1s 
first prize ($75) winner in the Birchcraft dis- 
play contest conducted recently by T. Baum- 
ritter Co., Inc., it is announced. Second and 
third prizes were won by United 
Manufacturers, Wilkes-Barre, and 
Furniture Company, Niagara Falls, 
tively, in the nation-wide promotion on the 
“A.B, C, and D's of Decorating.” 
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City Awards Citations 
For Good Displays 

Wellington, New Zealand, 1s presenting 
1) Awards ot Merit to firms which 
had especially outstanding displays during 
the visit to that city in January of Queen 
Klizabeth and the Duke of Edinburgh. 


local 
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AND SEE HOW EASY 
IT IS TO MAKE... 


HUGE, DRAMATIC 
OUTDOOR DISPLAYS 


Like the 35 ft. angels shown above (de- 
signed and constructed of Celastic by 
Bliss Displays, Inc.) 

fantastic, versatile 
plastic papier 
Cuts costs and time. Lightweight 
— Unbreakable — Weatherproof. 


Celastic — 


outmodes mache. 


HERE'S WHAT YOU GET 


1 yd. thin-weight Celastic 

1 yd. medium-weight Celastic 
1 yd. heavy-weight Celastic 
1 gal. Celastic softener 

1 qt. parting agent 

10 sheets tinfoil 


ALL FOR ONLY $13.77 


GET YOURS — RIGHT AWAY 


Distributors @ U.S.A. and Canada 
Display and Allied Industries 


National 


—Earl W. Gasthoff, head of the Danville, Ill., firm of that name, beams proudly from the background 
at the presentation to his company of a Certificate of Merit from the United States Fidelity & 


Ben Waters ine 


. The display fi _— . ius 
Guaranty Company. The display firm operated for 470 days a total of 235,613 man-hours Ais Cinta: eee. Shes Cort 08. 00, ¥. 


without a loss-time accident, despite the fact that numerous machines of various types are in con- ; 

stant use. Left to right, Bill Stuebe, factory manager; Earl Gasthof; Lowell Hendrickson, assistant | Algonquia 5-2308 

factory manager; Wolford Shane and Jack Shane, representing the United States Fidelity & | "Trade Mark of the Celastic Corp 
Guaranty Company— 
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‘My Brother Mike™ 


MIKE and 
SLOAN 


Joe” the Store Manager, turns to me 


DAVE 


‘Remember -in Window 4, 1 want some 
thing it should be out of this world! But 
Joe heep the costs down to earth.” 

from ““My Brother Mike's Display 


Inecdotes - out soon 


Mike, I tell my brother, if we're gonna 
run a column once a month, we oughta be 
timely — like talking about the last Market 
Week. ‘‘Why?” he replies. “Was it worth 
mentioning?’ ... Okay, wise guy, whaddye 
think is something that interests every Dis- 
play Director? ‘Sex,’’ he leers ... Sex is 
nothing — to talk about, I mean, I answer 
sternly. ‘‘Talking about nothing — why not 
discuss the Display Director’s Budget. Sad 
— very sad.” ... 

Say. I thought the idea was to put a 
little “‘play”’’ into Display. What're you so 
serious about? ‘Serious?’’ he looks at me 
disgusted, ‘‘What business we in — selling 
hot dogs? If the DD can’t spend the dough, 
they don't have enough of — where'll we 
be? And come to think of it, I don’t wanna 
be there!” 

Oh, I argue, everyone knows the value 
of Display — even the store manager. Mike 
blows his top. ‘Sure, so do the 39 Buyers, 
the NADI, Display World, and us! But how 
much value do the ‘powers’ put into Dis- 
play in dollars and sense? Budget, shmud- 
get—aaahhh! Maybe you got an idea, 
Mr. Brilliant, how to create a terrffic win- 
dow stopper—and it shouldn't cost a cent?” 

Funny you should ask, I tell him. Tony 
]———, G’s Display Director, told me a corkin 
story yesterday. Seems he had a dream 
about Lady Godiva, and watching her, he 
had all kinds of ideas, ("So would I,” in- 
terrupts Mike) but the best one — he said — 
was putting her in a window, just as is — 
no decorations, nothing. Terrific, huh? 

“Terrific? What you know about mer- 
chandising! Here's what would have hap- 
pened. Everybody would have been on 
the outside, unless there was a sign saying 
‘For Sale Inside.’ 

“And the merchandise man would have 
had Tony on the carpet in 5 minutes, 
hollering ‘Hey Tony — whaddye wanna do 
— start a trend for women to wear no 
clothes? Put some duds on the Lady: make 
her look ‘dressed’! I want every woman 
drooling for that little outfit! We're sellin’ 
the drape — not the shape" ” 

“And,”"’ continued my brother, “if the 
MM was a smart guy. he'd tell Tony to 
give her a proper setting. And—”’ 

Okay, I give up, I interrupt. If it was 
my dream, I wouldn't put Godiva in a 
window. I'd find a better place. But what's 
Tony supposed to be? A Display Director, 
a Merchandise Man, and a guy with 78 
ears for 39 Buyers’ ‘buy’ and “’sell’’ prob. 
lems? ... “Ah, now you're getting smart,” 
he says, ‘that’s where the Budget comes in. 
It's this way. The whole scheme of selling 
is to make the Little Lady or the Big 
Man (THE CUSTOMER!) forget their own 
budget! And a smart Store Manager doesn’t 
try to cut one of his best selling mediums”’. 

Don’t get so excited, I tell him, there’s 
certainly better authorities where the SM 
or anybody, can get ALL the dope on 
Display to prove to him why he should 
loosen up a few bucks. And maybe some 
of it our way. 

“Easy. The industry spent over 25 grand 
to prove it. It’s all in ‘Visual Merchandis- 
ing Report’ and he cun buy it now for $2.* 
That's what I call a Budget Bargain!” 


*’VMR”" can be had from Display World, 
NADI or this column. 


Capital Merchandising Company 


Manufacturers of 
Window Display Papers and Cloths 


365 Thatford Ave., Brooklyn 12, N. Y. 








Angels Come To Gimbels 


By LUKE MALETICH 
Gimbels, New York City 


\X AS at Gimbels take a deep pride in 
the reception given our Christmas 
setting during the season just past. 

Featured were 20 angels, more than life 

size. Three of these 9-foot angels were 

used as a window display, while the re- 
maining 17 appeared on the spacious main 
floor ledges, set in large flower boxes ot 
fresh poinsettias and Christmas” greens. 

Overhead, as a delicately brilliant back- 

ground, were thousands of sparkling pink 

and silver star-bursts varying in size trom 

12 to 36 inches. 

Newspaper, radio, and television publicity 
brought thousands of New Yorkers and 





holiday visitors to view this setting, which 
we regard as an artistic triumph in Gim- 
bels’ history. 

Kach of the 20 angels was differently 
posed by Constant & Thor, who made them. 
Some were singing, while others played 
musical instruments of the fifteenth cen- 
tury. The gigantic wings were meticu- 
—At the upper left is seen one of the angels, 
with a pearl halo and wearing a thirteenth 
century bridal robe . . . Upper right, an all- 
yellow figure inspired by Lucas Cranach... 
Below, a view of the main floor... (All photo- 
graphs by courtesy of Constant & Thor, New 

York City)— 


——_ 
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jously covered with real feathers for an 
unusually beautiful effect. Altogether, the 
results achieved were arrived at with the 
artful interplay of techniques, arts, and 
craftsmanship. 

The soft and airy quality of the draping 
was the direct result of a new medium used, 
and succeeded in giving the figures a 
tapestry-like quality. This process is quite 
a departure from papier mache and is found 
to be more durable and lasting, as well as 
more beautiful and effective. 

All of the figures were individually posed 
and sculptured after careful research of 
the old masters. The heads were after Bot- 
ticelli, Raphael, and Signorelli. The cos- 
tumes were of the Italian, French, and 
English Renaissance as well as Gothic 
and the earlier Greek and Roman. Figures 
were inspired by Fra Felippo Lippi, Fra 
Angelico, Leonardo da _ Vinci, Lucas 
Cranach, Schongauer, Hugo van der Goes, 
Verrocchio, Gerard David, Botticelli, and 
others. Most of the hairdoes were in the 
beautiful Italian Renaissance styles of the 
fitteenth century as depicted by Botticelli — 
incorporating braids wound with pearls and 
intricate arrangements of curls, together 
with the long-flowing shoulder locks. 

Since this display went on view Gimbels 
has received thousands and thousands of 
letters, complimenting the store on a mag- 
nificent achievement. 





Product Presentation 


Advances Sanna 

W. A. Sanna has been promoted to vice- 
president in charge of engineering at 
Product Presentation,  Inc., 
Nationally known in the field of product 
and display animation, Sanna _ has_ been 
with the company since its inception in 
1948 and served for three years as plant 
superintendent. George Zillick succeeds him 
in the direction of the mechanical, plastic, 
and electronics department of Product 
Presentation. 


Trade Show Exhibits 
Are Discussion Subject 

More than 750 exhibitors, show managers, 
display builders, and exhibit service organi- 
zation representatives met in New York 
City in December for the Exhibitors Ad- 
visory Council's fifth annual trade show 
clinic. 

Among the speakers was Stanley W. 
MacKenzie, director of purchasing, United 
States Rubber Company, who stressed the 
need for newness in exhibit themes. 
“Many of you exhibitors are not hitting 
us,’ he said. “In fact, some are missing 
us by a mile. You'll never attract us to 
look for something new in your booth if you 
are exhibiting with the same old exhibit 
background that we've seen at a half dozen 
shows before.” 

He went on to point out the necessity of 
having top quality personnel as_ exhibit 
attendants. “The first day,” he said, 
“every man in the booth is wide awake, 
anxious and smiling. The 
day he is off his feet, listless, and yawning. 
The third day he is either down the aisle 
trving to make time with the girls pinning 
on roses, or slouching in the booth just 
daring you to come in and disturb him.” 


second 
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‘Brush Up” Your Displays 


HARRY C. COHEN CO. “siviists in Wire’ 5219 Centre Ave., Pgh., Pa. 





with this Attractive 
PALETTE 
TABLE SET 


Make the most of your dis- 
plays ... with this attractive 
palette set . made of 
choice hardwood, with legs 
that are removable and slide 
into reverse side of table for 
easy storage! All tops are 
13/2" wide, 18'' long. Heights: 
o's ae ae a 


Sold only in set 
of 3. Complete 910,50 


See your jobber, or write 











Carol's, Decatur, 
Wins Local Contest 


First prize for the best holiday 
display in a contest sponsored by the 
Junior Chamber of Commerce. Decatur, II1., 
went to Carol's, local specialty shop. Second 
place was won by Block & Kuhl, and third 
by Sears, Roebuck & Co. 


Chicago Club Members 
Visit Rand-McNally 

Members of the Chicago Display Club 
spent the evening of January 13 on a con- 
ducted tour of the plant of Rand-McNally 
& Co., the world’s largest map maker. Din- 
ner in the plant cafeteria preceded the 
inspection trip. 


season 





.. the new lettering technique 


ot sr-tfey c-3 


GARRISON-WAGNER COMPANY 
2018 WASHINGTON AVE., ST. LOUIS 3, MO 














MALINES 


DIRECT FROM THE MAKER 
27 and 72 inch 
ALL SPRING SHADES 
MORTIMER B. MANDLE 


1270 Broadway New York City 1! 
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Thanks 


to Our many customers 
who have contributed 
to our success in 1953. 


| ALBERN MFG. CO., INC. 


NEW BRITAIN, CONN. 


Makers of 
Dependable Point-of-Sale 


TURNTABLES 


Send For Our New Catalogue 


| AAUAT DISPLAY LooKs 
SO REAL THAT (IT MAKES 
ME WANT To GET READY 
FOR SPRING | 





























f} 
Ws 
(oe 
Freshest, most attractive Grass Mats you've ever 


_ seen. Heavy extra thick 72 row turf, securely stitched 
to durable burlap base. Uniform and even, with 


“mever a bare spor. Order now to liven up your MAIL ORDERS 


spring displays. 


- STANDARD 3 ft. x 6 ft. GRASS MATS .. . $3.50 ea. 
| ; ($3 per doz.) Member NADI! 


Available in natural roffic grisss at same prices. auf | 
12 in. x 15 ft... .$ 3.75 3. x 15 F.. 2$10.50 a: — | “3 
17 in. x 15 ft...$ 495 - 5 ft. x 10 #...$12.50 . 2 im ae 2 
5 ft.x 6 ft...$ 7.50 5 ft. x 15 ft.. $18.75 _\% | 


3 ft. x 30 ft... $22.50 : 
ee Special Sizes to Order —Any Length or Width en Modern Display Equipment 
_ _SPRINKLINGS—cover approx. 40 sq. ft. 1” thick. ie | i Pa. 
AE ae ¥* $2.50 °° 810 Penn Ave., Pittsburgh 22, Pa 


FILLED PROMPTLY 





DISPLAY CONTEST RESULTS 


[Continued from page 27] 


| Oak Park, IL: third. K. Francis Hildreth, 


J. N. Adam & Co., Buffalo. 

No 13, jewelry: first, Adele McAllister, 
S. Kind & Co., Philadelphia; second, Her- 
mann Schlipphacke; third, J. H. Johnson, 


| Weinberg’s, Chester, Pa. 


No. 14, women’s’ handkerchiefs: first, 


| Elmer C. Diehl: second, A. T. Kalasky, 
| Joslin’s, Denver; third, George Allen, Cast- 
| ner-Knott, Nashville. 


No. 15, corsets, surgical garments: first, 


| V. A. N. Tonkin, Chamberlin’s, Ltd., Nor- 
| wich, England: second, William F. Meiss- 
| ner; third, W. E. Ten Eyck, Donaldson's, 
| Minneapolis. 


No. 16, women’s bathing suits: first, 


| Russell Kehrt, Jenny’s, Cincinnati; second, 
_Hans Ehrhardt, Jelmoli, Zurich, Switzer- 
| land; third, Stanley E. Thompson, The May 
| Company-Downtown, Los Angeles. 


No. 17, cosmetics, perfumes, etc. : first, 


| Victor J. Land, George Court & Sons, Ltd., 


Auckland, New Zealand; second, Gene 
Moore; third, Joan Bane, Neiman-Marcus, 
Dallas, Texas. 

No. 18, children’s apparel: first, Adolph 
Van Hollander, Gimbels, Philadelphia; sec- 


' ond, Jupp Thissen, Westdeutsche Kaufhof, 
| Bonn, Germany; third, Clement Kieffer, Jr., 
| The Kleinhans Company, Buffalo. 


No. 19, children’s footwear: first, Herman 
Schlipphacke; second, Adrian Delsman; 


| third, Reed Schlademan. 


No. 20, children’s hosiery: first, Frank J. 


| Musmanno, Sears, Roebuck & Co., Quincy, 
. Mass.: second and third, no entries. 


No. 21, infants’ wear: first, John Moss: 
second, Kdward von Castleberg, Blooming- 
dale's, New York City; third, Jim Stewart, 
Macy's, San Francisco. 

No. 22, men’s clothing: first, Hermann 
Schlipphacke; second, Hans Burghardt, 
Dusseldort-Oberk, Dusseldorf, Germany; 
third, Adrian Delsman. 

No. 23, men’s shirts: first, Earle W. Pratt, 
Strouss-Hirshberg, Youngstown, Ohio; sec- 
ond, Harold McLaren: third, Clement Kiet 
fer, Jr. 

No. 24, men’s neckwear: first, Eddie Nel 


| son, W oolt Brothers, Kansas City: second, 
_ Arthur Munroe, Lowenson’s, Portland, Ore.; 
' third, Clement Kieffer, Jr. 


No. 25, men’s hats: first, Joe Tuilner, 


| Mullen & Bluett, Los Angeles; second, 
| Clement Kieffer, Jr.; third, Arthur Sadler, 
| Christy & Co., London, England. 


No. 26, men’s” shoes: first, Waldemar 
Werner, Kauthof (Hohestrasse), Cologne, 
Germany; second, Tom Comertord, Lit 
Brothers, Philadelphia; third, Harold Me- 
Laren. 

No. 27, men’s socks: first, Stephen A. 
(green, Scottish Co-Operative Wholesale 
Society, Glasgow, Scotland; second, Clement 
Kieffer, Jr.; third, Hans Simons, Kauthot- 


| Munchen, Munich, Germany. 


No. 28, men’s underwear: first, Clement 
Kieffer, Jr.; second, E. Wind, English 
House, Copenhagen, Denmark; third, Adri- 
an Delsman. 

No. 29, men’s swim suits: first, Fred 


|Asmussen, Myer Emporium, Melbourne, 
} . . ’ ° 

| Australia; second, Henry Callahan; third, 
| Hermann Schlipphacke. 
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BURSTING OUT FOR EASTER! 


This complete store-wide Easter promotion was the big hit at the N.A.D.I. Show 
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ee ee es 5 mT 
. se ew Vr We have come up with the best display 
, FNP 44 program for all stores — store-wide promotions 
r¢ , that can make the most of the year’s biggest 
merchandising events. 
The theme, BURSTING OUT FOR EASTER, 
is a complete display program, which for 


interest and thoroughness has never been 
equaled before in display circles. 


ger? 


The complete window setting is illustrated and 
accessories are available for interior use, such 
as Bunny Heads, Decorated Eggs, Butterflies, 
Flower and Leaf Appliques and Leaf Edging. 





Other Store-Wide Promotions 
We have also developed complete display 
programs for Mother’s Day and Father’s Day. 
and will announce similar programs for other 
important merchandising events. 





“J : : J These promotions have been planned 
pep & a. to meet the budgets of most stores. 


ee Bt 





* 


etree Write today for complete information 


KARL W. GASTHOFF COMPANY, Danville, II. 


Designers and Manufacturers of Decorative Window and Store Displays 
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eae euve at “STEMPLER’ PRICES 


A Stempler hanger always assures you of top 
quality materials backed by over half a century of 
construction know how. 

All clips and bars are plated for rust resistance 
and are smoothly finished to eliminate snagging. 





“HANGERS-Z4ate all” 


SPR FEATURES No. SPJ e 


® Tempered steel springs with 

¢ Wide gripping power JUMBO CLIPS’ 
® No metal touches garment 

® Eliminates pressure marks 


@Iidentical clips used on 
items selling for over $100 





7 WRITE FOR PRICES AND PARTICULARS. *Available on any of our other style hangers | - i 


_ e 1900 28 NORFOLK # STREET NEW YORK 2, NY. _ ORchard 4-1780 
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Ballou’s 


Glittering products will add 
eye appeal and pep to 
your displays.. 


GOLD and ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
fineness for screen process or any 
purpose required. Send for color card. 


GLASS TINSELS 
Beautiful sparkling colors—red, green, 
gold, silver, blue, black —five fine- 
nesses. Also pastel shades to order. 


DIAMOND DUST 
Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 


When used with our special bead 
adhesive for outdoor and_ indoor 
signs, wonderful results can be ob- 
tained at less than % the cost of 
“glue-on" reflectorization. 


METAL FLAKES 


Brilliant, scintillating, non-tarnishing 
flakes in gold, silver and many colors. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


116 Hudson St., New York 13, N. Y. 











Joseph Horne Company, Pittsburgh; 











LOOK FOR 
OUR SALESMEN! 


They'll be visiting you soon 
with a complete line of: 


e ARTIFICIAL SPRING 
and SUMMER FLOWERS 


e ARTIFICIAL EXOTIC 
TROPICAL BIRDS 


e NATURAL 
BLOSSOM TREES 


e WROUGHT IRON 
MATERIAL 


e NOVELTIES 
Smilax, Adiantum Fern, etc. ¢s 


| ARTS ou FLOWERS" 


DISPLAYS, INC. 
Monufocturers @ Importers @ Creators 
43 W. 56th St., near 5th Ave. 

New York City 19, N. Y. 


*U. S. Reg. Trade Mark. 


aN 


No. 30, men’s sportswear: first and second, 
Clement Kieffer, IJr.; third, Stephen A. 
(;reen. 

No. 31, 
(rilles, Sears, 
Mexico: 
()’ Donnell, 
ton, New 

No. 32, 
ter, Ir - 

No. 33, 


Asmussen: 


toiletries: first, Javier M. 
Roebuck & Co., Mexico City, 
and third, Edward E. 
Drug Stores, Bingham- 


men's 


second 
Hamlin 
York. 
men’s robes: first, Clement Kief- 
second and third, no entries. 
wear: first, Fred 
Hoffman, Alster- 
third, The Davy- 


evening 

Heinz 
Hamburg, Germany: 
ton Company, Minneapolis. 

No. 34, gloves: first 
Hermann Schlipphacke; third, no entry. 

No. 35, vard goods: first, Louis Viella; 
second and third, Hermann Schlipphacke. 

No. 36, notions: first, B. G. Dye, Frank 
Mason & Son, Ltd., Ipswich, England; 
second, V. A. N. Tonkin; third, M. H. 
Devine, kK. P. & Son, Ltd... Bedford, 
England. 

No. 37, linens, bedding 
kins; Waldemar 
Hermann Schlipphacke. 

No. 38, furniture: first, E. L. 


men s 

second. 
haus, 
second. 


men's and 


Rose 


first, Tom Wat- 
second, Werner: third, 
Vollmer, 
second, 
third. M. 


Moines. 


Tom (‘omertord : Sw ander, 
Younker’s, Des 
No. 39, house furnishings : 
Lambert, Barker 
second, Harold 
Ie Thompson, 
No. 40, paints: 
mans, Ltd, Sydney, 
Karle Pratt; third, J 
Brothers, Chicago. 
No. 41, china, glassware: first, Herb Ray- 
naud, Gump's, San Francisco; second, N. 
Yacoubian, Cairo, Egypt; third, Hal Lemon, 
Meacham’'s, Fort Worth. 
No. 42, silverware: first, Thelma Malloy; 
second, P. P. Rubenstein, Katz & Lowrie, 


William 
Angeles; 
Stanley 


first, 
Brothers, Los 
McLaren: third, 


Taub. 


Sec ond, 


Hunt, 
\ustralia: 
Boghosse, Goldblatt 


first, Peter A 

















Ltd., Johannesburg, South Africa; third, 
Jack Dodge, Wiss Sons, Inc., Newark. 

No. 43, first and third, Hermann 
Schlipphacke ; second, Adrian Delsman. 

No. 44, luggage: first, Hans Simons; 
Waldemar Werner; third, 
Schlademan. 

No. 45, athletic equipment: first, Adrian 
Delsman: second and third, Reed Schlade- 
man. 

No. 46, musical instruments: first, 
Potasz, Schwabacher-Frey Company, San 
Francisco: second, (;astle McBride. Music 
Center, Grand Rapids; third, no entry. 

No. 47, radios, television first, 
Adolph Van Hollander; Harold 
McLaren; third, George Allen. 

No. 48, gitt novelties: first, Louts Viella; 
second, Robert Kenney, J. L. Hudson Com- 
pany, Detroit; third, Stanley Ek. Thompson. 

No. 49, books: first, Hermann Schlipp- 
hacke: second, Harold McLaren; third, 
Dudley Pope. 

No. 50, stationery: first, Clayton Walson, 
N. K. Blatt Company, Atlantic City; second, 
Fred Wassall, Walker Brothers, Wichita; 
third, Carl CC. Kronitz, Stewart & Co., 
Jaltimore. 

No. 51, greeting cards: first, Hermann 
Schlipphacke ; second and third, John Potasz. 

No. 52, drugs: first, Howard FE. Metcalf, 
Dunnington’s, Brockton: second and _ third, 
no entries. 


toys: 


second, Reed 


John 


sets: 


second, 


No. 53, tobacco, smoking equipment: first, 
Hermann Schlipphacke; second, Edward 
Kk. O'Donnell; third, no entry. 

No. 54, frst, Jupp Thissen; 
second and third, James Walsh, John Sex 
ton Company, Chicago. 

No. 55, first, Tom Comertord: 
second, Hermann Schlipphacke; _ third, 
Howard Metcalf. 

No. 56, liquor and other bottled goods: 
first and second, Hermann Schlipphacke; 


groceries 


candy : 
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Burghardt, Oberk, Dusseldorf. 

No. 57, refrigerators: first, C. M. Griffin, 
Ohio Edison Company, Youngstown; 
ond, J. W. Hoogerhyde, Ohio Edison Com- 
pany, Akron; third, Harold R. Gleason, 
Boston Consolidated Gas (Company, 

No. 58, ranges: first, C. R. Showalter, Jr., 
Pennsylvania Power & Light, Allentown; 
second and third, Otto H. Pearsall, Pennsyl- 
vania Power Company, New Castle. 

No. 59, laundry equipment: first, J. W. 
Hoogerhyde; second, George W. Brown, 
Public Service Electric & Company, 
Newark; third, Robert H. Cornall, New 
York State Electric & Gas, Binghamton. 

No. 60, lamps: first, Herb Raynaud; sec- 
ond, Don Greer, } Fe W. Robinson & Co., 
Beverly Hills, Calif.; third, J. S. Dahlman, 
Ohio Edison Company, Springfield. 


third, Hans 


sec- 


,oston. 


(;as 


No. 61, minor electric and gas appliances: 
first, George W. Browne; second, Consoli- 
dated Edison Company, New York City; 
third, J. S. Dahlman. 

No. 61-A, major electric and gas appli- 
first, W. R. Murray, Cain-Sloan 
Company, Nashville; second, Adrian Dels- 
man; third, Tom Comerford. 

No. 62, vacuum cleaners: first, George W. 
Browne; second and third, no entries. 

No 63, kitchen equipment: first, Robert 
Kenney; second, Reed Schlademan; third, 
R. A. Pennoyer, Dohrman’s, Angeles. 

No. 64, garden tools and equipment: first, 
Harold McLaren: second, Earl Nash, Webb's 
City, St. Petersburg, Fla.; third, R. V. 
Rosenstrom, Ernst Hardware Company, 
Seattle. 

No. 65, hardware: first, Stanley E. 
Thompson; second and third, R. V. 
strom. 

No. 66, automobile showrooms: first, Don- 
ald Simon and Sam Zirlin, Elizabeth, N. J.; 
second and third, Harold Hokanson, Stewart 
Motor Company, Phoenix. 

No. 67, automobile 
entries. 

No. 68, florist display: first, Adolph Van 
Hollander; second, Mrs. H. M. Owen, 
T. G. Owen & Son, Columbus, Miss.; third, 
Bill Becker, Heints Flower Shop, Terre 
Haute. 

No. HY. 
Hermann 
Simons: 


arces ; 


Los 


Rosen- 


accessories : No 


first, 
Hans 


photographic equipment: 

Schlipphacke; = second, 
third, Ek. Ek. O'Donnell. 

No. 70, optical goods : ho 

No. 7], booth: first, ©. R. Sho- 
walter; British Cellophane, Ltd., 
London, England: third, Charles J. Corso, 
Union Bag & Paper Corporation, New 
York City. 

No. 72, exhibit display: first, National 
Supply Company, Pittsburgh; second, Newell 
Smock and David Hargreaves, North Ameri- 
can Aviation, Inc., Los Angeles: third, 
W. M. de Majo, London, England. 

No. 73, institutional display: first, Her- 
mann Schlipphacke; second, Jim Stewart; 
third, Consolidated Edison Company, New 
York City. 

No. 74, civic display: first, Lee W. Court, 
Filene’s, Boston: second, H. Aiken, Wood- 
ward Stores, Vancouver, B. C.; third, Walter 
Spiro, Gimbels, Philadelphia. 

No. 75, Christmas interior: first and sec- 
ond, John Moss; third, Adrian Delsman. 

No. 76, Christmas facade and marquee: 


entries 
exhibit 
second, 


1954 


JANUARY, 














ae Clmes 
Va ae Wank 
Uses 


Witten’s 


ellers 


The big names in business and in retailing, organizations with nation-wide reputations, 
employ Mitten’s Letters to put character into their sign and display work. The Chase 
National Bank, New York, is no exception. Window and interior sales messages such as 
the one shown in the illustration above are made with Mitten’s Letters. In the retail field, 
at stores such as Bullock's, Rich’s, Robinson's, Gump's, Macy’s where outstanding displays 
are commonplace. you'll find Mitten’s Letters playing a featured role. Along Fifth Avenue 

B. Altman, Franklin Simon, Russek’s, Broadstreet’s, Peck & Peck constantly use 
Mitten’s Display Letters. They use them with all kinds of displays, with every type of 
merchandise and in almost all store departments. It’s with good reason that America’s 
better stores and business organizations use Mitten’s Letters. 

Mitten’s Letters are designed for flexibility. The 14 letter styles are 
work together in countless combinations, serving two purposes at all 
decorate through their modern, yet classic beauty of line and form. 
sales message by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering 
satin to the roughest concrete, depending on the effect you wish to achieve. Their depth 
of relief gives beauty and readability to the message, and by using side, direct or back- 
ground illumination, dramatic effects are easily obtainable. Mitten’s Display Letters are 
less expensive than wood or plastic cut outs, are much more attractive and are ready for 
instant use. 

For complete information and prices, write for Broadside No. 27D 
Manufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 
Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 


EXPANDABLE DISPLAY FIXTURE 


Easily Expands to Double Its Length 


Made of walnut and white pine completely assembled 
and finished natural or painted desired color. Comes 
in 3 lengths, each 10 inches high by 12 inches wide. 


designed to 
times: First, to 
Second, to emphasize a 











14" long, extends to 26" 
24" long, extends to 46" 
36"' long, extends to 70" 


$24.00 
28.00 
30.00 


. 


Save $10.00 on each size by purchasing our knocked down kits, machined and sanded, ready 
for assembly and finishing. Instructions included. 


L. O. UNDERWOOD ASSOCIATES, Bowling Green, Ky. 


























first. Ted Solomon, A. Harris nS eS Dallas: 
second, George W. Browne; third, no entry. 


No. 77, Christmas window display: first, 
p L 4 A pH 0 T Adolph Van Hollander; second, tdward E 


oh ease ()’Donnell: third, Leonard M. Pons. 


- r - j 
4 ; & a:0F% PA ; he T No. 78, floats: first, E. E. Bentley, Cros 
7 "7 . ‘ se 
er lev Division, Aveo Mtg. Company, Cin 
+ .* Sigh eee yew e 
, a *¥ é* Cinnati: second. Star Productions. ( incin- 
e ; nati: third, George R. Kress tor White Ice 
7 y 7 Y 
FOR SPRING on No 
A i ti a ; 
No. 79, showeards, pen-letterec : lirst, sec 
ond, and third: C. A. Betteridee, C. M. 


, ° Stendal, Inc., Minneapolis 

Spray this remarkable new multi- oeareeres ’ — | 
@ Any Nicked, Scratched or P Y + at ld disol No. 80, showcards, machine-lettered: first 
Faded Hard Surface neal _ = S “ vat and second, Jack S. Dodge; third, no entry 
@ Functional Displayers properties, on new unfinished No. 8&1, showeards, hand-lettered: first, 
@ Store Interiors pieces, and on store interiors for Otto H. Pearsall; second, Harold Brant, 
© Window Backgrounds a finish that will look newer than Ohio Edison Company, Massilon; third, 

@ Blouse and Shirt Forms . : , 
oy needled iy Vt new and completely different and C. A. Betteridge. 

unusual. No. 82, banks and other service institu- 
SPRAYED WITH STANDARD —_ tions: first and third, John Earl Szesze, 
SPRAY EQUIPMENT $7.50 /Gal. (SINGLE COLORS... YOU MIX IT) : 


300 Color Combinations $8.50 /Gal. (ALREADY MIXED BY US) 


Pa 
> 


Excellent for: 


Howard Savings Institute, Newark; second, 
Samuel C. Forsythe, Franklin Savings Bank, 
For Complete Information and Sample Swatches about This Revolutionary Development | New York City. 

for Finishing Any Surface, Write to: | No. 83, travel display: first, Stanley E. 


Tho son: seco 1, M: y's, Kansas y is 
DISPLAYS ORIGINAL | third, W. RR. Pte ta ae Saute 
1520 CHAMPA ST. . DENVER 2, C OLO. | No. 84, animated display, interior: first 


| and second, FE. EF. Bentley; third, no entry. 











No. 8&5, animated display, window: ‘first, 


| Adrian Delsman: second, C. M.. Griffin; 
| third, D. F. Moss, Jermyn’s, Ltd., Nortolk, 
GRASS MAT Sj: 

| No. 86, anniversary display: first, James 
SPEC i | Gosling, R. H. White & Co., Boston: sec- 
IAL SALE! ond, Tom Watkins; third, Hans Ehrhardt. 
| No. 87, Valentine Day display: first, Erik 
40” 7 47 Hansen, The Emporium, San _ Francisco; 
xX 2 — 78 ROW MATS second, Emile Alline, Maison Blanche, New 

| Orleans; third, Leonard Pons. 
First quality, low cropped, Madagascar Raffia in beautiful grass green § = = No. 89, Mother's Day display. first, Joe 
sewed on heavy burlap. Take advantage of this special offer and get §  [ilner: second, J. Boghosse; third, J. 5. 


your season supply of grass mats today! A value never before offered §  !?#!!man. 


at these low prices eg No. 90, Cotton Week display : first and sec- 
ond, Tom Comerford; third, no entry. 


No. 91, Father's Day display: first, Adolph 
% i A G L E RA A T & | Van Hollander; second, Clement Kieffer, Jr. ; 

| third, Tom Watkins. 

$3.0 | oh 9? Indepe “nce ay renlav: ff 
No. 92, pendence Day display: first, 
ONLY EA. | Tom Comerford; second and third, no en- 
| tries. 

IN BALES OF 25 ONLY $3.20 EACH | No. 93, Thanksgiving Day display: first, 


James Walsh; second, Adolph Van Hollan- 


; p | der: third, J. S. Dahlman. 
D i & LA 4 | No. 94, style show setting: first, Guy 


Malloy, Neiman-Marcus, Dallas; second, 

1723 RANSTEAD ST. PHILADELPHIA 3, PA. | Lee W. Court; third, M. Swander. 
No. 95, interior “shops”: first, Stanley E. 
Thompson; second, Ralph W. Allen, Addis 


Company, Syracuse; third, W. H. Raulerson, 


| Burdine’s, Miami Beach. 
FOR TOO! | No. 96, national advertiser's display: first, 
° gi . Donnelly, International Business 


Machines Corporation, New York City; sec 








Every Progressive Displayman ... Distributor... | ond, Arthur Burke, Remington Rand, Inc., 
ee Bridgeport, Conn.; third, John T. Farrell, 


Knows the Finest is FLAIR! | Towle Silversmiths, New York City. 


No. 97, national advertiser's display unit: 


Re SNR 
| first. W. L. Stensgaard & Associates, Chi- 
| 219 -SPEle / | cago, for lord Motor Company, Detroit: 
icine meee | second, Lawson & Lawson, Inc., for Lee 


| Hats, New York City; third, Major Apph 
1 ’ : : 
WEIGH ONLY 1212 LBS.! UNBREAKABLE PLASTIC ' ances Division, General Electric Company, 


In Lord & Taylor—B. Altman—John Wanamaker, etc. ines 


No. 98. miscellaneous: first, Tom Lee, for 


FLAIR MANNEQUINS—I5 W. 18th St., New York City sr sz Sox Yok Gin second 


| Waldemar Werner; third, Erik Hansen. 
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SELF-SELECTION HELPS 
BRANCH STORE 


[Continued from page 29] 


where 10,000 pairs of shoes are stored. 
\fter this procedure the salesman _ takes 
over, completing the sale of any purchases 
the customer may make. 

Where complete self-selection is installed 
as for sheets and cases, men’s shirts, etc., 
the merchandise is cellophane’ wrapped, 
priced, and arranged acording to size. These 
items are removed by the customer and 
given to the cashier-wrapper, who completes 
the sale. 

fixtures streamlined for organized display 
to fit this type of selling were designed 
by the Store Planning Division and built 
to order of natural grained oak. They are 
flexible to allow changing of merchandise, 
interchangeable to meet peak requirements 
in the various departments, and display 
goods at eye-level, easily accessible to the 
customer. 

Gone with the horse and buggy are the 
showcases and the aisles of long rows of 
bargain tables in this simplified selling 
arrangement. Only one table or bar, which 
usually presents four to six promotional 
items, is seen on the floor. Sixty per cent 
of stock is kept in perimeter stockrooms 
immediately available to the departments 
serviced. 

The new store — constructed at a reported 
investment of $2,000,000 — occupies an area 
of 62,500 square feet with a selling area of 
39,500 square feet, all on one floor and 
completely air-conditioned. It is L-shaped 
with four entrances located at strategic 
points to induce through-traffic. There are 
seven conventional display windows and 
nine that are of the semi-visual type. The 
building is modernly designed both inside 
and outside with a steel skeleton and con- 
crete block walls, devised to allow for ex- 
pansion. There are no _ vision-obstructing 
pillars in the selling space and ledges and 
fixtures have been kept low to impart a 
spatial feeling in keeping with the rural 
atmosphere which prevails throughout the 
entire shopping center. The elimination of 
pillars was accomplished by a special truss 
construction. 


Design & Display, Inc. 
ls New Firm 

The formation of a new firm called Design 
& Display, Inc., has been made known. An 
offshoot of the advertising and public relations 
firm of Alfred Auerbach Associates, Inc., the 
new company will concentrate on store and 
showroom modernization, exhibits, and spot 
displays, exclusively in the home furnishings 
held. Gene Tarnawa, who has been director 
of display in the Auerbach organization, has 
been named president of the new firm, of 
which Alfred Auerbach is secretary-treasurer. 

The basic concept that will underlie the 
work of Design & Display will be the de- 
velopment of an efficient and yet attractive 
“machine for selling,” rather than the crea- 
tion of “a pretty picture.’ Extensive ex- 
perience in all phases of the home furnish- 
ings scene and a penetrating knowledge of its 
merchandising problems are key character- 
istics of the new organization. 
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STEEL-TUBE LINED 


ECAPUL 


@©LOWER DISPLAY COSTS! 
@SELL MORE MERCHANDISE! 























Rey-Deca Poles are the newest, 
most effective, low cost display prop 
on the market. RP4 REY DECA 


Constructed of heavy fibre in nein 
neutral woodgrain finish, and re- 
inforced with steel tubing, Rey-Deca 
Poles consist of six modules and 
a rubber capped spring plunger, 
making a complete 9’ 2” pole when 
assembled. 

Held by tension in a vertical pth 
position between base and ceiling by 
means of a rubber capped spring 
plunger, these poles provide a rigid 





support for many types of displays. 


For ceiling heights exceeding 9 ft. 
steel tube lined Rey-Deca Pole exten- 
sions are available. RP? REY-BECA 


SHELF BISPLAYERS 
Per carton of Three Poles . . $13.95 
Per carton of Three 36” Ex. $ 4.75 





Rey-Deca Poles Accessories as 
illustrated, made of snowy white dis- 
play board, are available at a slight 
additional cost. aps REY.OECA 
SHELF DISPLAYERS 








See Them! Buy Them! At your 
nearest Reyburn’s Display Materials 
Supplier. 

















THE REYBURN MANUFACTURING COMPANY INC. 


ROYERSFORD, PA. PHILADELPHIA, PA 























MEET “MISS NUTHEAD ©... on 


of our New Creations for 


SPRING and SUMMER 
Write for a catalog showing "TROPICATS", 
PANDANUS, and MANY NEW TROPICAL 
ITEMS. 


$-5403 Hat and Accessory Displayer (ladies wear). Hand 
carved cocoanut on bamboo, mat covered base (S-5402 
for men's wear.) $18.80 each 


“/roptcal 


4041 N.W. 28th St. 


Wiame . Florida TROPDIS, MIAMIFLO 














FIRST QUALITY 


SHOULDER 
COVERS 


GARMENT COVERS 
LINGERIE FOLDERS 


MERCHANDISE 
ENVELOPES 


BAKELITE 
WINDOW-CLEAR 


VINYL 
POLYTHENE 


Write now for price lists 
and samples. 


JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35, Yardville, N. J. 














Ga of | on ized 
for SPRING 


HURLOCK’S 


TWO-TONE 
DECKLE 


Here is the ideal Scroll Sign 
paper for your spring windows. 
Two-Tone Deckle comes in six 
spring pastels with a lighter 
contrasting shade on the re- 
verse side. 


You actually get twelve colors 
for the price of six. 


WRITE TODAY for sam- 
ples and prices. 





P.S.: Inquiries welcomed on our 
many other sign papers and 
boards. 


W. C. HURLOCK Inc. 
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Display Materials « Artist Supplies 
5a Card Board and Paper S ties 


123 £. BALTIMORE AVE. 
LANSDOWNE, PA. 








NADI News 


By JOHN F. BOWMAN, Managing Director, 
National Association of Display Industries 


ecember 1953 Market Week: The first 

three days of this event were well at- 

tended at the Hotel New Yorker, New 
York City, with a total of 1,969 people 
registered the entire period. About 
1.500 of this total were on the books during 
the first three days. While New York City 
showrooms reported good attendance on the 
fourth and fifth days of the show, the traffic 
at the Hotel New Yorker dropped at that 
time. Lines shown at the hotel and in local 
showrooms were generally considered to be 
better in design, cost, and material than at 
any December market during the past five 
years. Most National Association of Dis- 
play Industries members expressed conf- 
dence that the first six months of 1954 would 
reflect better business than 1953 and 
hoped to equal figures attained as far back 
as 1947 and 1948. 

June 1954 Market Week: Scheduled 
New York City from June 19 
June 24, this event will cover  presenta- 
tion ot fall and Christmas lines. Present 
plans are to use both the facilities of the 
Hotel New Yorker and Manhattan Center 
located adjacent to the hotel. The increas- 
ing size of member designs may eventually 
require that all Market Weeks be trans- 
ferred to a completely open type of exhibit 
with and large individual 
areas. 

December 1954 Market Week: 
for December 11-15, this event 
timed for attendance by everyone in 
display industry. 
and early year promotions will be presented 
by visual merchandising properties that will 
surpass all previous presentations. 


te iT 


some 


tor 
through 


high ceilings 
Scheduled 

will be 
the 


The 1955 spring, Easter, 


Business: Outlook for 1954 1s about the 
same as 1953. Store budgets will not change 
materially. Types of display merchandise 
sold will continue to stress merchandising 
qualities and the “in theory. Decora- 
tives, novelties, and accessories may decline 
but and sign machines 
will continue at a high level. Papers are 
headed for a_ better year than in 1953. 
Harder selling will be required, with par- 
ticular emphasis on more contact with de- 
partments other than display. With the 
changing picture in retailing the sales pro- 
motion, fashion coordination, and depart- 
ment buying offices will have to be sold as 
well as the display director. This 
not mean that these people should be ap- 
proached directly but they should be brought 
into every discussion where other than basic 


use” 


somewhat fixtures 


does 


properties are discussed. 

Smaller Store Clinics: Continuing activity 
in this field, the NADI will present four 
events in the period to May 31. First is 
scheduled for February 10, in Chicago at 
the LaSalle hotel. Co-sponsors will be 
the Illinois Federation of Retail Merchants 
and the Chicago Retail Merchants Associa- 
tion. This will stress the pertinent factors 
ot self-service and simplified selling in the 
retail stores. On the program will be Stan 
Schary of Printasign Company; R. Sidney 
Dickens, R. S. Dickens, Inc.; Ray Bianchi, 
Goldblatt’s; W. L. Stensgaard; David 
Schulmann, S. H. Hirsch Company; repre- 
sentatives of the L. A. Darling Company 
and American Fixture & Mfg. Company; 
John F. Bowman, of the NADI; Robert 
Seymour, of the University of Illinois; 
Professor Ira M. Richardson, Northwestern 


—This is the display which won first prize of $250 in the national display contest sponsored by 


Schenley recently. 


lt is the work of Louis Crowder, for Swelldom, Los Angeles. 


Frosted lettering 


and floating displayers were used against a background of blue— 
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university, and a special panel on fixturing 


for self-selection. 

Second of these events will be at the Xt LD) 
University of Michigan, Ann Arbor, on 

March 10 or 11. Planning for this clinic | } 


will be completed at a meeting of repre- 


sentatives of the university, the Michigan SHOW CARD AND POSTER MACHINE 


Retailers Association, and the NADI on 


January 8. 3 ) J Nadal SIMPLICITY 
Third scheduled clinic will be at the 5) —* Pe 

Mohawk Valley Technological Institute in 7 

Utica, N. Y. This will be the second to be LOW OPERATING COST .---| NG LIFE 


held at this school and will have the 


cooperation of the New York Council of 
Retail Merchants as well as the NADI. 





Used for over eighteen years by leading national chains. 











Date is tentatively set for May 12 or 13, MORE PROFIT Many have from 50 to 500 or more in use. 
with a final planning session set for Janu- | ih Re ete 
ary 11 at the Institute. soth the above it's Casy gy tar 
bans . : | 2 Special / » Mothers Dey pai “tees: sas 
events will probably stress basic display Agent Gift cone Son fo And SA Las 
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presentations and self-selection in smaller SHIRTS 
stores. - “ Smnthy Gyied CHOCOLATES 
The “SIGNPRESS" en- 7 hg [| earn 
i 








Fourth event on the clinic schedule will 
be held in New York City at the Hotel ables store managers to | 
Statler on June 18. Participating sponsors | do a better job of mer- , — 
will be the Visual Merchandising Group ot chandising. I+ provides ' 
the National Retail Dry Goods Association o a ror 
and the NADI. Planning for the event has an nemaeienee 
been initiated through meetings attended by | Me@@Nns for producing 
I. T. Vierheller, president of the NADI, | @QOOD LOOKING Cards . 
Howard Abrahams and Irving Eldredge of | & Posters QUICKLY and pus vt ste SAS 
the NRDGA, Bob McCorkle, of Bamberger’s, at SMALL COST. CHENILLE BEDSPREADS _ 


Newark, and John F. Bowman, of the ae 


NADI. Two meetings have been held and 
MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


a third is scheduled for January 14. An- 


nouncements of the events will go to all 
sis samcins DISPLAY EQUIPMENT CO 
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Employment: During the December Mar- 
ket Week the NADI office placed eight sales | BOX A-144 ADRIAN, MICH. 


personnel in new positions as well as 31 
































miscellaneous personnel in design, produc- 


tion, and office positions. | : ; WROUGHT IRON 


Membership: The roster of the associa- VO > oer 

tion showed 118 members at the end of | ‘ s SAD, re Cee FLOWER CART 

1953. Four new memberships are in a | <a Nioew i / ARDS. 

pending status at this writing and three | "OBE 

former members have requested reinstate- | : we Just one of our new styled pieces for 

ment. Under discussion is a new policy of | } “ ” spring. We have a complete line 

member identification to eliminate present | . i, aa ‘i ~~ of wire and wrought iron displayers, 

classification definitions, bring most mem- | : SA ee A ee oo each with a definite use in your 

bers” under the “active” designation and | : ae i baat displays. 

provide for expanded representation in the | me f ay. ee ee 

area of distributors, free-lance displaymen — <i q ae ae ae FC-12B Lovely cart finished in satin black 
fag with gold wheels and axle. 21%" long, 

tion personnel, etc. Objective is to make 1214" high and 1314" wide. Each, $13.65. 


the overall facilities of the industry more | JOBBER INQUIRIES INVITED 

representative of the problems involved and | e 

the exchange of basic information easier. FERRO-CRAFT, Morganfield, Kentucky 
No concrete action is expected prior to 


June, but preliminary talks will be com- 
pleted by that time. DOI=) 


and special sections of designers, produc- 














Use the Original, Quality 


Meetings: both the board of directors , | 
and the general membership meetings of 6 (clots. | EEVE FORMS 
the NADI were held in conjunction with 4 | a SL 
especially selected to 


the December Market Week. Principal help you capture the mood of every display | SHIRT DIC KIES 
items covered were Market Week dates, i} | 


i!) 
smaller stores clinics, representation at il a oo ey a | Also Detachable Ties 
other trade shows for NADI products, ad- Hi PAPERS | , , es 
i | | Top quality — made entirely of virgin 


vertising by the association, membership, istinetive 9 f these fi dd , 

omg oF the Asse 1s ‘ ett | The Cetinetive textwes of these Tap papers « | material — but at no extra cost. 

cooperation in special projects on a MNa- it —- end Beeuty to your scroll end cord | 
Production. send for FREE Swatch Book | THERE ARE NONE AS GOOD 


tional, regional, and local basis, reports of 


> id local basis : 
officers on association activities, and a i | S$ BENDER 
resume of past events plus future plans for | : 
ll, Hi sate Po * GRIFFIN GRAPHIC ARTS | | | The Originator—Established Over Thirty Years 


the NADI. Supported by an inion from ; 
ned mpiee a porte iy Ae ee wail % 155 Fourth Avenue, North = Nashville 3, Tenn. * 215 West 40th St., New York City 18 
ine WN. egal counsel, the implementation © FOBBERS INQUIRIES INVITED @ 


of a resolution to restrict exhibit space at 
Market Weeks to NADI leased areas or 
local showrooms was approved. @ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 
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ELECTRICAL EQUIPMENT 


il 
rf [Continued from page 62] 
Vernon, N. Y. “The new Tork automatic 
i] on-off display lights,” states the manutac 
| turer, “offer features and a variety of uses 
HW 


HE WANTED ~[,*% | never before contained in display lighting 
equipment. The secret of the Tork display 

WATER FOR | oe ii lights is their built-in time switch which 
| oe cs ; turns the unit on and off: the Tork 1s com 

HIS COR t tt Hig pletely portable, being simply plugged = in 
N e aa 4) wherever needed. The lights may be focused 


iit Ni be : iit in any direction, and may be placed on the 
” eT a floor or counter, or hung on a wall, pillar, 


This fellow’s got “improper basic 


or background. In use, one merely sets the 
materials’ troubles . . . if he _— : ea ee | time dial for operation any time during the 
ox aii dav or night. The built-in timer turns the 
lights on and off every day at the desired 
hours, with no need for further adjustment.” 


really wants water, he'll have to 
junk the caldron and build him- 
self an irrigation dam! | ae Se : = The “Swivelite Deca-Pole Adapter Unit” 
seen at the upper right is by the Amplex 
Corporation, 11] Water street, Brooklyn 1, 
and is only one in a number of display 
lighting fixtures made by the firm. It 1s a 

He's like the man who meres to produce a good display with bad basic “Deca-Pole” module with swivel, Swedish 
materials. 86 | | oy! hood, or any type hood. The module can 
be placed between “Deca-Pole” sections, and 

; ‘ : 

That's a the wise display men ste Choscwnt Art Poster baae” {} the lamp is adjustable with the swivel what- 

Crescent always gives him a right: start. on fis, : ever the lighting purpose. It comes in satin 





Available in a wide range of exciting colors; trsacens Art Poster: Board's _ as Se. 
Phe “Parlite B” lighting fixture produced 


versatility lends. itself to ‘pen brush, any Leesan Seehom: <% : 8 be Bilican Belce fac. O80 Cantee street. 
New York City 13, offers a rugged and 
flexible mounting for the compact and _ efh- 
eee ae AYS! ae ane oe Os tae cient PAR side-prong lamps. The com- 
wa” es CHICAGO CARDBOARD COMPANY 7 ian eames coker Share, “ynetions” snd teuvve 
se - re Be We eae Ati) give simple light and color control; they 
Ammo Kind ab ddd oh Adhh ee OR MSe elk M@mmm) attach quickly and firmly in steel spring 
eae rami mines i clips, singly or in combination. Spring 
" | clips also provide instant interchangeability 
Have you tried PHOTO BACKGROUNDS? | * 280° 
° lamps, all with 2,000-hour life rating. Color 
filters are offered in 33 selected display 
SwANSON CHICKEN! CARNIVAL Put more life and "sell" in your _ colors mounted in strong plated steel rims. 
NES, displays and exhibits with prints The “Spredlens” gives a combined spot and 
Eri $M  . i = a. made to order at modest cost. Top flood, in an oval beam that may be rotated 
‘a SO rh «oe de bi quality prints are made to any size to any angle as desired. “Parlite” mounts 
Wag te »>  itees | ~ feature twist-on and sliding attachments tor 
“Trol-E-Duct,” an electrified mounting rail 
that supplies current to “Parlites” while 
simultaneously supporting them in any de- 
sired position along its length. 
Send for your RCS Photo Price Seen next is the patented new “Vue- 
List and "How to Use Commercial More” mystery motion unit of Brevel 
Photography.'' Prices included for Products Corporation, 214 Sullivan. street, 
MONTAGES and TRANSLITES! New York City 12. As illustrated, several 
tiers for merchandise may be used if de- 
sired. In action, the merchandise on dis- 
play moves in a seemingly aimless pattern 
as the carrier platform glides over the 
Name mirror-like top table. The unpredictable 
Company motion keeps spectators entranced while 
wy their attention is concentrated on the dis- 
play item and sales message. A_ special 


S T U D ! oO S geared track on the underside of the carrier 


] Division of Rapid Copy Service, Inc. [] Include Photolog platform is engaged and activated by the 


123 NORTH WACKER DR., CHICAGO 6, ILL. | gear on the shaft of the _ motor con- 


runners on 
























































from negatives as small as 214x2'%4 


i - or. Vect ) mo Supe eng = Easy to use, they conserve space, 


ship easily, and add realism to 
any display. 


Please send FREE copy of “How to Use Commercial 
Photography'’ to: 








cealed inside the base. 
the carrier platform assure smooth, silent 
operation. The platform and base are fin- 

FLASHERS | ished in neutral silver-gray crackle, and the 
® Since 1900 | top table is of blue anodized polished 
aluminum. Overall size is 13 by 13. by 
35@ inches, with a maximum weight capacity 
of 10 pounds. 











Force Attention, Increase Advertising Value 


ELECTRIC COMPANY ates A new curtain mechanism which opens 
Motorless SS _ RIVER POAN PTIVER GROVF '*' ~~ Driven | and closes a pair of curtains across a 
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miniature stage has been developed by 
Gale Dorothea Mechanisms, 81-01 Broad- 
way, Elmhurst, L. L, N. Y. Shown from 
the rear, a dotted line drawing of the stage 
and curtains has been added to demonstrate 
how the device is used. Two vertical cop- 
per arms, hooked to the inner edge of the 
stage curtains, move apart and together in 
a timed interval. Timing of the opening 
and closing is controlled by the speed of 
an AC clock motor which moves the arms 
through a specially designed linkage. Plug- 
ging the line cord into an electrical outlet 
starts the operation. By action of the 
cam, as shown, a bulb is synchronized to 
Hash on and light the display as the curtains 
part and turn off as they close again. 
To show several items in succession, a 
Gale Dorothea multi-stop turntable can be 
used as the rotating stage floor, coordinated 
with the drawing and closing of the curtains. 


Newspaper Article 
Discusses Display 

\ recent issue ot the rotogravure section 
ot the Houston Chronicle devoted consider- 
able space to an article dealing with the 
work of a well-known local displayman, 
R. LL. Paxton. In addition to giving a 
behind-the-scenes picture of some of the 
factors entering into display, the article dis- 
cussed Paxtons work as a display in- 
structor tor the Institute of Retailing, 
University of Houston, where he has taught 
tor a number of vears. 


Display Factor 
Is Married 

Jack Sloan, Standard Cellulose & Novelty 
Company, Richmond Hill, N. Y.. was mar- 
ried to Miss Shirley Margolis of New 
York City on Saturday, December 5, on the 
eve of Display Market Week. As a result 
he was absent from the company’s exhibit 
at the show, which was attended by Nat 
and Seymour Sloan. 


Harry Nelson Wins 
Display Contest 

Augusta Knitting Corporation, Utica. N. 
Y., has announced the prize winners in its 
recent window display contest held in con- 
nection with the promotion of “Haps” one- 
piece underwear. 

First prize went to Harry W. Nelson, 
EK. & W. Clothing House, Rockford, IIL, 
second to William 1D. Horton, The System 
Company, Brockton, Mass., and third to 
Walton H. Cullum, Hulce Underwear 
Store, Toledo. 


Perforated Metal Displayers 
In "Do It Yourself" Kit 

“Erecta” is the name given to a set of 
perforated metal displayers just introduced 
by Nesbit Industries, Inc., 1823 Milwaukee 
avenue, Chicago 47. The kit has 41 parts, 
consisting of 1l6-gauge steel discs with a 
black oxide finish, with the largest diameter 
18 inches. and heavy brass plated connectors 
and uprights. The set makes it possible 
to build modern displayers of various forms 
from 6 to 26 inches quickly, and without 


tools. 
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FOODS FOR PERMANENT DISPLAYS 
ATTRACTIVE AND EFFECTIVE 
THEY REALLY LOOK GOOD ENOUGH TO EA 


ety SK! 
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& een 
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HUNDREDS OF ITEMS—Cooked Meats and Fish—Fresh Meats and Fish—Fresh Fruits and 
Vegetobles—Dairy Products—Hors D'oeuvres and Canapes—Iice Cream—Bakery Goods—Blue 
Plates. They are sanitary, avoid waste and do not deteriorate. 


SEND FOR CATALOG No. 7 


THE IMITATION FOOD DISPLAY CO. seookiy' Ny, 











NEW, ENLARGED 


DISPLAY WORLD BINDER 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in 
gold, the binder opens flat as illustrated 
for easy reference to the pages of any 
issue. Copies can easily be inserted 
and removed. 





MAKES YOUR COPIES OF DISPLAY 
WORLD MANY TIMES MORE 
VALUABLE 


@ Easily holds 12 copies 
@ Keeps copies clean 
@ Handy for reference 


$400 


each postpaid 


| 
4 Exchange difficulties permit the acceptance 


of orders for the UNITED STATES ONLY. 


DISPLAY WORLD Cincinnati I, Ohic 














Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 


Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Black Light 
Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Compesition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 
Display Racks 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Flags and Banners 
Float Decorations 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Motors 
Mouldings 
Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Plywood 
Price Cards—Tickets 
Price Ticket Holders 
Ribbons 
Sale Banners 
} Show Card Colors 
"}] Show Cards 
-} Show Case Lighting 
Show Cases 
Socks— Window 
Signs—Brass—Bronze 
Signs——-Card Holders 
Signs—Electric 
Sign Printing Machines 
Sleeve Forms 
Store Designing 
Store Equipment 
Store Fronts 
Tackers 
Time Switches 
Turntables 
Veneers (Imitation) 
[ Wall Board 

™ Wigs 

[ Window Lighting 
Do you wish a copy of their catalogue? 
Do you plan to remodel your store soon 
Do you plan to build a store soon? 
AIL TO 


DISPLAY WORLD 


CINCINNATI 1, OHIO 
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| ECEIVED too late to be included in 
| any of the regular classifications of 


this Display Forecast issue are the 
photographs on these two pages. 

At the upper left are fishing lures on a 
gigantic scale, from The Garrison-Wagner 
Company, 2018 Washington avenue, St. 
Louis 3. They are made of papier mache, 
painted in authentic colors, and come com- 
plete with hooks; two in the set have two 
hook units, the other four have three. The 
lures are full-round and the hook shanks 
are wrapped. Each is turnished with a hook 
for hanging purposes 

Also from Garrison-Wagner is the display 
shutter screen, made of sugar pine, sanded 
and sealed, ready for painting or staining. 
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Additions 


\ll hardware is solid brass. They can be 
had in three or four panels, varying in sizes 
from 48 inches overall by 66 inches high, 
to 360 inches wide by 80 inches high. 

Three-dimensional circles are to be had 
from Arts & Flowers, 43 West 56th street, 
New York City 19. All center panels rotate 
on their axes. The egg-shape unit is 20 by 
23 inches, while the circles range from 2] 
inches to 38 inches in diameter. 

From Schack’s, Inc., 2516 West Armitage 
avenue, Chicago 47, comes the classic wall 


—Above, by Garrison-Wagner Company, St. 
Louis . . . Below, by Arts & Flowers, New 
York City— 
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sconce, featuring a full-round = antiqued 
bust of Apollo, surrounded by fine cloth 
greenery and mounted on a black wood base 
with clear crystal dome enclosure. A_ rod 
wire wall bracket supports the 
Also by Schack is the authentic, full- 
scale reproduction of a natural giant rubber 
plant, pictured next. 
gloss-finish cloth construction, with realistic 
rubber-tubing stems. The heavier branches 
and main trunk and root structure teature 
an exclusive rough bark finish that 1s _ re- 
markably authentic to the eye and touch. 
The Gothic 


base. 


Leaves are of heavy 


window and platforms are 
from L. J. Charrot Company, Inc., 36 West 
37th street, New York City 18 Of 
construction, it has all-electric candles. 
The stained glass effect window, two can- 
dles, and top base can be had _ separately. 
The unit is 8 feet 9 inches high by 8 feet 
wide and 36 inches in depth overall. 


wood 


—At the top of the page, by Schack’'s, Inc., 
Chicago . . . Below, by L. J. Charrot Com- 
pany, Inc., New York City . . . Right center, 
by Miya Company, Inc., New York City.— 


JANUARY, 1954 


The decorated bunny house unit ts also 
from Charrot. The house is pink with pale 
blue trim, and is of wood and wallboard 
construction, decorated with violets and 
tulips. It is 5% feet high by 5'4 feet wide 
by 24 inches deep overall. 

The final illustration folding 
parasol lantern which is being introduced 
by the Miva Company, Inc., 39 West 28th 
street, New York City 16. It tolds into 
the shape of a parasol, but when opened 
expands into a lantern as seen in the pic- 
ture. It in white only, has a red 
tassel, and is 24 inches in size. 


shows a 


comes 





Animation Unlimited! 


3 in 1! NEW 


; , incT a r r = 
Now tor the FIRST l1iMe the SEELA 
eiling turner is offered with the TURNETTE 


s+ a compiete unit 


Discounts 


The “TURNAM" 
battery-moved mo- 
tor used for any 
animation. Also runs 
vertically. 
Sample unit $3.40 
postpaid. 

Ask for Quantity Discounts 
All units operate on two ordinary 
light batteries fc eo % S weeks 
interruption, corryi a load up tec 


5 R.P.M. 


Newest of All! Amazing! 
lO Battery Moved 
CLOCK Movements 
Running 500 to 800 
DAYS on two ordinary 
flashlight batteries. A 
low-cost ng 
Unit. Sample unit in- 
cluding hands & bat 
teries $8.75 P. P. 

Ask for Quantity Disco 

IT CAN BE MOUNTED ON ANY FACE 
a @ am 
Battery Moved Units! 
OUR SPECIALTY! 


BEWARE OF IMITATION! 


cavertvisi 


n?< 
> 








oF 
INC. 
REGO PARK 74, N. Y. 

IL 7-4388 


HERTVY 








OSARENT Little Letters 
New Electronic Process 
Die Cut Wood — No Dte 
Molded Plexiglas — No Mold 
14”-4” High 8 Styles—Stock. 
Send for Catalog & Samples 


Josarah Enterprise eicaco No it 


CHICAGO 10, ILL. 
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LOS ANGELES FAVORITES and, too, it was one of our best traftic-stoppers 
MOTION DISPLAYS aes <n 
. | “It was promotional for the Southern 
equal choice is one of a children’s group we California Symphony Association's presenta- 
did just before the pre-Christmas windows. tion of the San Francisco Opera Company 1n 
“It was accomplished with a= series of Los Angeles. Walls were of medium gray, 
cutouts im soiilieas paper. The seamless was draperies off-white antique satin. White 
a gradation of color from deep pink to very ‘Wunda-Lux’ carpeting was used and_ the 
pale pink. The zebra was done in agua and chandelier was of Venetian glass. Arrange- 
covered lavishly with jewels and sequins. ments of white chrysanthemums and red car- 
This approach to a children’s window was nations were used. The mannequin’ was 
a little different than our usual one, but we | gowned in red taffeta, black kid gloves, with a 
found the results pleasing.” sable stole draped over a gold colored chair. 
Wilham ©. Lambert, display director, A mahogany grand piano, turquoise chair at 
Barker Brothers: “Aside from being person- the piano, mahogany Empire period console 
ally inclined to favor a more formal type of | with black columns at the corners topped with 
interior, | have selected the promotional set- gold capitals made up the furniture. French 
ting we did for the Southern California Kmpire figurines in gold and a black Greek 
Symphony Association’s presentation of the vase were additions. 
San krancisco Opera Company in Los Angeles “Flanking the setting were Boston ferns in 
because it does show a room which is exe- white jardineres, and photographs of the per- 
cuted in the best Barker’s tradition for a formers were posted on the shadow-box at 


fine decor. It 1s a good promotional window — the sides of the window.” 
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BOWING RABBIT 


This Easter Rabbit bows. moves its head side 


to side while the right hand moves up and | emma STARTED nw DISPLAY IN 1922 WITH THE OLD 


down in greetin e costume can be changed 

Overall height of 1 fhe” We also have. other TEPPER BROTHERS STORE IN ELMIRA, N.Y., FOLLOWING 

desired | THE FIRM WHEN IT MOVED TO ASBURY PARK, N.J.,AND 
METROPOLITAN CONTINUING WITH THE COMPANY UNTIL HE JOINED 


MECHANICAL DISPLAY CO. BRIGHTS (7? YEARS AGO. 


50 W. 22nd STREET, NEW YORK CITY 10 

LANSFORD 1s A SMALL(7,000) 
COAL MINING COMMUNITY, BUT THE Aaa fa By). 
PROMOTIONAL JOB DONE BY LANNON EE al a poe <N 
IN HIS WINDOWS HAS PROVED THATAEES? : 
GOOD DISPLAY CAN BE MADE TO PAY aE. ; 
REGARDLESS OF THE SIZE OF THE MY 




















ALWAYS 





Le 


He is Ar WELL KNOWN FIGURE IN 
HIS COMMUNITY, WRITING AND 
DIRECTING AMATEUR PLAYS FOR 
THE ELKS CLUB: WE ALSO ENJOYS 
HUNTING, FISHING, AND GOLF. 


Made of , x, st , j 
FAIRYLITE* Leo a é 
PLASTIC a> | 7 J ae f 


A Product of 
SHOE FORM CO. 
INC. 
AUBURN, N. Y. 
“Reg. U.S. Pat. Off. 


display manager, BRIGHTS , Lansford, Pa. 
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ouis Craig, display direc * C. Nas 
| I oul: raig, di play director KF. C. Nash JANUARY 1954 
& Co., Pasadena: “Two windows were my 


favorites of the year. However, since ‘Look- ITEM OF THE Mi () N T H by 
ing Towards Fall in Transition Cottons’ has gs RP ) /, 
gene NX. Jf atmer 


already been published in the October issue 
of DISPLAY WORLD, an equal favorite 1s 
‘From Morning Toast to After Dinner Coffee.’ 

“This window carried out a definite theme 
and created a mood to sell the merchandise. 
To complement the ready-to-wear, showing 
shades from beige to brown, our sign was 
done in brown on a beige background. It . 
was framed in a dark shade of brown and Price: $44.50 per dozen 
accented with white fluted paneling.” $22.50 half dozen 


Chicago Cardboard NOTE: This is the first in our series, pre- 


i senting each month the items we 
oe ” a ’ feel most functional and at the 
Chicago Cardboard Company, 1240 North 7 same time, priced for any budget. 


Homan avenue, Chicago SI, has added two _ = LOOK £08 US NEXT MOEN 
new products to its line. One is_ the 
“Anniversary Series’ mat board which 

6-ply thicknesses. These are suggested as ah L ne 
having special appeal to the displayman N 
when he is interested in obtaining unusual 
color effects for spot promotions and an- ‘ \ [) S p LAY S 


GIANT SAFETY PIN 
This item has great adaptability because it actually functions like 
a real safety pin.. Can be used for draping, for holding fabrics, 
or for decorative purposes. It measures 18" x 472° Natural 
wood head and metal body. 


comes in 20 rich colors available in inter- 
boards in eight colors in both the 14- and 
nouncements. 


esting and different textures. Also = an- ! 
° e ° - = 
nounced is a full line of fluorescent card- , 
The company will send sample folders, 
and the names of local sources, on request. 


Ue 
Noel Granted Patent ‘ens mane MAUSUA e 
On '"'Blinker-Lite™ | 


Noel Mfg. Company, Inc., 25 East Fourth 
street, New York City 3, has been granted 
a U. S. patent, No. 229,800, on the firm’s | 
“Blinker-Lite” flasher. This applies to 113 (We 2?. St, Nae 
both high voltage flashers when used with- 
out a transformer, and the low voltage type 
which is used with a transformer. 











rocket ships, or Christmas 


MERCHANDISING WITH | angels, Or a color wheel, 


Annual Dividend Voted | ete. 
By Stensgaard M 0 T { 0 N | Details are beautifully 


W. L. Stensgaard & Associates, Inc., simple: The all-metal 
Chicago, has voted the nineteenth consecu- | ee ee : —— ‘Teemmore terntable fcc 
tive annual dividend of $7 per share on | By Gale Dorothea tens easily to ceiling or 
preferred stock to holders as of December | ° crossheam out of aa a 
31, payable on January 22. The past year | An efficient clock motor 
was one of the best in the organization’s | a This month we're powers the turntable 
24-year history; the volume for 1954 1s . } talking about the clockwise at 2 r.p.m. Just 
anticipated as good, since there is growing fF new upside down plug it in and away she 
importance on the follow-through at the turntable that ro- goes. Lasts longer too— 
point-of-sale. tates suspended displays. efficient off-center drive 

W. L. Stensgaard, president of the firm, protects motor, built-in 
also states that his son, W. H. Stensgaard, bearings handle a sus- 
has been elected treasurer of the company pended load. You can 
in addition to his previous duties as turn displays weighing up 
corporate secretary. ? 





a a A i 


As you can see in the 
photo at right, the wire 
(or fishline or nylon 
cord) that attaches dis- 


We'll "I d r¢ ; y| > 
‘ to < po < send you a single 
play to mechanism is pounds and up to 


Cena " ag Ws: ; 12 inches in diameter sample unit if you wish, 
New Dictionary Seen As Aid almost invisible. Your ait ane pintiineiie for just $10.50. 
, merchandise appears to | tig: - Write: GALE DOROTHEA 
To Display Cardwriters be circling in space. /¢way in the kinds of WecHANISMS. D 
. er a lis oi incl . ; — oe _ . : ept. 
7 ie new in ye approac h to the Mighty effective way to items suitable DW-154. 81-01 ea 
ric : abe > r : r : , P — » e ’ , ; 7% 
a age ~ Ice form is show off a basket of We guarantee our upside Elmhurst. L.1. N.Y “(the 
ebsters New work : ictionary, just re- small items, or jewelry down turntable for 90 supermarket of anima- 
leased by he World Publishing ( ompany, on a plush pillow, or toy days continuous duty. tion’) 
119 West 57th street, New York City 19. ; 
Its treatment suggests its frequent use by 
those whose duties include showcard copy, 
since it is replete with colloquialisms, USE THE 


idioms, and slang in addition to the usual Opportunity Exchange | | we hie re | 


formal handling of words. Ser any WANT AD | 
Containing 1,760 pages, with more than pasereen peer Rte nth | THE DISPLAY LETTER OF CHARACTER 
‘Messtratinme s e ane fhe. N VACANT I am deltl 
1,300 illustrations and spot maps, the dic USED DISPLAY EQUIPMENT FOR SALE LOCAL DISPLAY DEALER 


tionary is published in cloth at $5, and in | 
$4.00 Per Column Inch— CASH WITH ORDER NEW FROM PARIS § SEE PAGE 59 


leather at $12.50. 
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we ELEVEN BRILLIANT PARADE COLORS 
ve MORE FADE RESISTANT, LONGER LIFE 
mw RICH, GRACEFUL FLUTES 


America’s greatest sales-boosting 
display materials. 


For the complete line of 
Sherman display materials, see 
your local display distributor! 


PAPER PRODUCTS CORPORATION ~ 
NEWTON UPPER FALLS 64, MASS. ~*~ » 
NEW YORK 


CHICAGO LOS ANGELES 
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THE DISPLAY LETTER OF CHARACTER 





WRITE IN RELIEF | SEE PAGE 59 | 
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Winners Made Known 
In VMG Contest 

Winners of the fifth annual retail display 
contest staged by the Visual Merchandising 
Group of the National Retail Dry 
Association have been announced by Irving 
KIidredge, assistant manager of the VMG. 
The tollowing were winners in various mer- 
chandise classifications: 

Robert L. McCorkle, L. Bamberger & Co., 
Newark: first places for windows in insti- 
tutional displays and and cases 
classifications: second, window. back-to- 
college, china, Father's Day, floor 
coverings, furniture: third, window, Christ- 
mas merchandise. 

Harold McLaren, The Bon Marche, Seat- 
tle: first, exterior, Christmas decorations; 
first, window, hosiery, housewares, men’s 
hats; second, window, bridal, television, 
toiletries, women’s accessories, coats, furs: 
third, window, floor coverings, toiletries. 

Ivan K. Diehm, Braunstein’s, Wilming- 
ton: third, window, lingerie. 

Jack Wicks, John Bressmer 
Springfield, Ill.: first. interior, 
decorations. 

W. R. Murray, The Cain-Sloan Company, 
Nashville: third, window, household appli- 
ances. 

J. Howard Schneider, The Crescent, 
first, window, anniversary, furniture; 
second, window, toundation garments, house- 
hold third, window, back-to 
school, attraction. 


(;oods 


sheets 


Civic, 


Company, 
Christmas 


appliances; 
(hristmas 


Florence Trenk Retires 
From Stensgaard's 


Miss Florence Trenk, who started her 
career with W. L. Stensgaard & Associates, 
Inc., Chicago, in 1932 and for more than 
2) years has been extremely active in the 
organization, has retired. She was guest 
of honor at a retirement dinner party given 
on December 18, attended by a large group 
of the Stensgaard departmental heads and 
members of her immediate department. 


x 


rr yhnston 


Kider & . 
window, footwear. 
Schlademan, The Fair Store, Chi- 
window, household appliances, 
third, window, women’s 


Everett} Quintrell, 
Company, Dayton: first, 

Reed 
cago: first, 
luggage, vard goods: 
coats. evening dresses, suits. 

Tom Brandon, Falk's, 
dow, evening dresses. 

Adrian Delsman, Famous-Bart 
St. Louis: first, window, fur coats; 
window, toys; third, window, Civic. 

lee W. Court, Filene’s, Boston: 
window, patriotic; third, 
shirts. 

Eric E. Daniel, B. Gertz, Inc., Jamaica, 
N. Y.: first, window, back-to-college, floor 
coverings, clothes, shirts, women’s 
beachwear: second, window, housewares, 
infant’s wear, towels, Valentine’s Day. 

Luke Maletich, Gimbels, New York City: 
first, window, boys’ clothes, Christmas at- 
tractions: window, back-to-school, 
footwear, sheets and cases; third, window, 
bridal, Father's Day, foundation garments, 
fabrics, women’s sportswear. 
Hollander, Gimbels, Phila- 

window, back-to-school, 
millinery, towels; second, 
window, Christmas merchandise, men’s 
clothes, upholstery fabrics, yard goods; 
third, window, television. 

Burnside, Hochschild, Kohn & 


window, women’s 


Boise: first, win- 
Company, 


second, 


first. 


window, men’s 


men’s 


second. 


upholstery 
Adolph 

delphia : 

girls’ 


Van 
first, 
dresses, 


James F. 
Co., Baltimore: 
beachwear, sportswear. 


Leonard M. Pons, ID. H. 


second, 


Holmes Com- 


Stensgaard 
retail stores 
succeeded by 


Miss Trenk’s position with 
was that of manager of the 
division, in which she 1s 
Roland Lipton. 

At the dinner, W. L. Stensgaard pre- 
sented her with a lovely retirement gift and 
the best wishes of the entire organization 
for the leisure and comfort she so richly 
deserves. Miss Trenk recently completed a 
small home in one of the Chicago suburbs 
and expects to keep busy with housework 
and gardening. 


¥ 
».* 


~-Left to right, W. H. Stensgaard, secretary; Edward A. Lee, vice-president in charge of the 

central Northwest division; Mrs. W. L. Stensgaard; W. L. Stensgaard, president of the firm; Miss 

Florence Trenk; Richard D. Gleason, vice-president in charge of the central East division; Sigmund 
Purwin, vice-president and art director— 
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Ltd., New Orleans: first, window, 
aster attraction: window, Christ- 
mas attraction, women’s dresses. 

Kk. L. Vollmer, Joseph Horne Company, 
Pittsburgh: first, window, television, toys, 
upholstery fabrics, women's third, 
window, furniture. 

Kkdward Wickliffe, Ivey's, Greenville: 
third, window, girls’ dresses, infants’ wear. 

A. T. Kalasky, Joslin’s, Denver: first, 
window, infants’ wear: third, window, bed- 
spreads, hosiery, women’s accessories. 

Charles A. Merrill, Kann’s, Washington: 
second, window, men’s hats: third, window, 
millinery, women’s 

Arthur Gray, Lansburgh’s, Washington: 
first, window, bedspreads, bridal, lingerie; 
second, window, lingerie; third, window, 
men’s clothes. 

Charles G. Gallagher,  Lichtenstein’s, 
Corpus Christi, Texas: third, window, foot- 
wear. 

D. A. 
Portland, 
women's suits: 


pany, 


second, 


coats: 


dresses. 


Norton, Lipman Wolfe & Co., 
Ore.: first, window, toiletries, 
second, window, hosiery. 

Charles F. Ferrell, Lowenstein’s, Mem- 
phis: first, window, civic; second, window, 
evening dresses. 

EK. Fk. Parrett, Macy’s, Kansas City: first, 
window, Father’s Day, women’s dresses; 
third, window, china, Easter attraction; 
interior, Christmas decorations. 

Emile F. Alline, Maison Blanche, New 
Orleans; second, window, Easter attraction. 

Findley Williams, Sears, Roebuck & Co., 
Chicago: third, window, housewares, 
women’s beachwear. 

Roy W. Gutzmer, Sibley, Lindsay & Curr 
Company, Rochester, N. Y.: first, interior, 
anniversary; third, window, anniversary. 

Peggy Hobbs, L. I. Stearns & Sons, 
Williamsport, Pa.: first, window, china; 
second, window, women’s suits; third, win- 
dow, toys. 

Watkins, Ellis Stone & Co., Dur- 
ham: first, window, Christmas merchan- 
dise, religious, Valentine's Day, women’s 
accessories: second, window, _ blankets, 
millinery; third, window, yard 


Te mM 


goods. 

Delmar M. Tice, Tepper’s, Plainfield, N. 
J.: second, window, girls’ third, 
window, back-to-college. 

James Gosling, R. H. 
first, window, foundation 
window, anniversary. 

1). 7. Herndon, W oodward & Lothrop, 
Washington: first, window, Mother's Day; 
window, religious, men’s | shirts, 


dresses ; 


W hite’s, 
garments; 


Boston : 
second, 


Sec¢ ynd, 
patriotic. 


"Make-lt-Yourself" Kits 
Offered For Displayers 


L. O. Underwood Associates, Bowling 
Green, Ky., has placed on the market 
“make-it-yourself” displayer kits, featuring 
a unit that expands to nearly double its 
original length. Made of walnut and white 
pine, the parts are machined and _ sanded, 
ready for assembly and finishing. They 
range in size from 14 inches long (extend- 
ing to 26 inches), to 36 inches in length 
(extending to 70 inches.) The same display- 
also be furnished completely 
natural finish, or in any 


ers can 
assembled in 
desired color. 


JANUARY, 1954 




















exquisite 


2410 TABLE MERCHANDISER — An 


decorative design accented with 


leaf shapes executed in heavy wrought iron 


top in cerise, turquoise and ochre . . 


unusual white 8%° white plastic tile 


. two 


upper glass shelves included .. . finished in 


light turquoise rubbed with dark turquoise 


and high lighted in brilliant gold . . 


. size, 


50” H. x 47” W. x 23” D. 


($59.95 


Each .. 


DOERR aud associate. 


DISPLAY DESIGNERS AND MANUFACTURERS 


PORTSMOUTH, OhIO 














RUNNING A STORE-WIDE 
PROMOTION ? 


Banners—Pennants—Streamers—Card Toppers— 
Price Tickets—Everything! DISPLAY MARKETERS 
is equipped and ready to plan, design, and 
execute your complete promotion . . . especially 
for you at the price you want to pay! 


Oe ee | 


i ‘ nil | 
% 


yi 


as 


Write us the details of your promotion. If 
possible, tell us roughly the quantity, type of 
signs, number of colors. Then let us do the 
rest. We'll make your next promotion the best 
ever! 


DISPLAY MARKETERS, INC. 
1021 S. 9th St., Philadelphia 47, Pa. 








American Fixture 
Appoints Wilson 

The American Fixture & Mfg. Company, 
St. Louis 3, announces the appointment of 
Paul Wilson to the position of sales service 
manager at the Korrect-Way Division St. 
Louis office. Wilson had an _ outstanding 
service record as a first lieutenant of the 
U. S. Marine Corps, having active 
duty in Korea. His decorations include 
the Navy Letter of Commendation with 
Combat V, Korean Service medal with two 
stars, and United Nations Service medal. 
He is married, and a graduate of the 
University of Missouri. 


seen 
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Manikin 
Stylists 


MADISO. 


Largest 
& Wig 


America's 


Refinishers 


NEW YORK—152 West 25th Street 
CHICAGO — 11 South Desplaines 
DALLAS — 3007 Canton Street 


FACTORY-ON-WHEELS 











BOUCLE MAT 50” 


Unusual color, texture, and fabric dimen- 
sion through a combination of fibre thread 
interwoven with a soft and fluffy boucle 
yarn. Green with white blue with 
white yellow with white green 
and yellow with white. Designed by 
Herman Stern, Park Lane Fabrics Co., 
Inc.; produced by E. W. Twitchell Co.., 
Philadelphia. 


Park Lane Fabrics Co., Inc. 


45 E. 30th St. New York City 16 
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1954 
Can Be Colorful 


INSIST on the Original 
“COLO” Line 


Q CRYSTALS 
SANDS 

BALLS 

CUBES 

RINGS 

BRICK 

MICA 

CORK 

SNOW 
EASTER EGGS 


Your Jobber or Direct 


MALROS COMPANY 


"The House of Color” 


BOX 289 DOVER, N. J. 


or 
O 
~ 
O 
YU 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 

















EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


Importers — Mfgs. — Exporters 
56 W. 36th STREET NEW YORE 18, N. Y. 


SEVEN NEW EASTER PAPERS 


26 in. wide: in rolls 25 ft., 50 ft., 100 ft. or reams. 
We also have attractive die-cut silk-screened 


EASTER NOVELTIES 
Write for Catalog 


THE MULDNER COMPANY INC. 


397 Bridae Street Brooklyn |, N. Y. 
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Where Are 


We Going? 


By TOM LEE,* 
Tom Lee, Ltd., New York City 


T is the greatest pleasure tor me to be 
here this many ot my 
friends, my fellow displaymen; in a city 
feeling of ex- 


evening with so 
gives me a 
hilaration and which 1s at this moment 
the pulsing center of so much good design, 
and presentation. 
hecause of this respect 
for Chicago's and their achievements 
that it was so difficult for me to decide on a 
topic for tonight to find one that you 
do not already know as well as [. Having 
sifted through a dozen ideas, ranging from 
“Art is Great” to “Displaymen Arise” | 
and having given them up... 1 decided that 
interesting topic of all 
is the personal one. You, us, we, who for 
25 vears have called ourselves dis- 
merchan- 

any- 


which always 


good architecture, good 
[ suppose it 1s 


men 


probably the most 
the past 
playmen 
dise presentation specialists, etc. 


, display directors 


trimmers’! 
Call 


“window 
| Low 


thing, anything but 
Where are we 


we be? 


going - great 

names tor 
the top and 
saw-bones 


there are two 


represents 


field 
each 


In every 
the same job; 
the bottom concept of that job: 
and schoolmarm and 
cook and chet . well, you know them all. 
There is a sharp truth about being called 
At least that’s what 
most he can be 


surgeon, professor, 


a “window-trimmer.” 
a displayman can be. At 
anything. 
He can be 
who can weave enchantment 
He can be a starting place for inspiration, 
a signpost, pointing the way to new ideas 
of taste .. in homes, in clothing, in 
creative work. He does far more than set 
the stage for each new fashion. 
He sets the seasons and right now he has 
made Christmas come true to millions of 
people across the country. He is the man 
who is expected, in a store, to put the parts 
together and relate a fashion and a per- 
fume, a fabric and a style, an industry and 
and make them make 
and to the 
could be 


the one man in a community 
for all to see. 


season s 


a sale, or whatever... 
with the current 
store's personality, as it 
on a designer's drawing board or 1n a copy- 
writer's book. 

He is a salesman in pantomime. 

He is an editor and_ teacher, 
interest in the fine and living arts. And he 
can spin a mighty fine yarn, but this you 
know, if you've thought about it at all. But 
have stopped soberly to think of us, 
of yourself, 15-20 Christmases trom now? 
Trees, spangles, angels, reindeer, Santa 
himself, have changed very little except that 
frequently shown kissing 


scene 
never 


sense 


kindling 


you 


nowadays he is 
Mamma. 

there is 
the long vista of repetition like look- 
ing into parallel mirrors ... a newspaper 
editor is going to have the same bathing 
beauties and cotton report year 
after year, and every obstetrician can look 


Of course in every protession 


queens to 


“Address, Chicago Display Club, Chicago, Nov. 


forward to one baby after another even 1f 
But since our pro- 
is fresh, and 
supply 


you don't expect them! 
when it 
continuous 


tession is at its best 
since imspiration on a 
and demand basis can wear thin, I think it 
will interest you to explore the many routes 
and that fan out trom display. 
Display at its analytical, interpretive, in- 
spirational best can take a man almost 
anywhere. He can go dead center into the 
held ot decoration, with his muscles flexed 
and his taste buds alerted. There are dis- 
playmen happily doing restaurants, 
one is consulting 
home- 


highways 


today 
shops, offices. homes 
decorations editor tor a 
maker's magazine. 


young 


| believe display is the best basic training 
course in the world tor television — and 
how it needs merchandise-trained men! For 
one thing we are used to the “impossible.” 
That is the normal climate tor our activity. 
We are used to working when the world 
and still working when the world 
They do that in TV, too. We are 
our shoes off in the world 
and so are they. And 

look like 
afid sweat and 
we'll throw out 


retires 
works. 
at home with 
of make-believe 
we can always make something 
something else, lavish love 
metatarsals on something 
when the show perfect TV ma- 
terial, obviously. though, 
tlemen, my purpose this evening 1s not to 
divest the field of displaymen and women. 
It is not to urge you to give up your jobs 
but it is to point out to you that the dis- 
satisfaction that comes over every display- 
man, When he has had a reverse, 1s normal. 
| want to point out to you where you can 
go .. . Where display leads either 
within its own fields or in allied ones. 


1s Ove©r 


Seriously, gen- 


It seems to me that there are four general 
fields for which our protession of merchan- 
dise presentation trains us. They are in- 
ter-locked and help one another. 

First, the obvious one of store display. 
Up the ladder to the top four or five big 
store jobs in this country. This leads to 
store design, interior construction, or pos- 
sibly into the selling and designing of dis- 
play supplies, props, and figures. 
more promotional field of 
dealer and retailer helps. 
Like point-of-sale fixtures and displays, 
showroom treatments, and exhibits’ for 
conventions, ete., TV commercials, pack- 
aging, and later the exciting new field of 
color TV. 

Third, the dramatic field of presentation 
which starts in a store with backgrounds 
for tashion shows, designs tor pageants and 
and large presentations 
those Dramaturgy in 

like conventions, city 
pageants, and large commercial ventures 
such as the Railroad Fair these of 
course lead to the theatre, Hollywood and 
TV presentations. 

Fourth, the field of 


Second, the 
manufacturing 


leads to 
done by 


sales 


parades, 
such as 
(leveland: 


decorating where 
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display training gives great flexibility in 44 9 

finding new materials, in imaginative use | e or your 

of color, in the avoidance of repetition of 

design and type, and particularly in plan- 

ning interiors that function properly as to | Phe rustic cedar poles are dry-brushed 

traffic space .. . storage and beauty: it is green and the unit is mounted on a wood 
. - i base. With forsythia and _ philodendron 

here and in the design of industrial show- , 

trim to give the color of spring. the 

blue-bird is at home on the perch of the 

yellow bird house. 


rooms that our training 1s a_ particular 


asset. 





For all these fields vou will find that the 


Pigs agi The unit is 74” high and 42” wide. The 
background training for a good job of dis- 


é post unit to the right is 54” by 72” and is 
play (which must be a combination of ? mounted on a free form wood plaque. 
designing and merchandising, history ot “ ‘ “~~ Be 


sure to see our complete line for 
art, construction, drafting, lighting, tashion, 


Spring—write us on your store letterhead and 
decoration, and even sales training) 1S Me, Hod + 48% ‘ Soleerg ee ne will have our salesman eall promptly. 
invaluable. ) : | 


a = : ' “Early Bird" prices on request 
Sales training! The hardest thing tor a Y P q 


displayman to learn is to sell himself, and jt ee ; i Artitic 1 a | 
vet he must. From the moment he enters a ’ i 


store he sells himself to top management, 7 +. ae Flowers and 
to his buyers, to his merchandise managers, | 


> buyers, to his merchar | head os set Pieces 
to his advertising manager, to the = store kee 


in general, and then when all this is done | ; Are Better... by design, 
/ et workmanship and artistic packing 
to the public. 


But still this selling is done more or less : G £ N é RAL D i Ss PLAY 


to acquaintances, behind closed doors. The 
hard part is to face the outside world .. . | c Oo » t oO RATI ©] | 


and the best way to do this is to arm | 140 W. 4th Sreet Cincinnati 2. Ohio 
vourself with the knowledge that you are 


trained, that you do know about visual 
merchandising, that you are a specialist 











and you are, 1f you have gotten everything 


you can out of your job. And that is the WAREHOUSE SHEETS © RODS © TUBES 


crux of the matter ... learn all, but all, onl 

| . - in Clear or Colors 
about your job and about those about you; | IMMEDIATE DELIVERY 
learn why, and how, watch the wallpaper 


Any Size or Quantity! 





man mix his paste, the painter size the 
wall, the repair man mend the mannequin. 
Don't just look! See, and read and _ talk 


and live, live in all walks of life, don’t just | 

stay in a little circle of artists, and creative A 
people. Go to another bar, and another 
part of town. If you're of Polish descent, 
study the Italians; if you're French take on 
the Germans. Keep wide open to new ideas 
and methods and people ... and if you 





do all this and are still alive .. . you re 
set for a great career and can reap your 
just profit. And now I[ can say it: “Dis- 
playmen, arise!” 





Wool Bureau Offers 
AUTOMATIC WOOD TURNINGS 


Display Items | 

The ers — “ wool —— in | All Types of Finishing 
spring fashions and their new _ lighter Dowels and Balls in Stock 
weights are the basis of two exclusive pro- Woo etter co. H. ARNOLD 
motion packages prepared by the Wool ‘NCORPORaTES " , WOOD TURNING CO. 
Bureau, 16 West 46th street, New York 2 363 Union Avenue, Brooklyn 11, N. Y. 
City 36, and now available to one store 151 WEST 18th STREET, NEW YORK II, N. Y. STagg 2-5693 
exclusively in a city. “Feather-light | 
New Wools, New Fashion,” and “Simply | 
Beautiful Wools Mold Spring Fashion” ? t C T U © & S$ | RAO FOIL PAPER 
are the themes of the packages, which are For all decorative purposes, specializing in | BASE METAL 
to be backed up by full-page advertising window display. Highly colorful. All sizes. | | RAO FOIL CLOTH 
in Vogue and Harper's Bazaar. Send for information or samples to Special discounts to jobbers 

Each promotion package includes a JOSEPH HOOVER & SONS CO. R. A. OHLHORST 
fashion promotion guide, merchandising 1270 Broadway, New York City 1 278-292 Johnston Ave. Jersey City 4, N. J. 
and publicity ideas, display pieces for use 
in window or interior settings, advertising 


copy ideas and art, and proofs of available ATTENTION JOBBERS! | DISTINCTIVE DISPLAY LETTERS 


; ats. The promotion package on the 
a mats, The promotion package om He ARTIFICIAL FLOWERS, UNITS, PROPS, 

Feather-light” theme has a special display & NOVELTIES FOR SPRING 

unit of bright feathers in spring colors on Write for details 


a sheep formed otf white painted wire. The DISPLAY SUPPLY CO 
é , " PA 
units, 24 inches wide, can be had in quan- 106 Hopkins Ave. p Seco aT oe | 87 ALPHABETS IN 12 FACES 


tity at nominal cost. 
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MODU-AIRES 


SELF-PAK EXHIBITS 


Lithographed Displays . . 


2028-32 Washington Ave. 





YOU CAN MASTER DISPLAY SPACE, 
TIME and DESIGN 


with 


DECA-POLES (Pat. Pending) 
In the NEW Fibreboard Module Deca-pole 
In the Unmatched Steel Deca-pole 


Interchangeable frames, panels, shelves and legs! 


In Special Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 
and re-packing. The Ideal Exhibit. 


Individual Displays . . 
Itinerant Units ... Motion Displays . . . Point of Purchase Units 


all products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


Central 3170 


Exhibits 


St. Louis 3, Mo. 

















Store Directory & 
Bulletin Boards for 
Better Selling! 


Let an Acme board create impulse 
buying with its departmental list- 
ings and your advertisements. Write 
today for Acme's FREE folder ‘’Sell- 
ing Through Suggestion,’ and the 
latest catalog on directories and 
bulletin boards. 


ACME 
BULLETIN COMPANY 


37 EAST 12TH STREET 
NEW YORK 3, NWN. Y. 

















PLEXIGLAS \\ 


IN STOCK -- IMMEDIATE 
SHIPMENT 


Complete range of 
indoor and outdoor 
sheet stock colors in all 
Standard sizes and 
thicknesses. Can 
also furnish extruded Plexiglas Sheets, 
The Rods and Tubing from stock, and can 
Southwest's extrude custom shapes in plexiglas 
Largest and other plastics. 
Plexiglas Write for Free Card of 
Diictrsbater Actual Celered Piexigias 


Samples with Latest Stock 
and Price List. 


URDU a A Bi 1408 Henderson, Ft. worth, Tex 








FOR YOUR VALENTINE DISPLAYS 


WE OFFER: 
344” long — 37'4e per doz. 
4.” long — 45c _ _—siperr doz. 

Write for new Spring & Summer catalog. 


BARTH'S DECORATIVE STUDIOS 

1515 N. Chestnut St. Colorado Springs, 

Designers & Mfers. Artificial Flowers and Decorations 
for Window and Interior Display 


Die- cut Red or White Veloursheen Hearts— 


Colo. 


| 
} 


| 990 S. Live Oak 





| Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
ieee Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 
Fontana, Calif. 











pe GO. SUIKE vins 


er 

a tad 2 It. Flat Boxes 
4 Steel Nickel-Plated 
at 


(59 lb. Min.) 
— / H#lb- £17-g20-f24 

/ { 
FP 4) \ SEND $i for 1ib. SAMPLE 
rs SL KAYE ele) 


: 72: 


[myvaeyY 


INC | 150 SPRING ST 











SHOW CASES — WALL CASES 
FOR EVERY LINE OF BUSINESS 
Write for Circular 


REINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 
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It is just a short time ago that the 
Westdeutsche Kaufhof A. G. in Germany 
opened the doors of one of her 36 big 
department stores in that country. It 1s 
a complete new store in Darmstadt, of 
which I send you a colored postcard rep- 
resenting that characteristic building. Char- 
acteristic because although one of the most 
modern and beautiful stores in Europe, it 
had to be built in coordination with its 
immediate environments — a huge old 
castle in the center of the town, which 
once belonged to the former reigning family 
of that part of the country. The red stone 
and the adopted style reflect the history of 
the old town. 

It was on the the inaugura- 
tion that I met Mr. Hermann Schlipphacke, 
the leader of the display center of the com- 
pany, which is in Cologne. During our 
meeting in Darmstadt Mr. Schlipphacke 
and I discussed the exterior and interior 
displays made for the opening. It was a 
marvelous group of display windows, rep- 
resenting the history of the town of Darm- 
stadt, coordinated with a very clever mer- 
chandise display the whole a very in- 
teresting treatment. 

Mr. Schlipphacke told me that the his- 
toric settings (in miniature) were designed 
and executed in his headquarters in Cologne 
in his own huge workshops. These head- 
quarters, called the company’s display cen- 
ter, does not only work out ranges of spe- 
cial display windows for the whole com- 
pany, but Mr. Schlipphacke also teaches 
people for all the 36 stores for their future 
task of display manager. Our conversa- 
tion also dealt with a number of the special 
display windows mentioned above; some of 
them were published and described in the 
August issue of DISPLAY WORLD. 

It was a real pleasure to me to have the 
opportunity of writing to you and telling 
you that every month I am looking forward 
for your always exclusive, interesting, and 
finest of all display publications. With my 
kindest regards and hoping to meet you 
again by my next visit to the United States. 
—J. J. Michels, store designer and consult- 
ant, Amsterdam, Netherlands. 


occask yn ot 


DISPLAY 
inform 
mMaga- 

what 
see 1n 


In the August issue of 
WORLD you asked its readers to 
you what they liked best about the 
zine, what they liked least, and also 
special features they would like to 
the magazine as frequently as possible. 

The thing I like best about DISPLAY 
WORLD is the photographs from all parts 
of the country, showing the different tech- 
niques employed by various displaymen and 
the description of same. They are a source 
of inspiration that creates a desire to 1m- 
prove one’s own work. 

Regarding the second and third questions, 
the thing I like least about DISPLAY 
WORLD is that it doesn’t show enough 
shoe displays to suit me. I would like to 


DISPLAY WORLD 





see some space alloted to shoe displays 
each month as a regular feature and I am 
quite sure that DISPLAY WORLD would 
have even greater appeal than it already 
has if you can see your way clear to ac- 
cept this idea. 

| feel that one of the things that has 
helped display attain its present status is 
because displaymen have been permitted 
to view the work of their contemporaries 
through publications such as yours and by 
reading articles about display. 

Along this same line of thought, I be- 
lieve DISPLAY WORLD could be instru- 
mental in helping to improve shoe dis- 
plays a great deal by inaugurating a regu- 
lar monthly feature which would show a 
group ot shoe displays, together with articles 
about shoe displays. There are quite a 
number of high-grade shoe stores whose 
displaymen would probably be willing to 
submit material from time to time at your 
request, and this interchanging of ideas 
would most likely prove beneficial to all 
coucerned.—C. A. Betteridge, C. M. Stendal, 
Inc., Minneapolis. 


I have read most issues of DISPLAY 
WORLD for the past four years. I have 
a fair grip of the editorial content and 
standard. Let me assure you at this stage 
—I1 like Yanks. I like your magazine. For 
ine it does a good job. It does a. better 
job for display students. You continually 
invite criticism in your Editor's Comment. 
Here is my gripe — and this has been 
going on for years and years. It’s on the 
record. Your subscribers repeatedly use the 
word “shade” in connection with color when 
they are talking about “hue.” 

Here in my home I have several Yank 
textbooks on art. Elementary art. I can 
only assume that not one of your. sub- 
scribers or yourself has ever seriously 
studied elementary art and_ color. The 
books can be bought for a dollar or so, I 
would imagine, in your country. You Yanks 
write ‘em; why don't you display boys 
read ‘em? We do here in Australia. They’re 
all right 

Youll read that color has three proper- 
ties, viz: tone, hue, and value. This 1s pre- 
kindergarten stuff. You'll read a definition 
of each. Tone will be something like this: 
“Tone is that property of a color which 
distinguishes it from other colors, or from 
varieties of its own color in respect of its 
approaching to, or receding from, black.” 
In other words, it is that property which 
shows whether a color is darker or lighter. 
If black is added to a color it becomes 
darker. Darker in tone. If white is 
added, or it 1s washed out with water, it 
becomes lighter. Lighter in tone. In both 
cases there is a change of tone. 

Light tones of any color, that is those 
approaching white, are called tints” or 
washes. Dark tones, that is, those ap- 
proaching black, are called shades. The 
definition of hue will read something like 
this: “Hue is that property of a color which 
identifies it... as a color instead of as a 
black or white value.” If a little of one 
color is added to another, say for instance 
a little blue to red, there occurs what is 
known as a change of hue—Walter Bennett, 
Penshurst, Australia. 
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pring calls for new 
DISPLAY FIXTURES 


To perk up sales in this active merchandising season give your 
store a new look with new display fixtures. 


For more than thirty years we have supplied America’s leading 
stores with the newest in display equipment of every type, 
including: 
e Metal Fixtures e@ Display Units 
e@ Plastic Fixtures 
@ Wood Fixtures 
@ Wrought Iron 
Fixtures e Mannequins 


e Novelties 


@ Racks 


Catalog free on request 


For Quality and Service See Us First 
DISPLAY HEADQUARTERS 


Inc 39 WEST 37th STREET 
. NEW YORK CITY 18 














lew SNO BLOCK 


; REAL/STIC SNOW JFEXTURKE 


td a ae eo ae a 


> Sadly - CLEANS Easily 


FROSTEE SNO CO., Antioch, Illinois 


“Blikkfang" Torget 8, Oslo, Norway 














YOUR TRADE NAME 
HAND ENGRAVED 
IN RICH BAKELITE 


Your choice of Ebony black, Richly grained mahogany or 
wainut. or Office gray. Complete with clear lucite base or 
easel in size 3 im. x 12 in. only $9.95 Send .opy of trade 
name or sketch desired. Prices of other sizes on request. 


MACHINE ENGRAVED SERVICE REMINDERS 


Credit Accounts 18 Months to Pay Order anv single 
Invited No Down Payment ’ line message you 
. + 


Suggested messages 


Use Our Lay Away Only 50c a Week want. Up to 18 

lan Initials Engraved ners lin an PET Pee 
Open Evenings Free ' ” 

until 9 Money Back Size 2 in. x 10 in. complete with clear lucite base Permanent 
Open Friday until 9 (uarantee lifetime engraving in vour choice of same _ bakelite colors as 
Alterations Free Money Back in above. For extra line of copy add $1.50. 


Open a Charge >» Days 


Account Storage Vault on QUALITY PLUS | 86 N. FRANKLIN ST. 
90 Day Budget Plan Premises , ONC., HEMPSTEAD. N.Y. 
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displays incorporated 
7517 Beverly Bivd.. Los Angeles 36, California 








BUNNY 


Bunnies 34"' tal! in papier 
mache with bow under 
chin, jacket or ballet skirt, 
$18.00. Any pose. Move- 
able Bunnies, lovely bunny 
cloth, adaptable to any 
position Ears lined in 
pink satin, chenille whis- 
kers. 30°’, $22.00 
Bunny heads on sticks, with 
bow and flower spray, 
$4.00. Very adaptable. 
Cupids in papier mache, 20'', $18.50. 
tiful lustre porcelain finish 
cupids, 20'', $14.00 
Spring and Ballet items Beautiful 
Gulf of Mexico, $2.£0 per ib. Assorted rare shells, 
$25.00 per dozen. Jobbers Invited. 


R. O'HARA AND CO. 


Also in beau- 
Amusing pink velvet 


driftwood from 


4315 Ave. 9'/2 
Galveston, Texas 








.. the new lettering technique 


rota-tiel a-) 


GARRISON-WAGNER COMPANY 
2018 WASHINGTON AVE., ST. LOUIS 3, MO. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


JANUARY, 
Wes Bartikoski, manager tor 
C. W. Klemm, Inc., Bloomington, IIL, re 
signed and moved to Madison, Wis. 
A. G. Anderson appointed display 
manager for Crowley, Milner & Co., Detroit. 
Paul H manager 
for John A. Roberts Company, Utica, N. Y., 
became head of display for Rollman & Son 
Company, Cincinnati. 
H. H. Tarrasch, who 
manager tor Stix, Baer & 


1929 


display 


Was 


Wyse, formerly display 


had been 

Fuller, St. 
store decoration. His 
Shank, 


display 
Louis, 
was made director of 
first assistant, Carl H was made 
display manager 
annual January meeting of the As- 
sociated Display Clubs of Michigan 
held at the Hotel Barlum, Detroit, 
Detroit Display 
groups. 
trout, 
Port 
attendance. 
The 


ation, 


was 
with the 
host to the other 
Ninety-four displaymen trom De- 
Saginaw, Flint, Owosso, Mt. Clemens, 
Huron, and 


(lub as 


Grand Rapids were in 


Southeastern Display Men's Assoct- 
Atlanta, installed the tolfowing off- 
president, John Mackey ; 
dent, Ek. B. Kantor; secretary, 
son: treasurer, (,eorge 


vice-presi- 


a M. John- 


se ee 


Brearer. 

Fred A. MeIntyre, Smith Shoe Company, 
president of the Sharon, Pa., 
Association of Display Men. 

Klected by the New York Metropolitan 
Club were the tollowing: president, Jerome 
Jaffrey; first vice-president, J. Graham 
Waters; second vice-president, Mrs. Polly 
Pettit: secretary, Hans Ihle; treasurer, 
James Northrup. 


was elected 


JANUARY, 1944 


Jane Elliott was appointed assistant dis- 
play manager for Kerr Dry Goods Company, 
Oklahoma City; she had been with J. W. 
Robinson Los Angeles. 

Krank Pallotta, had 
display manager of Rich's, Inc., Atlanta, 
in order to head display for I. Muller, New 
York City, succeeded by K. V. P. 
Burnham: the latter had with the 
department tor 

(,uest speaker at a meeting of the Tulsa 
Advertising Federation was Richard Staines, 


Company, 


who resigned as 


was ’ 
been 
some time. 


store's display 


display director for the Vandever Ory Goods 
Company, of the same city. He spoke on 
“The New Old Mexico.” 

Robert McCorkle was assistant 
to the window Macy's, 
New York City, and was placed in charge 
of men’s wear windows. 


named 
display manager at 


Clinton Clark, formerly display manager 
and architect for The Boston Store, 
Milwaukee, Old King Cole, Ince., 
Canton, manager of the firm's 
He succeeded Perry Smith. 
Store, Ostiund, who 


store 
joined 
()hio, as 
display division. 
At the 
had 


rector. 


Dave 
was named display d1- 


Boston 
been assistant, 
elected 


Display Club 


Picard, Stuart’s, 

Milwaukee 
first 

Be ston 


(Clarence was 
president ot the 
Other officers were: vice-president, 
Dave Ostlund, The Store ; 
vice-president, Norman Hoff, Brill’s; 
urer, Milton Werner, Stuart's; 
Jeanette Paskey, The Boston Store. 
Arlene Stafford Nichols, 
charge of display tor Halle Brothers, Cleve- 
land, joined Ernst Kern & Co., Detroit, as 
interior display manager. Her husband, 
John Nichols, headed display tor Kern's. 
The Chicago Display Club elected John 
Courtney, Sears, Roebuck & Co., to the 


second 
treas 
secretary, 


formerly in 


presidency. 








—The entire Lord & Taylor display staff, with 
remarkably fresh after having worked practically 24 hours without sleep installing the New York 


t t h back , lookin 
POSITION WANTED POSITION VACANT Dorothy Shaver, store head (back row), looking 


USED DISPLAY EQUIPMENT FOR SALE 


i i i : i irect i left. Staff 
REPRESENTATIVES WANTED City firm's Christmas windows. Henry Callahan, display director, is at the upper le ) 
° 


members wore shirts with angel wings in sequins on the back. They were hosts at a breakfast on 
December 10 for 200 guests from the world of arts, education, and the press at the unveiling of 
the holiday displays— 


$4.00 Per Column Inch— CASH WITH ORDER 
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FOR SALE 


(Christmas displays, 
1953. Seven interior hanging 
chandelier units, 18 companion 
units tor windows. 8 ledge 
units as windows. All wire 
construction with green krin- 
klebush and poinsettia decor. 
Photos and details on request. 


HENRY’S INC. 
WICHITA, KANSAS 
Art Herndon, Display Mgr. 


used once, 








W AN T E D 
Nine or 10 mechanical Christ- 
mas windows for 1954. Also 
mechanical Christmas corner 
window. 

Address Box 1MN 
(are of DISPLAY WORLD 








GET THE FACTS—MEN 
ATTENTION ... FREE-LANCE DISPLA YMEN 
Shoes — Ladies Specialty — Men’s Clothing 


and Furnishings 


INCREASE YOUR INCOME! 


Heres your opportunity to present your clients with 
the finest line of display fixtures on the market! 
NATIONALLY KNOWN — TOP QUALITY — 
HIGH STYLE — MEDIUM PRICE. 


FULL SALESMEN’S COMMISSION 


It costs nothing to investigate this TOP-PROFIT 
DEAL. 


Write tor full information now! 


Address BOX 1RS 


DISPLAY WORLD 


(Care of 


WE START BUYING 
IN FEBRUARY . 


That s right! We 
first er di ol 
sup] } u 


BOX IHI 
DISPLAY WORLD 




















SALESMEN 


West coast and western states 
open for one of the finest lines 
in the display field for de- 


partment stores and_ better 


stores only. Exclusive pro- 


tected territories. 


Address Box 1JK 


DISPLAY WORLD 


Care of 








SALESMEN WANTED 


Large Eastern manutacturer wants salesmen with following to 


sell superior quality line of display equipment, consisting of 


mannequins, forms, metal fixtures, racks, card holders, lucite, 


etc. Our extensive line enables salesmen to write larger volume 
orders and 


earn high commissions. No objection to non-con- 


flicting lines. Many territories open. All correspondence will 


be confidential. 


Address BOX 1PQ 


Care of DISPLAY WORLD 
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Salesmen Wanted 
Man for New York-Philadel- 
phia - Baltimore - Washington 
area; man for West coast: 
man for Texas. To represent 
established line ot Artificial! 
Flowers, Foliages and_ Set 
Pieces. Prefer man_ residing 
within territory to be covered. 
opportunity for man 
with following and with de- 
sire to work. 


General Display Corp. 


140 W. 4th Street 
Cincinnati 2, Ohio 


(,00d 


LINES WANTED 


for a new sales organization now being established to serve 
the South. Complete showrooms and offices to be located in 
Nashville, Tenn. Wall consider all products for display 
Address BOX 1KL 
Care of DISPLAY WORLD 





Give a Guy a Break 


An English displayman, seven 
high fashion, 
men's wear, furniture, show- 
cards, display design and con 
struction in London, England 
Traveled Europe studying dis- 
play, now emploved in To 
routo, Canada. Desires post. 
tion and sponsor anywhere 1n 
che United States. 


Address Box 1FG 


DISPLAY WORLD 


Care oft 














FOR SALE 


SILVESTRI MECHANICAL 
DOLLS 


Seven of the best pieces and 
props in good condition $500. 
(riginal cost $3000. Picture 
and further information on 
request. Write— 


Wm. Hengerer Co. 
Display Manager 
BUFFALO 5, N. Y. 





USED—BUT BEAUTIFUL 


Like new 21 Christmas interior stars and 14 revolving post brackets. 
Like new two sleighs, Santa, and pink flocked reindeer units. 


The post brackets have motor to turn stars and are decorated with 
a pink pearlescent foliage to match the finish of me stars. The 
aan are 5 ft. and 7 ft. tipped with silver spangled ornaments and 
blue balls. The reindeer units consisting of one o Foie one santa 
and three pink flocked reindeers will each cover about 40 ft. The 
sletgh is constructed of white wrought iron, decorated with white 
branches. A_ sacrifice! 
WRITE FOR FULL PARTICULARS TO 

DISPLAY MANAGER 


SELBER BROS 
P. O. Box 1830 Shreveport, La. 

















POSITION WANTED FOR SALE OR EXCHANGE 
Young aggressive displayman de Mechanical Silvestri’s China Doll 
sires change. Six years experience. Christmas Party. and 9 Schack’s 
Ability to produce and = install Nativity Windows (not mechani 
creative interior and window dis —. 
plays. 


Address BOX 1NO Address BOX 1LM 
Care of DISPLAY WORLD Care of DISPLAY WORLD 











FOR SALE 
Model ‘*T”’ 
PRINTASIGN 


Only two years old, in 
Rea- 


sonably priced. For sale 


good condition. 


by eastern department 


store. 


Address Box 1EF 
Care of Display World 





JANUARY, 1954 























SALESMAN 
WANTED 


with tollowing, tor muid- 


west States, for established 


fixture and mannequin 


mirm 


Address Box 1CD 


DISPLAY WORLD 


{ are ot 











SALESMEN 
WANTED 


To carry our line of Fishnet 


Fabrics and Colored Burlap 


to sell department stores and 


ye »ibbers 


Address Box 1GH 


DISPLAY WORLD 


display 


(are oft 


CLOSE-OUT 
width, first qualit 
in green only Price 3 


FOB 


display 


(Inquire fos 


( hicago l 
| requirements 


material 

which we always ofter at close-out 
prices. SUPERTEX FABRICS CoO., 
3X5 W. Adams St., Chicago 6, Il. 





Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 








WANTED 


Display man with mid-western 
experience tor 5-store apparel 
chain handling medium priced 
mens and women’s wearing 
apparel. Must be able to trim 
first class men’s clothing and 
ready-to-wear windows. Top 
salary for outstanding trim- 
mer. Replies confidential. 


DIXIE SHOPS, INC. 


Ypsilanti, Michigan 





POSITION WANTED 


DISPLAY FIXTURE 
SALESMAN 
Thoroughly experienced. Now 
with leading mid-western firm 
as inside man. Knows all 
sources and management. De- 
sirous ot making change for 
the better. Waull locate any- 
where or consider partnership. 


Address Box 1BC 


Care of DISPLAY WORLD 








WANTED — Combination 
trimmer and advertising man. Will 
cons'der a young man now being 
employed as assistant. Permanent 
position. Write— 


ELLISONS DEPARTMENT 
STORE 


window 


Minot, WN. Dakota 





CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. The KOESTER SCHOOL, 
Koester Bldg., 3710-12 N. Cicero 
Ave., Chicago 40, Ill. 


USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD 


purpose: 


e Positions Wanted 

e Help Wanted 

e Salesmen Wanted 

e Used Equipment 
For Sale 

e Used Equipment 
Wanted 


e Business For Sale 


Opportunity Exchange 
Forms Close 
February 5 
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“"PEG-BOARD" is the 
Reg. T.M. of B. B. But- 
ler Mfg. Co., Inc. used 
to identify its products. 


WRITE NOW for complete descriptive literature in- 
cluding prices and the name of your nearest 
distributor. 


copyright 1953 Be Be BUTLER MFG, CO., INC., 


whatever you have to display 


for 


you'll display it better with genuine 

















3150 Randolph St., Bellwood, Illinois 
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mannequins 


' a whe wf a J 
you hare thirty models Co choose from. 


call or write the distributor nearest you—for complete information 


Atlanta. Ga.— Melvin S. Roos & Co., 18] Pryor S:.. S.W. 

Baltimore, Md.— Baltimore Display Inds., 7 S. Hanover St. 

Boston, Mass.— Eastern Displays, Inc., 51 Kneeland St. 

Buffalo, N. Y.—Samuel C. Dutch & Son, 487 Washington St. 
Chicago, Hil.—Hecht Fixture Co., 211 S. Wacker Dr. 

Cincinnati, Ohio—General Display Corp., 140 W. Fourth St. 

Dallas, Texas— Mr. Leonard W. Stark, 5622 Lovers Lane 

Denver, Colo.— Walter W. Martin, 1622 Arapahoe St. 

Detroit. Mich.—The Art Products Co., 1425 Broadway 

Honolulu, Hawaii— Bader’s Display House, Ltd., P.O. Box 3949 
Kansas City, Mo.— National Equipment Corp., 919 Broadway 
Memphis, Tenn.— Wray Williams Display Co., 21-23 5S. Second St. 
Miami, Fla.—Henry Hanger & Display Fix. Corp. of Fla., 928 Biscayne Bh 
Minneapolis, Minn.—L. k. Hier Display Equip. Co., 23 North 6th St. 
Montreal, Quebec, Canada— Flaye Perm Displays, Ltd.,8St. Catherine St. 
New Orleans, La.— Wray Williams Display Co., 534 Canal St. 
Philadelphia, Pa.— Naythons Display Fixture Co., 909 Arch St. 
Pittsburgh, Pa.—Art R. Cohen Co., 810 Penn Ave. 

Portland, Ore.— Mr. Roderick S. Claney, P. O. Box 4631 

St. Louis, Mo.— Midwest Display Equip. Corp., 2310 Locust St. 

San Francisco, Calif.— Kehoe Display Fixture Co., 541 Market St. 
Tampa, Fla.—Iddie Allan, 1211 Franklin St. 


beau monde mannequins 
KORRECT-WAY DISPLAYS 
division of AMERICAN FIXTURE and MANUFACTURING COMPANY 


2300 Locust Street, Saint Louis 3, Missouri 





